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THE  BEST.  DAILY. 


1995  WINNER  FOR  BEST'WRITTEN 
HEARS!  METRO  NEWSPAPER  AND 
FOR  PHOTOGRAPHIC  EXCELLENCE 


We  are  proud  that  every  Hearst  newspaper  has  published  stories  and 
photos  which  have  informed  and  moved  our  readers.  But  we  reserve  two 
special  awards  to  honor  journalism  that  has  embodied  excellence  most 
consistently  over  the  course  of  a  year.  For  1995,  the  Houston  Chronicle 
has  earned  both  of  these  awards:  “The  Chief’  Plaque  for  Best-Written 
Hearst  Metro  Newspaper  and  the  “John  Randolph  Hearst  Memorial 
Trophy”  for  Photographic  Excellence.  Congratulations  to  the  entire 
Chronicle  staff  for  making  “Journalism  of  Distinction”  an  everyday  story. 

Hearst  Newspapers 


Recognizing 
individual 
;  writes. 

And  photos. 

At  flearst  Newspapers,  we  sponsor 
onj>t>inj»  eontests  to  lionor  the  best  indi- 
vidual  storit's  and  photographs  in  both 
oiir  metropolitan  and  eommunity  news¬ 
papers.  Here  are  the  1995  winning 
entries  seleeted  for  exeellenee  by  otir 
panels  of  distinguished  judges.  This 
>ear,  Metro  judges  were:  George 
Anthan,  Washington  Bureau  Cdiief  for 
I  he  Dcs  Moines  Ke^iisler;  Ellen  Shearer, 
Asst>eiate  Professor  at  the  Medill  Sehot)! 
of  Journalism  and  C'.o-direetor  of  the 
Medill  News  Serviee;  and  Patriek  Sloyan, 
Washington  C;t)rrc*spt)ndent,  Xeiesdtiy. 
('ommunity  judging  was  perft»rmed  by 
distinguished  journalists  Nathan 
.(ilasser,  Valerie  (ireeo,  C'.hris  C'.allahan 
and  Eranklin  Morse.  Wx’  eongratulate 
the  w  inners  for  their  outstanding  work. 
It  illustrates  that,  at  Hearst,  "Journalism 
of  Distinetion”  is  the  eommitment  of 
everv  new  spaper.  And  every'  individual. 
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jductivity  out  of  the  lab  and  into  your  life 
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1 995  Community  Service  Av/ards 

Metro  Group:  Community  Group: 

Houston  Chronicle  Beaumont  Enterprise 

San  Francisco  Examiner  Midland  Daily  News  ^Michigan) 
Seattle  Post-Intelligencer  North  Central  Sun  (Texas) 

Albany  Times  Union  Northeast  Sun  (Texas) 

Son  Antonio  Express-News  Northwest  Sun  (Texas) 


1 995  Metro  Group  Prize  Winners 

Spot  News 
Staff,  Albany  Times  Union 
"Tfie  Potolci  Budget* 

Features 

Melissa  Stoeitje,  Houston  Chronicle 
'Born  At  Home' 

Enterprise 

Setfi  Rosenfeld,  Son  Francisco  Examiner 
'Fiery  Flaw  in  Scobs' 

O'Keeffe 

HV  <‘•4^^'**.  /  Son  Antonio  Express-News 

/  'Outsioe  the  Lines' 

/  Business/Finance 


Business/Finance 
Karen  West,  Seattle  Post-IntelligerKer 
"Boeing's  New  Age' 

Art/Graphics 
Staff,  Houston  Chronicle 
'Race  to  the  Future' 

Heads/Captions 
DJ.  Hobdy,  Houston  Chronicle 
'Dash  It  All!  Coast  Guard  Signs 
Off  on  Morse  Code' 

News  Photography 
John  Storey,  Son  Francisco  Examiner 
"Woman  Saving  Horse' 

Feature  Photography 
Christobal  Perez,  Houston  Chronicle 
'Championship  Form' 

Sports  Photography 
Steve  Campbell,  Houston  Chronicle 
"Sprawled  After  Colliding' 


1 995  Community 
Group  Prize  Winners 

Spot  News 
Staff,  Huron  Daily  Tribune 
"Tragedy  Tied  To  Thumb' 

Features 

Julia  Ann  Weekes,  Midland  Daily  News  (Michigan) 
"Snapshot  of  a  Japanese  Soldier's  Life" 

Heads/Captions 
Sean  McCroiy,  Beaumont  Enterprise 
"IBM  Fish^  For  Deal  With  Net* 

Enterprise 

Mella  McEvren/John  Pitts,  Midland  Reporter-Telegram  (Texas) 

"Oil  Forecast" 

Sports 

Staff,  Midland  Daily  News  (Michigan) 
'ASA  Softball  Tournament' 


Meant  Newspapers 


Photography 

Jenifer  LaPollo,  Midland  Daily  News  (Midiigan) 
'Cardinals  Snatch  Two  From  FJU' 


1 995  Trophy  Winners 

“The  Chief"  Plaque  for  Best-Written  Hearst  Newspaper 
Metro  Group  -  Houston  Chronicle 
Community  Group  -  Midland  Daily  News  (Michigan) 

'John  Randolph  Hearst  Memorial  Trophy*  for  Photogrophic  Excellence 
Metro  Group  -  Houston  Chronicle 
Community  Group  -  Beaumont  Enterprise 
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80th  Annual  Pulitzer  Prize 
Winners  Announced 


Calendar 


The  New 
Curmudgeon 

Free  Speech  Not  Easy 
In  Jerusalem 


Investigating  Leaks 

The  White  House  follows  through  on  a  promise  made 
last  year  to  investigate  leaks  of  national  security 
information  to  the  media 


Rooney  Raps  Critics 

The  feisty  60  Minutes  commentator  challenges  an 
Associated  Press  TV  critic’s  comments 


Editorial 


Letters  To  The 
Editor 


Storm  Of  Protest 

Community  groups  demonstrate  over  the  firing  of 
Oakland,  Calif.  Tribune  columnist 


Newspaperdom 


Covering  A  Confrontation 

A  flock  of  journalists  are  camped  out  in  eastern 
Montana  covering  the  anti-US.  government  activists 
known  as  the  ‘Freemen’ 


Stock  Tables 


Shop  Talk  At  Thirty 

The  Effect  Of  The  Internet 
On  Print  Journalism 

AP  PHOTO 


Transition  Of  Power 

Detroit  News’  Robert  Giles  to  take  the  reins  as 
president  of  the  American  Society  of  Newspaper  Editors 


The  Best  Newspaper  Promotions 

The  Sun  Times,  Perth,  Australia,  wins  Best  of  Show  in  the 
6 1st  annual  International  Newspaper  Marketing  Associ¬ 
ation/Editor  &  Publisher  awards  competition.  A 
complete  list  of  winners  appears  on  page  34. 
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Congratulations 


Cal  Thomas 


CALENDAR  . 


on 


400 


newspapers 


“Cal’s  voice  is  a  refreshing  change  from 
the  liberal,  unsympathetic  columnists  frequently 
carried  in  today’s  papers.  Cal  argues  the  conser¬ 
vative  point  of  view  with  a  persuasiveness  that 
causes  people  to  reconsider  the  direction  our 
country  is  taking.  A  growing  readership  is  a 
sign  that  the  hunger  for  Cal’s  ideas  is  stronger 
than  ever.  Congratulations,  Cal!” 

— Speaker  Newt  Gingrich 


“The  new  breed  of  Republicans  in  Congress 
make  Cal  seem  positively  moderate  these  days, 
so  I  enjoy  his  column  now  even  more  than 
I  used  to.” 

— Senator  Edward  M.  Kennedy 
(D-Mass.) 


APRIL 

21-24  Newspaper  Purchasing  Management  Association 
Conference,  Ritz-Carlton,  Houston, Texas 

24- 26  Pennsylvania  Newspaper  Publishers 

Association/Interstate  Advertising  Managers 
Association  Joint  Advertising  Conference,  The  Inn  at 
Nichols  Village,  Claries  Summit,  Pa. 

25- 27  Tennessee  Press  Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference,Terrace  Garden  Inn,Atlanta 

25- 26  Inland  Press  Foundation  Small  Newspaper  Conference, 

Radisson  Inn  North,  Colorado  Springs,  Colo. 

26- 27  Inland  Press  Foundation  Family  and  Independent 

Owners  Conference,  Radisson  Inn  North,  Colorado 
Springs,  Colo. 

28-5/1  Society  of  American  Business  Editors  and  Writers 
Convention,  Hotel  Intercontinental,  New  Orleans 
28-5/1  Newspaper  Association  of  America  Publishers 
Convention,  Waldorf-Astoria  Hotel,  New  Yorit 
29  Associated  Press  Annual  Meeting,  St.  Bartholomew’s 
Church,  New  York 


“With  clarity,  conviction  and  compassion. 

Cal  Thomas  confronts  the  most  troubling  issues 
of  our  times,  adding  a  moral  dimension  to  what¬ 
ever  the  ongoing  debate  may  be.  Ideas  that  are 
provocative,  persuasive  and  uninhibited  by  pre¬ 
vailing  political  taboos  have  attracted  an  eager 
audience  for  his  columns  nationally  and  on  the 
commentary  pages  of  The  Washington  Times 
from  the  very  beginning.” 

— Mary  Lou  Forbes, 
Commentary  Editor 
The  Washington  Times 


“Cal  Thomas  writes  about 
the  morals  we  breathe. 
He  is  a  moral 
environmentalist.  ” 


— George  Will, 

syndicated 

columnist 


“Our  readers  have 
no  trouble  telling 
where  Cal  Thomas 
stands;  he  comforts 
our  conservative 
subscribers  and 
afflicts  our  liberals.” 


Ronald  D.  Clark 
EPE,  St.  Paul 
Pioneer  Press 


MAY 

2-4  The  American  Association  of  Independent 

Newspaper  Distributors  Conference,  The  Sheraton 
Sand  Key  Resort,  Clearwater,  Fla. 

5-8  Association  of  National  Advertisers  Advertising 
Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

1 2-l4  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Orlando,  Fla. 

17-19  National  Cartoonists  Society  Reuben  Award 
Weekend,  Waldorf-Astoria  Hotel,  New  York 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  World  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29-6/1  Association  of  Alternative  Newsweeklies 
Convention,  Red  Lion  Inn,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 
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Translates 
to  Success! 


If  you  want  to  reach  upscale  Hispanic  readers  and  advertisers, 
you  have  to  speak  the  language. 

{ExifoI  Express  is  the  only  syndicated  Spanish  language 
entertainment  weekly.  It  addresses  this  booming  market 
with  lively,  colorful  editorial  that’s  drawn  from  the  success¬ 
ful  Chicago  and  Miami  iExrro!  newspapers. 

Mainstream  media  often  fail  to  reach  this  audience  that 
$150  billion  in  disposable  income  to  spend  with  your 
advertisers.  Since  a  majority  of  Hispanics  speak  Spanish 
exclusively,  iExrro!  Express  offers  you  a  credible,  high 
energy  vehicle  to  tap  into  this  important  reader 
community  —  and  new  advertiser  base. 

Each  week,  jExrro!  Express  produces  two  unique  Spanish 
language  pages:  one  covers  Hispanic  entertainment  and 
celebrities,  with  .stories  on  music,  film  stars, TV,  soaps  an 
top  CDs;  the  second  lifestyle  page  features  enticing 
recipes,  personal  advice,  book  reviews,  auto  care,  travel 
tips  and  even  a  Latino  trivia  game. 

Let  iExrro!  Express  spell  success  for  your 
newspaper.  Call  Deborah  Dreyfuss-Tuchman 
at  800-245-6536  for  more  information  on  this 
exciting  new  Spanish-language  vehicle. 


Tribune  Media  Services 


A  TRIBUNE  PUBLISHING  COMPANY 

435  North  Michigan  Avenue  •  Suite  1 500 
Chicago,  IL  60611  •  (800)  245-6536 
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Free  Speech  Not 
Easy  In  Jerusalem 


The  45th  General  Assembly 
of  the  International  Press 
Institute,  held  in  Jerusalem 
last  month,  was  not  a  fun 
time  by  any  stretch. 

First,  the  three  hundred  members  of 
the  press  and  their  spouses  took  a 
fierce  tongue-lashing  from  a  bevy  of 
Israeli  politicians.  Then,  they  had  to 
fight  hard  to  hear  a  single  spokesman 
from  the  Palestinian  side.  All  left  with  a 
heightened  grim  view  of  the  Mideast 
process. 

For  IPI  director,  Johann  P.  Fritz,  fresh 
from  masterminding  two  upbeat  assem¬ 
blies,  one  in  South  Africa  before  the  first 
elections  there  and  last  year  in  South 
Korea,  which  showcased  its  boom 
economy,  this  one  had  to  be  a  downer. 
Fritz’  initial  dream  was  to  have  a  mov¬ 
ing  target  conference  in  Jerusalem,  in 
Gaza  and  in  Jericho. 

He  and  his  executive  committee 
negotiated  for  weeks  to  land  PLO 
leader  Yasser  Arafat  as  a  program  speak¬ 
er.  Fritz  said  he  was  foiled  by  Arafat’s 
high  command  and  his  “naive”  press 
people.  He  persisted,  but  got  no  results. 

At  the  IPI  business  meeting,  the  issue 
arose  again  when  Fritz  gave  the  micro¬ 
phone  to  a  persistent  Palestinian  news¬ 
man,  Daoud  Kuttab. 

“At  a  time  when  you  are  meeting  in 
Jerusalem  to  debate  the  different 
aspects  of  our  profession,”  Kuttab  plead¬ 
ed,  “we  Palestinian  journalists  and  pub¬ 
lishers  are  banned  from  carrying  out 
our  work,  including  covering  your 
meeting.  Closure  of  the  Israel/Palestine 
border,”  he  said,  “had  prevented  all 
Palestinian  newsmen  from  covering 
meetings  in  Israel  and  Jerusalem.” 

“Help  us  to  preserve  our  humanity, 
our  dignity,  our  professionalism,”  he 
begged. 

An  exasperated  Fritz  responded  with 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C.  His  column 
appears  regularly. 


a  litany  of  his  efforts  to  bring  the 
Palestinian  participants  to  his  assem¬ 
bly’s  free  press  champions. 

What  he  faced  was  a  “bottleneck 
society,”  he  agreed.  At  this  point, 
Katherine  Fanning,  former  Christian 
Science  Monitor  editor,  arose  to  voice 
two  concerns  —  the  lack  of  women  on 
the  various  program  panels,  particularly 
when  “there  are  so  many 
brilliant  women  journalists 
around  the  world”  —  and 
the  one-sided  picture  of  the 
Mideast  crisis  the  attendants 
were  hearing. 

The  only  woman  panelist 
was  Chris  Wells,  Freedom 
Forum’s  senior  vice  presi- 
dent/intemational,  who  intro¬ 
duced  a  video  promoting 
Freedom  Forum’s  planned 
Newseum  in  Rosslyn,Va. 

Later  that  evening,  the  understand¬ 
ably  frustrated  Fritz  complained  again 
that  the  Palestinians  didn’t  reply  to  his 
various  invitations  to  speak.  He  said  he 
had  sent  an  invitation  to  Ms.  Hanan 
Ashrawi.“If  they  don’t  know  what  is 
beneficial  for  them,  well . . . .  ” 

Fanning  replied  that  when  she  was 
president  of  the  American  Society  of 
Newspaper  Editors  and  needed  some¬ 
one  to  speak,  she  “went  out  and  begged 
them  to  come.” 

In  a  surprise  appearance  the  next 
morning,  Fritz  presented  Ms.  Ashrawi. 
She  is  an  elected  member  of  the 
Palestinian  Council  and  the  spokesper¬ 
son  at  the  Oslo  Accords  meeting.  With 
eloquence,  she  told  the  Palestine  story. 
Her  presentation  was  the  emotional 
high  of  the  conference. 

There  was  another  upbeat  moment. 
Six  editors  and  publishers  in  a  discus¬ 
sion  of  the  journalism  profession  in  a 
market  culture,  hailed  the  power  and 
prestige  of  editors,  making  the  case  that 
quality  journalism  was  the  only  sure 
road  to  survival. 

Listen  to  Stewart  Steven,  editor  of 
London’s  stylishly  written  Telegraph: 
“The  front  page  is  what  matters,  and 


the  editor  is  responsible  for  it.  He’s  the 
best  paid  and  the  first  to  be  fired,  when 
the  paper  doesn’t  respond.  Today’s 
market  empowers  the  editor  like  never 
before.  In  the  United  Kingdom,  the  suc¬ 
cessful  editors  go  for  better  journalism, 
not  schlock,  and  you  don’t  need  maxi¬ 
mum  circulation  to  be  profitable.  The 
day  of  the  big  bad  news  baron  is  gone.” 

Next  speaker  was 
the  distinguished  Hugo 
Butler,  editor  of 
Zurich’s  Neue  Ziircher 
Zeitung.  He  told  the 
visiting  news  execu¬ 
tives:  “Yes,  there  is  a 
mailcet  for  traditional 
makeup.  We  make  no 
concessions  to  new 
graphics.  But  we  have 
added  ten  more  foreign 
correspondents  and 
two  to  four  new  culture  pages  recently, 
and  in  the  last  twenty  years,  our  circula¬ 
tion  has  climbed  from  100,000  to 
158,000.  All  of  Switzerland’s  90  papers 
have  grown  in  quality,”  he  insisted. 

“Let  your  newspaper  be  a  road  map, 
a  compass  that  gives  meaning  to  infor¬ 
mation,  judgment  and  background.”  This 
rare  serenade  to  quality  journalism  was 
sweet  music  to  the  IPI  audience  of 
mostly  white,  aging  news  executives, 
almost  entirely  from  the  developed 
countries  of  the  world. 


Additional  coverage  of  the  45th 
General  Assembly  of  the 
International  Press  Insitute 
appears  on  page  31.  Israel’s 
President  Shimon  Peres  defends 
the  need  to  maintain  limited 
restrictions  on  the  press. 


Newsprint  numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
701,000  metric  tons  of  newsprint 
in  January,  8%  less  than  a  year  earlier, 
according  to  the  Newspaper  Association 
of  America. 
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We  may  not  be  accountants 


But  we  found 
wasted  funds. 
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As  a  bi-state  agency  running  Philadelphia’s  political  favors  cind  wasted  funds.  Shortly  ^lfter  oiu* 
major  bridges,  it  was  taking  in  over  $  1 00  million  investigation  began,  the  governors  of  Pennsylvania 

a  year  in  tolls.  Unfortunately,  it  was  also  dishing  and  New  Jersey  authorized  an  Independent  audit 


out  millions  for  no-bid  contracts,  bloated 


of  their  own.  After  our  articles  appeared,  the  DRPA 


salaries  and  questionable  projects.  So  much  so,  chairman  resigned  and  the  agency  trimmed  its 


that  by  last  year  it  was  on  the  brink  of  insolvency. 

How  did  this  happen?  As  an  cigency 


payroll  and  slashed  its  budget. 

The  Philadelphia  Inquirer  is  one  of 


facing  little  public  scrutiny,  its  excesses  went  31  Knight- Ridder  newspapers.  All  create 

unnoticed  by  nearly  everyone.  Everyone,  that  journalism  that  digs  deep  —  written,  edited 


is,  but  MeH^la^^ltialnqmter. 

In  a  five-part  series,  we  broke  open 


and  photographed  by  people 

who  push  hard.  m 


the  Port  Authority  story  and  revealed  a  world  of  The  proof  is  in  the  results.  KNIGHT’RIDDER 


A  Special  Category? 

For  THE  SECOND  time  in  the  last  decade,  an  amateur  pho¬ 
tographer  has  won  the  Pulitzer  Prize  for  spot  photogra¬ 
phy.  This  year’s  winner  was  Charles  Porter  IV,  a  26-year-old 
bank  employee,  who  ventured  outside  following  the  bombing 
of  the  Oklahoma  federal  building  and  took  a  photo  of  a  fireman 
holding  a  dead  baby.  In  1989,  Ron  Olshwanger,  a  furniture  sales¬ 
man,  won  the  award  for  his  photo,  coincidentally,  of  a  fireman 
attempting  to  administer  mouth-to-mouth  resuscitation  to  a 
baby  who  had  been  pulled  from  a  burning  building  minutes 
before.  (The  photos  appear  on  page  58  of  this  week’s  issue.) 

Both  photos  were  dramatic  and  certainly  deserved  the  recog¬ 
nition.  Under  Pulitzer  rules,  they  certainly  were  eligible  to  win, 
because  they  were  published  in  newspapers.  Porter’s  photo¬ 
graph  was  sent  out  via  the  Associated  Press  and  ran  in  newspa¬ 
pers  around  the  country.  Olshwanger’s  photo  was  published  by 
the  St.  Louis  Post-Dispatch. 

However,  neither  of  the  two  photographers  were  newspaper 
employees,  nor  were  they  under  freelance  contract.The  winner 
of  this  year’s  Pulitzer  in  feature  photography,  Stephanie  Welsh, 
was  also  a  freelancer,  but  was  working  an  internship  at  a 
Nairobi  newspaper,  the  Nation,  at  the  time  she  took  photos  of  a 
women’s  circumcision  ceremony. 

Should  an  amateur  photographer  who  takes  a  photo  and  sells 
it  to  a  news  organization  be  entered  in  the  standing  Pulitzer 
photo  categories,  or  should  a  special  award  be  given  in  a  year 
that  such  a  circumstance  occurs? 

What  do  you  think?  Let  us  know.  — J.C. 
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LETTERS  TO  THE  EDITOR 


«USA 

WF^<E^® 


Kudos  to  PottsviUe 
journalists 

Kudos  TO  THE 
journalists  who 
worked  at  the 
PottsviUe  (Pa.) 

Republican  and  com¬ 
plained  about  working 
too  many  hours  with¬ 
out  getting  paid  in 
“Overtime  Overdue,” 

(E&P,  March  9). 

I’d  say  this  case  blew 
the  lid  off  life  for  the 
majority  of  young  jour¬ 
nalists  in  newsrooms 
across  the  nation. 

What  I  find  most 
ironic  is  the  PottsviUe 
Republican  said  it 
didn’t  pay  its  editorial 
employees  overtime 
because  the  journalists 
were  considered  pro¬ 
fessionals.  In  the  four 
years  since  I  graduated 
from  the  University  of 
Missouri,  I’ve  worked 
as  a  copy  editor  at 
more  than  one  news¬ 
paper.  I’ve  been  fight¬ 
ing  to  prove  to  my 
employers  that  I  AM  a  pnjfessional  and 
deserve  a  salary  accordingly. 

I’m  still  fighting  today,  even  though  I 
have  worked  up  to  a  job  at  a  mid-sized 
metropolitan  daily  newspaper  that  does 
pay  overtime.  The  PottsviUe  Republican 
story  did  give  me  hope,  though,  that 
the  bosses  of  us  young  journalists  will 
see  the  big  picture.  I  look  forward  to 
being  seen  as  a  professional  and  no 
longer  living  paycheck  to  paycheck  just 
to  make  ends  meet. 


that  they  continue  to  think  of  themselves 
the  way  we  do,  as  professionals.”) 
prompted  me  to  look  up  the  word  “pro¬ 
fession”  in  my  handy- 
dandy  American 
Heritage  Dictionary. 
The  first  definition 
therein  reads:  “An  occu¬ 
pation  or  vocation 
requiring  training  in  the 
liberal  arts  or  the  sci¬ 
ences  and  advanced 
study  in  a  specialized 
field.”  That  describes 
very  few  of  the  inexpe¬ 
rienced  reporters,  ft^h 
out  of  college,  that  I 
have  met  during  my 
sojourn  in  this  business. 
It  may  aiguably  apply 
to  those  occasional 
individuals  — opti¬ 
mistic  souls  —  who 
have  attained  a  master’s 
degree  before  entering 
the  journalism  “profes¬ 
sion.”  (It  may  also  be 
argued  that  the  proper 
term  for  someone  who 
has  accrued  thousands 
of  dollars  in  extra  stu¬ 
dent-loan  debt  in  order 
to  take  a  job  paying 


$300  a  week  is  “chump,”  not  “profes¬ 
sional.”) 

Let’s  do  the  math:  A  reporter  making 
$300  a  week  and  working  twelve  hours 
a  day  (assuming  a  five-day  work  week) 
is  grossing  $5  an  hour. That’s  50%  less 
than  the  beginning  wage  for  “profes¬ 
sional”  slaughterers  at  our  local  hog¬ 
processing  plant.  It’s  less  than  “profes¬ 
sional”  burger-flippers  with  more  than 
three  months’  experience  make  at  the 
local  Burger  King. 

I’d  be  very  interested  to  know  what 
Ms.  Oswald  is  pulling  in  on  an  hourly 
basis.  I’ve  got  a  $5  bill  here  that  says  it 
isn’t  $5  an  hour.  I’m  as  fond  of  seman¬ 
tic  games  as  the  next  guy,  but  calling 
$5-an-hour  employees  “professionals” 
doesn’t  merely  sound  like  a  lot  of  horse 
manure,  it  sounds  like  a  profit  grab.  If 
newspaper  publishers,  and  their  per¬ 
sonnel  directors,  want  to  employ  “pro¬ 
fessionals,”  they  should  be  prepared  to 
pay  “professional”  salaries. 

Here  are  three  more  words  Ms. 
Oswald,  and  her  boss,  might  want  to 
look  up  in  their  own  dictionaries: 
“sweatshop,”  “disingenuous,”  “screw.” 


Ne^^spaperdom* 


50  YEARS  AGO. . .  For  the  first 
time  in  its  history,  the  American 
fNev^'spapcr  Publishers 
Association  will  open  its  gen¬ 
eral  business  session  to  the 
press.  Two  years  ago,  at  the 
last  membership  meeting,  the 
association  opened  a  session 
devoted  to  advertising  prob¬ 
lems.  This  year,  at  the  Waldorf- 
Astoria  Hotel  in  New  York 
City,  the  address  of  the  presi¬ 
dent  and  other  business  trans¬ 
acted  at  the  Wednesday  morn¬ 
ing  and  afternoon  sessions 
April  24  will  be  open  to  the 
press.  The  Ttiesday  and 
Thursday  sessions  will  be 
closed  as  usual.  There  was 
hope  expressed  that  the 
entire  convention  would  be 
opened  to  press  coverage  in 
the  future. 


Curtis  A.  Glen 
Glenn  works  full  time  as  a  copy 
editor  at  the  Waterloo-Cedar  Falls 
(Iowa)  Courier 


From  Editor  &  Publisher 
April  13,  1946 


B  “...people  who  got  up  that 
B  morning...  didn’t  come 
W  home,  it  was  a  reminder 
that lik  is  tenuous.” 
Oklahoma  City  rescuer  CMs  neUs 


Juston  L.  Jones 

Austin,  Texas 


Hilarious 

chutzpah? 

WITH  REGARD  TO  the  Tony  Case 
article  headlined  “Overtime 
Overdue”  in  your  March  9  issue:The 
hilarious  chutzpah  of  PottsviUe  (Pa.) 
Republican  personnel  director  Nadine  E 
Oswald  (e.g.,“I  hope  reporters  don’t 
think  of  themselves  as  hourly  people  and 
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80th  Annual 
Pulitzer  Prizes 


?GE  CIRCULATION  NEWS- 
lAPERS  and  news  services 
/ept  the  80th  annual 
alitzer  Prizes  in  fourteen 
[  jburnalism  categories  this 
tear. 

M 

York  Times  won 
three  awards,  NewscU^  cap¬ 
tured  two  prizes,  and  the 
Associated  Press  and  New- 
house  News  Service  won  one 
award  each.The  AP  now  has  a 
total  of  40  Pulitzers,  and  the 
Times  has  73  prizes  to  date,  a 
record. 

The  prizes  —  in  journal¬ 
ism,  letters,  drama  and  music  —  were  announced 
earlier  this  week  by  Columbia  University  president 
George  Rupp. 

The  Times  was  recognized  for  spot  news  report¬ 
ing,  feature  writing  and  editorial  writing.  Newsday 
won  for  beat  reporting  and  explanatory  journalism. 
The  AP  won  for  spot  news  photography,  and  New- 
house  News  Service  won  for  feature  photography. 

On  winning  three  awards.  Times  executive  editor 
Joseph  Lelyveld  said,  “We’re  thrilled.Three  is  as  good 
as  it  gets.” 

He  joked,  “We  like  to  think  we  deserve  20,  but 
we’re  really  hon¬ 
ored,  and  those 
were  the  three  in- 
house  favorites.” 

Lelyveld  also 
noted  that  the 
awards  come  at  a 
time  of  recent 
tragedy  for  the 
newspaper.  Last 
week,  the  Times' 

Frankfurt  bureau 
chief,  Nathaniel 
Nash,  died  in  a 
plane  crash  that 
also  killed  Com¬ 
merce  Secretary 
Ron  Brown  and  a 
group  of  business 
executives  (see 
story  on  page  31). 

“We’re  all  still  in 
deep  mourning 
over  the  loss  of 


Big-city  dailies 
and  news  services 
claim  a  majority 
of  the  famed 
journalism  prizes 


BY  DOROTHY  GIOBBE, 
TONY  CASE  AND 
JODI  B.  COHEN 


Nathaniel  Nash,  so  this  is  a 
bright  spot  in  a  dark  period,” 
Lelyveld  said. 

Other  Pulitzer  winners 
were  the  News  &  Observer 
for  public  service;  Orange 
County  Register  for  investiga¬ 
tive  reporting;  Wall  Street 
Journal  for  national  report¬ 
ing;  Christian  Science  Moni¬ 
tor  for  international  report¬ 
ing;  Ne^^' York  Daily  News  for 
commentary;  Boston  Globe 
for  criticism;  and  Miami  Her¬ 
ald  for  editorial  cartooning. 

Medical  and  environmental 
themes  were  recognized  in  particular  this  year,  with 
six  of  the  fourteen  winners  reporting  on  different 
aspects  of  individual  and  community  health  and 
well-being. 

A  special  award  was  given  to  Herb  Caen  of  the 
San  Francisco  Chronicle  for  what  the  Pulitzer  board 
termed  as  “his  extraordinary  and  continuing  contri¬ 
bution  as  a  voice  and  conscience  of  his  city.” 

This  is  the  first  time  a  special  award  has  been 
given  since  1992. 

Each  prize  carries  a  $3,000  cash  award,  except  for 
the  public  service  honor,  whose  winner  gets  a  gold 


Newsday  writer  Bob  Keeler  hugs  fellow  journalist  Laurie  Garrett  upon  hearing  that  they  both  won 
Pulitzer  Prizes.  Keeler  won  a  Pulitzer  in  the  beat  reporting  category  for  his  articles  on  a  progressive 
Roman  Catholic  parish  and  Garrett  won  for  explanatory  journalism  for  her  reports  on  the  Ebola  virus 
in  Zaire. 
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Warrick,  news-enterprise 
reporter,  has  reported  on  the 
collapse  of  communism  in 
Eastern  Europe  and  worked 
for  United  Press  International 
in  Vienna,  Austria. 

“The  basic  impact  the 
series  had  was  to  bring  these 
issues  above  board,”  Sill  said. 
“And  to  make  sure  whatever 
decisions  are  made,  they  are 
not  made  in  secret.” 

Also  nominated  for  public 
service  were  the  Minneapolis 
Star  Tribune  for  articles 
revealing  questionable  favors 
extended  by  a  local  legal  publishing  company  to 
members  of  the  federal  judiciary,  including  several 
Supreme  Court  justices,  and  the  Baltimore  Sun  for 
the  work  of  Ginger  Thompson  and  Gary  Cohn  that 
disclosed  the  activities  of  a  Honduran  army  unit  that 
abducted,  tortured  and  murdered  political  suspects 
in  the  1980s  with  the  knowledge  of  the  CIA. 


medal.  Winners  of  the  journalism 
Pulitzers,  as  well  as  finalists  in  each  cate¬ 
gory,  follow; 


Robert  McFadden 


Public  Service  —  Melanie  Sill,  Pat  Stith,  Joby  Warrick, 
News  &  (^server,  Raleigh,  N.C. 


Spot  News  Reporting  —  Robert  McFadden,  New  York  Tim^ 


Investigative  Reporting  —  Staff  of  the  Orange  County  Register 


Explanatory  Journalism  —  Laurie  Garrett,  Newsday 


Beat  Repotting  —  Bob  Keeler,  Newsday 


National  Reporting  —  Mix  M.  Freedman,  Wall  Street  Journal 


international  Reporting  —  Dawd  Rohde,  Christi&i  Sc^ce  Monitor 


INVESTIGATIVE 

REPORTING 

The  staff  of  the  Orange 
County  Register  was  awarded 
the  Pulitzer  Prize  for  reporting 
that  uncovered  fraudulent  and 
unethical  fertility  practices, 
such  as  egg  theft,  at  the  Uni¬ 
versity  of  Califomia-Irvine 
Center  for  Reproductive 
Health.  The  articles  prompted 
key  regulatory  reforms. 

It  was  Susan  Kelleher,  medical 
reporter,  whose  source  called 
one  day  and  tipped  her  off. 


Feature  Writing  —  Rick  Bragg,  New  York  Times 


Commentary  —  E.R. 


Criticism  —  Robert  Campkx 


Editorial  Cartooning  —  Jin 


Feature  Photography 


Newhouse  News  Service 
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Raleigh  (N.C.)  News  &  Observer  reporters  Joby  Warrick  (left),  Pat  Stith  and  Melanie  Sill 
receive  a  champagne  shower  courtesy  of  government  editor  Steve  Riley  after  the 
announcement  that  the  newspaper  had  been  awarded  the  Pulitzer  Prize  for  Public  Service 
journalism. 


“We  had  nailed  down  one 
particular  case,"  Kelleher  said. 

“But  there  were  hundreds  of 
patients  involved,  so  we  asked 
ourselves,  do  we  want  to 
write  about  one  or  two  cases 
or  expose  the  full  breadth  of 
the  story?” 

Because  the  story  was  so 
large,  the  entire  staff  became 
involved. 

“Everyone  and  their 
brother  was  pulled  in  at  some 
point  after  the  story  broke,” 
she  said.  “The  sports  staff,  the 
business  staff ...  we  wanted 
to  give  the  readers  the  maxi¬ 
mum  coverage  possible  at  a 
time  when  there  was  maxi¬ 
mum  interest.” 

Terry  Wimmer,  health/tech¬ 
nology  editor,  spoke  passion¬ 
ately  about  why  the  story  was 
so  important  to  him  and  the 
paper’s  staff. 

“These  women’s  eggs  were  stolen  . . .  not  given 
to  someone  else,”  he  said  firmly.  “One  thing  that  has 
always  been  is  that  women  have  always  known  if 
they  have  become  mothers  ....  This  was  the  first 
time  in  the  history  of  the  human  race  women  were 
becoming  mothers  and  did  not  know  it. 

“It  takes  the  courage  of  people  who  know  the 
truth  to  stand  up  and  say  it,  and  know  in  their  heart 
of  hearts  that  if  something  is  wrong,  you  have  to 
stand  up  and  do  something  about  it.  I  am  proud  of 
the  people  I  work  with.” 

Finalists  in  this  category  were  Chris  Adams  of  the 
New  Orleans  Times-Picayune  for  reporting  on 
widespread  Medicaid  abuse  in  the  state  involving 
prominent  officials,  and  David  Jackson  and  William 
Gaines  of  the  Chicago  Tribune  for  stories  that 
probed  questionable  business  dealings  of  the  Nation 
of  Islam. 

EXPLANATORY  JOURNALISM 

Laurie  Garrett,  science  and  medical  writer  for 
Newsday,  won  a  Pulitzer  Prize  for  her  “courageous 
reporting”  from  Zaire  on  the  Ebola  virus  outbreak. 

Garrett  was  originally  nominated  to  the  interna¬ 
tional  category  and  was  moved  later  to  explanatory. 

“The  Pulitzer  Prize  board  found  in  her  dispatches 
considerable  information  and  data  of  an  explanatory 
nature  that  would  alert  her  readers  to  the  nature 
and  dangers  of  the  Ebola  virus,”  said  Seymour  Top¬ 
ping.  Pulitzer  Prize  administrator.  “In  order  for  an 
entry  to  be  moved  from  one  category  to  another,  it 
requires  a  vote  of  three-quarters  of  the  board,  and 
that’s  what  happened.” 

Covering  the  Ebola  virus  was  nothing  new  to  Gar¬ 
rett,  who  has  reported  on  dozens  of  epidemics, 
including  the  outbreak  of  AIDS  in  the  early  1980s 
when  no  one  knew  what  it  was. 

“I  have  developed  a  very  strong  sense  of  what 
precautions  are  rational  and  what  are  paranoid,”  Gar¬ 
rett  said.  “I  have  tremendous  empathy  and  concern 
for  those  who  are  afflicted.” 


She  said  the  Ebola  story  was  one  about  economic 
deprivation  and  political  chaos  in  a  part  of  the  world 
most  Americans  don’t  pay  attention  to. 

She  was  firm  and  passionate  when  she  talked  of 
what  the  Pulitzer  meant  to  her. 

“I  sincerely  and  deeply  hope  that  the  Times  Mir¬ 
ror  Corporation’s  board  of  directors  who  sought  to 
destroy  New  York  Newsday,  one  of  the  nation’s  best 
newspapers,  will  take  the  Pulitzer  Prize  as  seriously 
as  they  seem  to  take  stock  dividends,”  she  said. 

Finalists  in  this  category  were  Chris  Lester  and  Jef¬ 
frey  Spivak  of  the  Kansas  City  Star  for  their  series 
on  the  impact  of  spreading  suburban  growth; 
Michael  A.  Hiltzik,  David  R.  Olmos  and  Barbara 
Marsh  of  the  Los  Angeles  Times  for  reporting  on 
problems  stemming  from  the  lack  of  regulation  in 
California’s  booming  managed  health  care  industry 
and  the  implications  for  the  rest  of  the  coimtr)’;  and 
Adam  Bryant,  Stephen  Engelberg  and  Matthew  L. 
Wald  of  the  New  York  Times  for  their  coverage  of 
deficient  safety  regulation  of  commuter  air  traffic. 

BEAT  REPORTING 

The  Pulitzer  Prize  for  beat  reporting  went  to  Bob 
Keeler,  religion  reporter  for  Newsday,  for  his 
detailed  portrait  of  St.  Brigid’s,  a  progressive  Catholic 
parish  in  Westbury,  N.Y.,  and  its  parishioners. 

The  idea  of  chronicling  the  life  of  an  individual 
parish  was  floating  around,  but  never  got  done,  until 
Keeler  took  over  the  religion  beat  in  June  1993. 

He  narrowed  down  the  field  of  parishes  to  chron¬ 
icle  to  St.  Brigid’s  and  St.  Mary’s  in  Islip,  N.J.  St. 
Brigid’s  was  chosen  because  of  its  multicultural  con¬ 
gregation. 

“Haitian  folks;  Italians,  mostly  from  a  small  Italian 
town  called  Dutazzano;  Filipinos. . . ,”  said  Keeler. 

Monsignor  Francis  X.  Gaeta,  known  affectionately 
as  “Father  Frank,”  is  described  as  a  post  modem  Vati¬ 
can  II  pastor  by  Keeler,  who  spent  large  amounts  of 
time  with  Gaeta  at  the  parish  since  1994. 

“The  Pulitzer  typically  doesn’t  go  to  a  religion 
writer,  and  I  thought  it  was  just  nice  to  get  nomi- 
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Orange  County  Register  investigative  reporters  (from  left)  Susan  Kelleher,  Michelle 
Nicolosi  and  Kim  Christensen,  editor  and  vice  president  Toni  Katz,  and  investigative 
editor  Jim  Mulvaney  are  among  those  reacting  joyously  to  the  news  that  they  have  won 
the  Pulitzer  Prize  for  investigative  reporting. 


nated,”  he  said.  “Maybe  it  was  the  impact  of  all  three 
major  news  magazines  doing  cover  stories  on  reli¬ 
gion?  1  don’t  know.” 

What  he  does  know  is  some  of  his  prize  money 
will  go  to  St.  Brigid’s. 

“Frank  and  I  will  negotiate  an  amount  not  to  be 
disclosed,”  he  said.“St.  Brigid’s  will  get  a  cut.  After  all. 

1  wouldn’t  have  gotten  the  Pulitzer  without  them.” 

Finalists  in  this  category  were  Allison  Grant  of  the 
Cleveland  Plain  Dealer  for  articles  uncovering  cor¬ 
rupt  dealings  between  contractors  and  city  officials 
in  the  suburb  of  Beachwood  that  resulted  in  indict¬ 
ments  and  significant  reforms  and  Fred  Schulte  and 
Jenni  Bergal  of  the  Fort  Lauderdale  Sun-Sentinel  for 
disclosing  problems  and  abuses  in  the  state’s  tax- 
funded  Medicaid  health  maintenance  organizations. 

NATIONAL  REPORTING 

The  national  reporting  Pulitzer  was  awarded  to 
Alix  M.  Freedman  of  the  Wall  Street  Journal  for  her 
expansive  coverage  of  the  tobacco  industry. 

Freedman’s  prize-winning  entry  included  a  report 
that  exposed  how  ammonia  additives  heighten  nico¬ 
tine  potency. 

“I  am  very  proud  that  the  Pulitzer  committee  rec¬ 
ognized  that  tobacco  is  one  of  the  most  vitally 
important  public  policy 
issues  of  our  time,”  Freedman 
said.  “The  paper’s  coverage  of 
tobacco  was,  to  an  unusual 
degree,  a  collaborative  effort 
that  involved  many  of  the 
paper’s  reporters  and  edi¬ 
tors.” 

This  is  the  JoumoTs  18th 
Pulitzer  Prize. 

Also  nominated  in  the  cate¬ 
gory  were  Russell  CaroUo, 
Carol  Hernandez  and  Jeff 
Nesmith  of  the  Dayton  Daily 
Alix  M.  Freedman  News  for  their  reporting  on 


INTERNATIONAL 
REPORTING 

The  Pulitzer  Prize  for  inves¬ 
tigative  reporting  went  to 
David  Rohde  of  the  Christian 

> 

?  Science  Monitor  for  his 

I 

I  reports  on  the  mass  execu- 
§  tion  of  Bosnian  Muslims  in 
S  Srebrenica,  the  largest  mas- 
g  sacre  in  Europe  since  the 
o  Holocaust. 

Rohde,  who  was  in  Bosnia 
when  the  Pulitzer  wirmers 
were  announced,  said  in  a 
statement:  “I’m  thrilled  about 
the  prize,  and  thankful  for  my 
feunily  and  others  who  allowed  me  to  work  on  this 
story.  I’m  happy  to  get  the  truth  out  about  the  Sre¬ 
brenica  massacre.” 

Monitor  editor  David  Cook  called  Rohde’s  work 
“relentless,  courageous  and  compassionate.”  And 
Faye  Bowers,  the  paper’s  Middle  East  and  Balkans 
editor,  commented:  “David  is  extra  special  reporter. 
He’s  just  incredible  to  woilc  with  —  aggressive,  ener¬ 
getic,  and  determined  to  get  story  right.  He’s  an  edi¬ 
tor’s  dream.” 

Rohde,  who  started  as  the  Monitors  East  Euro¬ 
pean  correspondent  in  November  1994,  started  his 
Pulitzer-winning  investigation  soon  after  the  United 
Nations-protected  “safe  area”  of  Srebrenica  fell  to 
Bosnian  Serb  forces  last  July. 

After  the  Clinton  administration  released  satellite 
photos  Aug.  10  showing  two  suspected  mass  grave 
sites,  Rohde  entered  Bosnian  Serb  territory  and 
became  the  first  Western  journalist  to  freely  inspect 
the  area. 

The  reporter 
not  only  found  the 
graves  but  col¬ 
lected  the  first  on¬ 
site  evidence  of 
the  executions, 
including  docu- 

David  Rohde  of  the 
Christian  Science 
Monitor,  winner  of 
the  Pulitzer  Prize 
for  his  reports  on 
the  massacre  of 
thousands  of 
Bosnian  Muslims 
in  Srebrenica, 
reports  on  the 
phone  from  a  mass 
grave  site  in 
Kravice. 


lenient  handling  of  sexual 
misconduct  cases  by  the  mili¬ 
tary  justice  system,  and  the 
Washington  Post’s  David 
Maraniss  and  Michael 
Weiskopf  for  their  accoimts  of 
the  Republican  takeover  of 
Congress. 
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ments,  clothing  and  Muslim  prayer  beads  belonging 
to  the  slain.  He  also  interviewed  witnesses  to  the 
killings. 

Then.,  in  late  October,  Rohde  reentered  the  terri¬ 
tory,  finding  two  more  grave  sites.  He  was  arrested 
by  Bosnian  Serbs,  jailed  for  10  days  and  threatened 
with  espionage  charges. 

“The  grisly  evidence  Rohde  found  helped  stiffen 
Western  resolve  in  Bosnia  and  sparked  intensive 
media  coverage  of  the  tragedy,”  the  Monitor  said. 

This  is  the  Boston-based  newspaper’s  sixth 
Pulitzer. 

Also  nominated  for  the  international  prize  were 
Laurie  Garrett  of  Long  Island  NewscU^  for  her  cov¬ 
erage  of  the  Ebola  virus  outbreak  in  Zaire,  and  the 
Wall  Street  Journal  for  coverage  of  the  collapse  of 
the  Mexican  peso. 

FEATURE  WRITING 

Rick  Bragg  of  the  New  York  Times  took  the  fea¬ 
ture  refKJiting  award  for  what  the  Pulitzer  board 
called  “elegantly  written  stories  about  contempo¬ 
rary  America.” 

In  an  interview,  Bragg  singled  out  the  Oklahoma 
City  bombing  as  among  the  most  memorable  stories 
he  covered  last  year. 

“It  was  as  honest  a  newspaper  story  as  you  can 
get,”  he  related. 

“Because  the  deadline  was  so  tight,  I  went  on 
automatic  with  that  story  —  and  I  think  that’s  what 
made  it  a  good  story,” he  recalled.“People’s  emotions 
were  still  with  me  as  I  sat  down  to  write  it,  and  my 
own  emotions  crept  in  there.” 

Bragg  also  reminisced  about  covering  the  story  of 
Susan  Smith,  the  South  Carolina  woman  who 
grabbed  headlines  after  she  accused  a  black  man  of 
kidnapping  her  two  young  sons,  then  admitted  to 
drowning  them  herself. 

“It  was  as  distasteful  a  duty  as  I’ve  ever  done,”  he 
said. 

Bragg,  a  native  Alabaman  who  works  out  of  the 
r/mes’ Atlanta  bureau,  said  he  was  “tickled  to  death” 
to  get  the  Pulitzer. 

“I’m  honored  to  win  it,  and  particularly  honored 
to  win  it  here,”  said  the  reporter,  a  former  Neiman 
Fellow  at  Harvard  who  has  also  woilced  with  the  St. 
Petersburg  Times  and  Birmingham  News.  “My  first 
day  here,  I  walked  down  the  hallway  where  the 
paper  displays  all  its  Pulitzers.  It  was  mystifying  to 
see  all  those  prizes,  going 
back  decades  and  decades.” 

Bragg  remarked:  “You 
know,  I  used  to  think  people 
like  me  never  won  Pulitzers.” 

Other  feature  writing  final¬ 
ists  were  Richard  E.  Meyer  of 
the  Los  Angeles  Times  for  his 
profile  of  a  woman’s  desper¬ 
ate  attempts  to  communicate 
after  being  left  mute  and  par¬ 
alyzed  by  strokes,  and  the 
Albuquerque  Tribune's  Hank 
Stuever  for  his  account  of 
returning  to  Oklahoma  City, 
his  hometown,  after  the 
bombing  there. 


Rick  Bragg 


RR  Shipp 


COMMENTARY 

The  prize  for  commentary  was  awarded  to  E.R. 
Shipp  of  the  New  York  Daily  News  for  what  the 
Pulitzer  board  called  “pene¬ 
trating  columns  on  race,  wel¬ 
fare  and  other  social  issues.” 

Among  the  recent  events 
the  columnist  sounded  off  on: 
the  O.J.  Simpson  trial,  the 
debate  surrounding  affirma¬ 
tive  action  and  the  Million 
Man  March. 

Shipp  said  one  of  her  win¬ 
ning  entries  involved  Simpson 
defense  attorney  Johnnie 
Cochran’s  unabashed  use  of 
the  race  card  during  the  so- 
called  trial  of  the  century.  She 
said  she  was  particularly 
offended  when  Cochran 
implored  African  American  newspeople  to  “be  part 
of  team  O.J.”  during  a  meeting  of  journalists  last  sum¬ 
mer.  She  also  opined  in  her  space  on  Supreme  Court 
Justice  Clarence  Thomas’ “very  complicated  sense  of 
racial  pride.” 

While  hard  pressed  to  pinpoint  the  subject  that 
most  got  her  blood  boiling,  the  columnist  offered  up 
welfare  reform  and  affirmative  action  as  two  possi¬ 
bilities. 

“If  you  feel  passionate  about  a  subject,  the 
columns  almost  write  themselves,”  she  said. 

Shipp,  who  teaches  journalism  at  Columbia  Uni¬ 
versity,  called  winning  the  prize  “gratifying”  and  “a 
complete  surprise.” 

“I  pretty  much  think  of  myself  as  a  journalism 
professor  who  also  writes  a  column,”  she  related, 
adding,  “No  one  can  walk  around  presuming  they’ll 
win  a  Pulitzer,  but  one  can  hope  to  have  an  impact 
on  the  readers  they  reach.” 

This  is  the  first  time  in  10  years  the  Daily  News 
picked  up  a  Pulitzer  Prize. 

Other  finalists  were  Herb  Caen  from  the  San 
Francisco  Chronicle  for  columns  about  life  in  San 
Francisco  and  elsewhere,  and  the  Wall  Street  Jour¬ 
nals  Dorothy  Rabinowitz  for  writings  that  chal¬ 
lenged  key  cases  of  alleged  child  abuse. 


CRITICISM 

The  Boston  Globe's  Robert  Campbell  took  the 
Pulitzer  for  criticism  for  his 
“knowledgeable  writing”  on 
architecture. 

“We’re  really  proud  of 
Bob,  who’s  been  doing  this 
for  us  since  1973,”  said  Globe 
editor  Matthew  V.  Storin. 

“And  it’s  really  nice  that  he 
won  for  writing  about  a  city 
that  is  the  focal  point  of  our 
coverage  anyway,  and  that  is 
Boston.” 

Storin  praised  Campbell,  a 
trained  architect,  for  his  ability 
to  “connect  the  issues  of 
design  to  the  real  lives  of  our 

(See  Pulitzers  on  page  56)  Robert  Campbell 
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BY  DEBRA  GERSH  HERNANDEZ 

Investigating 

Leaks 


MH^NT  CLINTON  is  keeping  a  promise  he  made 
last^ne  to  investigate,  and  possibly  prosecute, 
admiBtration  staffers  who  disclose  national  secu- 
ri^^ormation  to  the  media  or  any  other  unautho¬ 
rized  party. 

In  his  memo  to  cabinet  officers  last  spring,  the 
president  expressed  his  displeasure  over  the  disclo¬ 
sure  of  “highly  sensitive,  national  security  informa¬ 
tion,”  and  promised  that  such  action  “cannot  and 
will  not  be  treated  as  innocent  leaks  of  government 
information”  (£6»iP,  June  17, 1995,  p.  9). 

The  president’s  memo  also  urged  cabinet  secre¬ 
taries  “to  take  appropriate 
administrative  action  against 
any  federal  employee,  regard¬ 
less  of  rank,  who  discloses 
classified  information,  and,  in 
appropriate  cases,  to  refer 
such  disclosures  to  the 
Department  of  Justice  for 
criminal  prosecution.” 

The  administration  has  fol¬ 
lowed  through  on  that  dic¬ 
tum,  most  recently  with  an 
investigation  of  a  leak  to  the 
Washington  Times,  which 
published  two  articles  based 
on  classified  documents 
obtained  by  reporter  Bill 
Gertz. 

Ironically,  the  Clinton 
memo  last  spring  was 
prompted  by  leaks  to  Gertz 
and  subsequent  articles  in  the  Washington  Times. 

White  House  spokesman  Mike  McCurry  said  this 
is  not  the  first  time  an  unauthorized  disclosure  has 
been  investigated  since  the  memo  was  written. 

“Leaking  is  not  the  issue,”  McCurry  told  E&P. 
“The  issue  is  the  unauthorized  disclosure  of  national 
security  information.  No  matter  who  you  give  it  to, 
it’s  all  the  same  thing  —  you  provided  information 
to  those  who  are  not  authorized  to  have  it.” 

McCurry  added  that  he  was  “very  keen  on  having 
people  in  the  journalistic  community  understand 
this  is  not  a  witch  hunt  for  reporters,  or  for  leaks.  It 
is  a  violation  of  federal  law. 

“If  the  White  House  knew  a  federal  law  had  been 
violated  and  did  nothing  about  it,  the  press  would 
squawk  about  a  coverup,”  he  noted. 

The  Department  of  Justice  was  informed  about 
the  leak  by  the  legal  adviser  to  the  National  Security 
Council,  which  is  the  usual  procedure,  McCurry 
said. 


The  Justice 
Department  now 
is  in  the  process  of 
making  an  assess¬ 
ment  of  that  infor¬ 
mation,  according 
to  spokesman 
John  Russell. 

“If  there  were 
40, (KX)  copies  of 
this  memo  distrib¬ 
uted  government- 
wide,  then  you 
have  to  make  an 
assessment,”  he 
said. 

The  alleged 
leaker  could  be 
prosecuted  under 
the  Espionage  Act 
or  for  theft  of  gov¬ 
ernment  property, 
if  that  person  was 
not  supposed  to 
have  the  material, 

Russell  explained. 

One  of  the 
recent  stories  was 
based  on  a  State 
Department  cable 
that  outlined  a 
conversation  between  President  Clinton  and  Russian 
President  Boris  Yeltsin  in  Egypt  earlier  this  year. 

The  two  presidents  discussed,  among  other 
things,  continuing  good  relations  between  the  two 
nations,  their  pending  presidential  re-election  cam¬ 
paigns  and  Russia’s  ban  on  poultry  from  the  United 
States. 

The  other  article  detailed  the  U.S.  arms  negotia¬ 
tions  strategy  for  the  recent  conference  in  Geneva. 

McCurry  originally  charged  that  the  Times  was 
“illegally  in  possession  of  a  classified  document,”  but 
he  later  pulled  back  from  that,  saying  his  choice  of 
words  was  “inartful”  and  placing  the  onus  on  tlie 
leaker,  not  the  newspaper. 

“This  White  House  takes  a  very  dim  view  of  witch 
hunts  for  leaks,”  McCurry  said. “It  is  a  waste  of  time, 
and  we  don’t  engage  in  that. 

“This  is  different,”  he  explained,  pointing  out  that 
it  involves  two  classified  documents  —  one  detail¬ 
ing  “a  confidential  meeting  between  heads  of  state” 
and  the  other  about  arms  negotiations. 

“Both  of  those  are  properly  classified.  There’s  no 


Clinton 
Administration 
trying  to  learn 
the  identity  of 
person  who  gave 
classified 
documents  to 
Washington 
Times  reporter 


"We  have  no  quarrel  with  the  Washington 
Times  or  the  reporter  reporting  what  he 
gets.  Our  issue  is  with  someone  in  the 
federal  government  who  broke  the  law. 

I'm  not  aware  of  any  reason  why  anyone 
would  suggest  the  Washington  Times,  or 
its  reporter,  conducts  itself  improperly." 

—  Mike  McCurry, 
White  House  spokesman 
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RICK  WILKING/REUTERS 


Russia  Protests  Leak 


The  RUSSIAN  GOVERNMENT  has  complained  to  the 
U.S.  ambassador  to  Moscow  about  a  document  that 
leaked  to  the  Washington  Times,  the  newspaper  reported. 

The  document,  a  confidential  cable  outlining  a  private 
discussion  between  Presidents  Clinton  and  Yeltsin,  was  the 
subject  of  a  Washington  Times  article.That  article  and 
another  in  the  Times  about  arms  control  negotiations  led 
the  White  House  to  ask  the  Justice  Department  to  investi¬ 
gate  the  possible  unauthorized  disclosure  of  national  secu¬ 
rity  information. 

According  to  the  Hmes.U.S.  Ambassador  Thomas  Picker¬ 
ing  was  called  to  the  Russian  Foreign  Ministry  and  pre¬ 
sented  with  a  formal  note  urging  the  U.S.  government  to 


stop  “provocative”  leaks  to  the  media. 

The  note  reportedly  criticized  repeated  “violations  by 
the  American  side  of  the  principle  of  confidentiality  of 
diplomatic  contacts.” 

Nicholas  Bums,  the  State  Department  spokesman,  told 
the  Washington  Times  that  Pickering  did  discuss  the  leak 
with  a  ministry  official  who  expressed  his  concern  over 
the  incident. 

Russian  officials  also  reportedly  were  concerned  about 
leaks  to  the  Russian  press  of  the  transcript  of  another  con¬ 
versation  between  Clinton  and  Yeltsin,  which  the  Times 
reported  may  have  come  from  Yeltsin  opponents  within 
Russia.  —  Debra  Gersh  Hernandez 


dispute  those  should  be  classified 
documents.  The  issue  is  simply,  who 
broke  the  law  in  providing  that  infor¬ 
mation”  to  an  unauthorized  source? 

McCurry  added. 

“We  have  no  quarrel  with  the  Wash¬ 
ington  Times  or  the  reporter  report¬ 
ing  what  he  gets.  Our  issue  is  with 
someone  in  the  federal  government 
who  broke  the  law,”  McCurry  said. 

“I’m  not  aware  of  any  reason  why  anyone  would 
suggest  the  Washington  Times,  or  its  reporter,  con¬ 
ducts  itself  improperly.” 

After  Gertz  received  the  documents,  he  called 
McCurry  to  verify  their  authenticity. 

“I  did  not  attempt  to  dissuade  him  from  using  it,” 
said  McCurry,  who  was  at  the  Clinton-Yeltsin  meet- 
ing.“It  appeared  to  me  to  be  an  accurate  description 
of  the  meeting,  but  it  clearly  was  a  classified  docu¬ 
ment.  It  would  have  been  untruthful  to  tell  him  it 
was  not  authentic.” 

Gertz,  said  McCurry,  knew  two  things:  that  the 
document  was  “clas.sified  and  how  it  came  to  him, 
through  a  process  in  which  a  crime  may  have  been 
committed.  That’s  sometimes  almost  routine  in 
Washington.” 

The  second  document,  concerning  the  arms 
negotiations,  was  more  sensitive,  since  it  outlined 
instructions  to  the  U.S.  delegates  for  both  the  initial 
and  fallback  positions,  McCurry  said. 

“It  doesn’t  take  a  rocket  scientist  to  figure  out  we 
no  longer  have  a  fallback  position,”  he  noted.  “That 
had  a  more  damaging  effect.  Obviously,  the  Russians 
knew  what  we  said  to  them,  but  it’s  an  issue  of  prin¬ 
ciple.  The  president  ought  to  be  able  to  have  a  pri¬ 
vate  discussion  with  the  president  of  Russia.” 

Gertz,  however,  said  the  White  House  actions  “def¬ 
initely”  have  chilled  his  reporting. 

“I  think  that  seems  to  be  their  strategy,  to  make 
this  a  high-profile  issue  so  that  it  will  create  an 
inhibiting  effect  on  anyone  who  might  talk  to  me,” 
Gertz  told  E&P.  “It’s  certainly  chilling  for  the  presi¬ 
dent’s  spokesman  to  come  out  and  say  they  are 
going  to  prosecute”  people  who  leak  information. 

Further,  Gertz  charged  that  there  may  be  “selec¬ 
tive  indignation”  over  leaks,  especially  at  the  State 
Department,  depending  on  which  news  outlet 
reports  it. 


Gertz,  however, 
said  the  White 
House  actions 
definitely"  have 
chilled  his 
reporting 


Whenever  he  gets  leaked  informa¬ 
tion,  Gertz  said  he  tries  “to  examine 
what  the  motivation  was”  and  he  and 
his  editors  look  “at  what  is  the  news 
impact  of  it.” 

For  both  these  stories,  Gertz  said, 
there  was  a  legitimate  news  interest. 

While  the  Times  normally  “never 
would  even  consider  clearing  what 
we  have  with  the  government,”  during 
the  reporting  process  he  will  alert  the  appropriate 
office,  giving  it  the  opportunity  to  register  concerns. 

“In  this  case,  McCurry  expressed  concern  to  me 
about  this  possibly  being  dangerous  to  U.S.-Russian 
relations.  I  told  him  we  have  a  procedure  for  that: 
have  your  boss  call  my  boss,”  which  did  not  happen, 
Gertz  said. 

Although  Gertz  said  he  so  far  has  not  been 
approached  directly  by  investigators  trying  to 
uncover  his  source,  a  few  years  ago,  under  a  previ¬ 
ous  administration,  he  was  called  by  the  FBI  to  a 
meeting  about  a  leak  investigation. 

“I  said,  ‘No  thanks,’  and  alerted  my  editors  here,” 
he  said. 

And  while  Gertz  said  he  has  “gotten  a  lot  of  con 
— — — _  (See  Leaks  on  page  60) 


Stair  inquiiy  turns 
topnson-bondsdeal 


toll  Sinter 


|Doctors 
^  birth 
I  control 
for  men 

InX'ttjnn  effcai,^ 


Clinton  gM 

illegal  loan 


,  N.Yr  ban 
f  on  aid  to 
suicides  i 
overruled. 


The  Clinton  Administration  is  investigating  aleak  to  the 
Washington  Times,  which  published  two  articles  based  on 
classified  documents  obtained  by  reporter  Bill  Gertz. 
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BY  DOROTHY  GIOBBE 

Rooney 
Raps  Critic 


NDY  ROONEY  OF  CBS  60  Minutes  fame  last  week 
fcisht  d  out  at  an  Associated  Press  television  writer 
who  suggested  that  the  acerbic  veteran  hand  in  his 
resignation  and  retire  from  the  show. 

In  a  March  20  column,  AP  critic  Frazier  Moore 
penned  an  open  letter  to  Rooney,  the  septuagenar¬ 
ian  commentator  whose  irritable  laments  are  a  sta¬ 
ple  of  the  Sunday  night  news  program. 

“And  now,  a  few  words  for  Andy  Rooney:  60  Min¬ 
utes  would  be  better  off  without  you,”  the  column 
opened,  below  a  headline  that  read  “Andy  Rooney: 
Giving  60  Minutes  A  Bad  Name.” 

Rooney’s  attitude,  Moore 
said,  is  “chronic  fuddy-duddy,” 
and  his  chief  function  at  60 
Minutes  is  serving  as  the  “res¬ 
ident  crank  whose  contribu¬ 
tion  is  ending  the  show  on  a 
sour  note.” 

Rooney’s  weekly  spots, 
Moore  added,  are  “the  prod¬ 
uct  of  a  brazenly  closed  mind 
that  does  a  disservice  to  the 
rest  of  the  show  . . . .  ” 

Rooney,  who  has  been  with  60  Minutes  for  18 
years,  took  the  criticism  personally  and  soon  fired 
back  at  Moore. 

During  “A  Few  Minutes  With  Andy  Rooney”  on 
March  31,  Rooney  briefly  summarized  Moore’s  com¬ 
ments  and  gave  the  critic’s  name  and  telephone 
number  at  the  AP  He  told  viewers  to  telephone 
Moore  and  register  their  feelings. 

“I’ll  make  a  deal  with  you  Mr.  Moore,”  Rooney  said 
on  the  air.  “I’ll  ask  viewers  whether  they  think  I 
should  get  out  of  here  or  not.” 

Rooney  supporters  rose  to  the  occasion,  and  by 
midweek,  the  AP  switchboard  received  approxi¬ 
mately  7,000  calls  “overwhelmingly”  in  support  of 
Rooney,  according  to  AP  spokeswoman  Tori  Smith. 
In  an  interview  with  E&P  two  days  after  his  on-air 
response,  Rooney  laughed  about  the  incident,  but 
maintained  that  Moore’s  critique  had  missed  the 
mark. 

“I’m  aware  that  I  have  to  be  careful  about  the  old 
fogey,  good-old-days  thing,”  Rooney  acknowledged, 
adding,  however,  that  Moore’s  comments  would 
have  been  more  reasonable,“if  he  had  said  ‘well  this 
was  a  poor  piece’  or  if  there  was  something  he 
could  criticize.” 

Instead,  Rooney  said,  Moore  launched  a  gratuitous 
attack.  The  77-year-old  Rooney  took  particular 
exception  to  Moore’s  characterization  of  him  as 
being  in  his  “78th  year.” 


“It’s  not  his  business  to  say  some  of  the  things  he 
said,”  Rooney  said.  “Saying  I  am  in  my  78th  year  is 
unconscionable  and  sort  of  amusing.  I  mean,  really, 
there  was  no  point  in  going  there. 

“It  wasn’t  a  very  smart  shot,”  Rooney  fumed.  “He 
didn’t  sound  like  a  reasoning,  alert,  discerning  critic. 
He  sounded  like  someone  whose  hair  was  a  little 
too  long,  writing  about  someone  he  didn’t  like.” 

Moore  maintains  that  his  criticism  was  directed  at 
the  quality  of  Rooney’s  60  Minutes  work,  not  at  the 
journalist  personally. 

“I’m  concerned  that  the  message  of  the  original 
column  was  lost  or  distorted  by  the  time  it  reached 
60  Minutes,  and  I’m  sorry  about  that,”  Moore  said. 
“It’s  my  main  regret  about  this  entire  episode.  The 
piece  may  have  wounded  him,  but  it  wasn’t  meant 
to  attack  him.  It  was  meant  to  reflect  on  the  nature 
of  his  work  on  the  show.” 

Moore  does  features,  interviews,  and  reviews  tele¬ 
vision  shows  forAP  He  writes  about  150  pieces  per 
year,  and  while  some  reviews  “might  have  a  certain 
pungent  tone  to  them,”  he  said,  he  doesn’t  “turn  out 
a  diatribe  for  each  column.” 

Moore  added  that  he  was  surprised  by  the  reac¬ 
tion  from  viewers. 


“Rooney  has  made  a  living  of  being  critical,  so  I'm 
surprised  that  he  is  so  apparently  vulnerable  when  he 
is  criticized." 


—  Frazier  Moore,  Associated  Press  writer 


Longtime  60 
Minutes 
commentator  takes 
on  Associated 
Press  writer 
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“Most  people 
that  I  criticize 
don’t  have  that 
kind  of  a  platform 
by  which  to 
respond.  He’s  a 
somewhat  unique 
case.  I’m  surprised 
that  he  spoke  up. 

“Rooney  has 
made  a  living  of 
being  critical,  so 
I’m  surprised  that 
he  is  so  apparently 
vulnerable  when 
he  is  criticized,” 
Moore  said. 

Though  Rooney 
supporters  are  in 
the  majority, 
Moore  added  that 
“a  number  of  calls” 
sided  with  his 
comments.  The 
response,  he  said, 
runs  the  gamut, 
“everything  from  polite  to  calling  me  names.” 

It’s  not  the  first  time  on  the  defensive  for  the 
prickly  Rooney.  60  Minutes  brass  initially  suspended 
him  for  three  months  in  1990  after  he  made  deroga¬ 
tory  comments  about  gay  men  and  African  Ameri¬ 
cans. 

Rooney  was  quoted  in  the  Advocate,  a  gay  and 
lesbian  weekly  newspaper,  as  saying,  “Blacks  have 
watered  down  their  genes  because  the  less  intelli¬ 
gent  ones  are  the  ones  who  have  the  most  children.” 

Rooney  insisted  he  had  been  misquoted,  and  60 
Minutes  reinstated  him  after  only  three  weeks. 

Hatch  says  he’ll 
defend  free  speech 

SEN. ORIN  HATCH  (R-Utah), recently  told  a  gather¬ 
ing  of  newspaper  people  that  he  will  “vigorously 
fight  to  defend  freedom  of  the  press.” 

Addressing  the  National  Newspaper  Association’s 
annual  government  affairs  conference,  Hatch  said  that 
newspeople  have  one  of  the  most  important  jobs, 
keeping  America  free. 

“This  is  the  greatest  country  in  the  world,  and  you 
are  part  of  the  reason  for  it,”  he  added. 

Although  his  prepared  remarks  contained  more 
comments  about  the  press.  Hatch  used  his  time 
instead  to  hit  President  Clinton  on  issues  such  as  judi¬ 
cial  appointments  and  drugs. 

Hatch  did  charge,  however,  that  if  roles  were 
reversed,  and  the  president  were  a  Republican,  the 
press  would  be  going  after  the  Whitewater  story  with 
more  gusto.  —  Debra  Gersh  Hernandez 
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4/3/96 
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33.125 

33.00 
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American  Media  Inc,  (NY) 

3.375 

3.375 

6.25 

Central  Newspapers  Inc.  (NY) 

35.25 

36.00 

25.50 

Dow  Jones  &  Co.  Inc.  (NY) 

36.125 

38.75 

35.75 

Gannett  Co.  Inc.  (NY) 

66.375 

67.25 

52.25 
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19.00 

19.25 

22.25 
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21.125 

21.25 

20.375 

Hollinger  International  (NY)# 

11.625 

11.625 

10.3125 

Knight-Ridder  Inc.  (NY) 

66.625 

68.00 

56.50 

Lee  Enterprises  Inc.  (NY)** 

21.25 

20.50 

18.125 

McClatchy  Newspapers  Inc.  (NY) 

24.625 

25.375 

22.875 
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37.75 

38.625 

31.125 

New  York  Times  Co.  (AM) 

31.125 

29.50 

24.125 

Pulitzer  Publishing  Co.  (NY) 

54.375 

53.00 

38.875 

E.W.  Scripps  Co.  (NY) 

42.00 

42.375 

30.00 

Times  Mirror  Co.  (NY) 

38.75 

40.00 

19.25 

Tribune  Co.  (NY) 

65.625 

66.75 

56.25 

Washington  Post  Co.  (NY) 

235.25 

294.50 

259.25 
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Hollinger  Inc.  (a) 

11.00 

10.875 

12.875 

News  Corp.  Ltd.  ADR  (c) 

22.625 

23.75 

19.75 

Pearson  Ltd.  (b) 

7.28 

7.01 

5.65 

Quebecor  Inc.  Class  A  (a) 

21.125 

21.375 

19.25 

Reuters  Holdings,  ADR  (c) 

69.8125 

66.00 

46.875 

Southam  Inc.  (a) 

15.75 

15.625 

15.50 

Thomson  Corp.  (a) 

20.625 

20.75 

18.25 

Toronto  Sun  Publishing  Corp.  (a) 

13.50 

13.50 

11.25 

Torstar  Corp.  (a) 

23.875 

24.25 

22.125 
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(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 
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'He  didn’t  sound  like  a  reasoning,  alert, 
discerning  critic.  He  sounded  like 
someone  whose  hair  was  a  little  too  long, 
writing  about  someone  he  didn't  like." 

—  Andy  Rooney,  60  Minutes 
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Former  Oakland  Tribune  columnist  Bill  Wong  (left)  and 
ex-California  Governor  Jerry  Brown  address  a  rally  outside 
the  Tribune  building  that  was  held  to  protest  Wong's  firing. , 


BY  M.L.  STEIN 


Storm 
Of  Protest 


im  CilKIAND  (CAUF.)  Tribune's  firing  of  popular 
Colimiiiist  Bill  Wong  has  brought  a  storm  of  protest 
horn  an  Asian-American  media  group  and  commu- 
Qity  organizations. 

•  The  move  also  set  off  a  demonstration  at  the  Tri- 
bime  building  and  a  staff  objection.  At  one  point, 

|Eiiatits  of  “We  want  Bill”  sounded  through  the  news-  v 

room. 

Wong,  a  17-year  Tribune  veteran  who  also  wrote 
editorials,  said  he  was  summarily'  told  on  March  22 

that  his  column  was  being  eliminated  “to  save  your  B 

salary”  and  he  was  escorted  out  of  the  building  by 
editorial  page  editor  Robert  C.  Cuddy  and  a  member 
the  human  resources  staff. 

“1  wasn’t  even  given  time  to  clean  out  my  desk,” 

Wong  said.  “They  said  1  could  make  an  appointment 
later  for  that.” 

Wong,  a  former  Wall  Street  Journal  reporter,  and 
a  current  contributor  to  the  Jim  Lehrer  Newshour, 
said  that  he  had  no  idea  why  he  was  let  go. 

“No  one  else  was  forced  out  for  salary  reasons,” 
he  pointed  out. 

ITiis  was  denied  by  Jim  Janiga,  vice 

president/human  resources  of  the  Alameda  News-  B^H^^BBBBBHBHBI^BBBHBliHi 
paper  Group  (ANG),  who 

P  mm  r\'+  ^'ong  knows  per-  who  reflect  the  makeup  of  the  city.” 

UUlIllllUfllLy  fectly  well  why,  but  he’s  wel-  Moreover,  Eng  continued,  the  action  “sends  a  poor 

come  to  call  me  and  1  will  tell  message  to  young  Asian  Americans  who  look  to  role 

groups  him  again.”  models  like  Mr.  Wong.” 

I  But  both  Janiga  and  Cuddy  Ema  Smith,  chair  of  the  San  Francisco  State  Uni- 

JcmOnSiralG  refused  to  discuss  the  dis-  versity  journalism  department,  where  Wong  teaches 
,1  f  •  r  missal  in  detail.  Cuddy  would  part  time,  described  his  dismissal  as  a  setback  for 

inO  Tiring  or  only  say  that  the  paper  does  diversity  and  “community  investment”  in  newspa- 

.  ,  ..I  I  not  consider  Wong’s  depar-  pers. 

'IdHU  (LfdllT./  ture  a“firing.”  “Concern  has  risen  over  the  years  as  we  have 

.  .  “We  are  eliminating  his  col-  seen  the  Oakland  Tribune  go  from  being  one  of  the 

le  columnist  umn,”  he  explained.  mo.st  diverse  newsrooms  in  the  country  to  one  of 

Wong  is  believed  to  be  the  the  least  diverse  metropolitan  dailies,”  Smith  went 
first  in  the  mainstream  media  on. 

to  write  a  column  from  an  Asian-American  perspec-  She  asserted  that  because  Oakland  is  a  predomi- 
tive,  but  his  pieces  often  ranged  beyond  ethnicity  to  nantly  non-white  city,  Wong's  absence  “surely  will 
cover  local  and  national  politics  and  other  issues.  not  help  smooth  over  the  growing  community  com- 
Several  protest  letters  were  sent  to  David  Burgin,  plaints  that  the  Tribune  is  insensitive  to  their 
editor  in  chief  of  the  Alameda  group,  and  other  needs.” 

newspaper  executives.  ANG  includes  five  other  The  letter  also  was  signed  by  Ivan  Roman,  direc- 
dailies  in  the  San  Francisco  Bay  Area.  tor  of  the  Center  for  Integration  and  Improvement 

Dinah  Eng,  national  president  of  the  Asian  Ameri-  of  Journalism  at  San  Francisco  State.  Wong  is  a  men- 

can  Journalists  Association,  wrote  that  Wong  “is  tor  and  writing  coach  for  minority  students  at  the 

greatly  valued”  in  the  Asian-American  community  center. 

and  the  East  Bay  region  at  large,  adding:  “Mr.  Wong’s  Yvonne  Y.  Lee,  a  member  of  the  United  States 

termination  is  most  distre.ssing  because  Oakland  is  a  Commission  on  Civil  Rights,  wrote  to  Burgin,  asking 
multi-racial  ‘majority-minority’  city,  one  that  is  best  for  information  “explaining  the  circumstances  sur- 
served  by  having  writers,  photographers  and  editors  (See  Protest  on  page  60) 
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'"Wfv  What  you  know 

What  you  knew.  two  itiinutes 

and  $5  later. 


.  You’ve  got  a  name.  Or  maybe  a  Social  Security  number.  You  don’t  have  much. 
Unless  you’ve  got  DBT  ONLINE.  We  turn  a  few  facts  into  a  full  report: 


Driver's  license  nunvbers  Phone  numbers  Aliases  Past  and  present  addresses 

Neighbors  and  relatives  Corporations  Assets  And  more.  Much  more. 

With  no  connect  fees,  no  monthly  charges,  free  online  training  and  tech  support. 
If  all  you’ve  got  working  for  you  is  a  name,  make  sure  it’s  DBT  ONLINE.  ' 

(800)279-7710 


BY  M.L.  STEIN 


Covering  A 
Confrontation 


EDIA  ^.\FFERS  HAVE  had  dangerous  confronta- 
tionsr  wfeh  anti-government  activists  who  are  defy¬ 
ing  few  I  enforcement  officers  near  a  remote  Mon- 
tacfl  town. 

j^Vssociated  Press  photographer  Doug  Pizac’s  cam- 
was  confiscated  by  the  so<alfed  Freemen,  who 
xe<|;||(  his  car  as  he  and  AP  reporter  Tom  Laceky 
were^ri^g  on  a  public  road  near  the  ranch  where 
the  dozen  militants  are  holed  up. 

Earlier,  Sheriff  Charles  Phipps  said  the  Freemen 
snatched  camera  equipment  valued  at  $60,000  from 
an  NBC  crew  and  intercepted  an  ABC  team,  but  no 
loss  was  reported. 

Vehicles  containing  media 
representatives  also  were 
being  stopped  at  FBI  check¬ 
points,  where  identification 
was  demanded.  Agents  said 
they  were  concerned  about 
Freemen  supporters  smug¬ 
gling  in  arms  to  them. 

More  than  100  FBI  agents 
and  Montana  State  Police 
have  staked  out  a  ranch  30 
miles  from  Jordan  (pop.444), 
where  the  heavily  armed 
Freemen  were  defying 
demands  to  surrender  on  a 
number  of  criminal  charges, 
including  mail  order  fraud, 
writing  bad  checks  and 
threatening  public  officials. 
The  group  set  up  what  it 
called  “Justus  Township,”  issu¬ 
ing  their  own  drivers’ 
licenses,  license  plates  and  fil¬ 
ing  liens  against  neighboring 
properties  and  officials. 

An  estimated  200  or  more 
"  journalists  are  camped  out  in 

or  near  Jordan  in  eastern 
Montana.  The  community  has  only  one  restaurant; 
the  Hell  Creek  bar,  where  a  number  of  media  peo¬ 
ple  gather  because  it  also  serves  food;  and  two 
motels  with  a  total  of  24  rooms,  most  of  which  are 
occupied  by  federal  agents. 

The  nearest  “large”  town  is  Miles  City  (p>op. 
10,000),  80  miles  away,  which  also  houses  some 


An  estimated 
200  or  more 
journalists  are 
camped  out  in 
or  near  Jordan  in 
eastern 
Montana, 
covering  holed  up 
anti-government 
activists  who  are 
defying  law 
enforcement 
officers 


press. 

“It’s  a  logistical  nightmare  for  the  media,”  said 
John  Kuglin,  AP  Montana  bureau  chief  in  Helena. 
“The  roads  are  terrible,  and  the  weather  has  been 
real  bad.” 


The  AP  contingent,  he  said,  was  staying  at  a  ranch 
20  miles  fixim  Jordan  and  some  other  reporters 
were  living  out  of  motor  homes. 

Kuglin  said  Pizac  was  shooting  generic  pictures 
of  the  surrounding  countryside  when  a  Freemen’s 
car  blocked  his  auto  from  the  front  while  another 
drove  in  behind  him. 

The  cameraman  said  the  heavily  armed  men  con¬ 
fiscated  his  camera  but  returned  it  when  he  met 
their  demand  to  give  them  his  film. 

Recalled  Laceky:  “They  pushed  and  slung  us 
around  a  bit  and  yelled  at  us  a  lot,  but  they  never 
pointed  a  gun.  We  left  without  a  bruise.”  But  not 
before  they  and  their  car  were  searched. 

“We’re  convinced  they  were  being  polite  by 
Freemen  standards,  Laceky  commented.  “But  they 
said  if  we  ever  came  back,  they’ll  jail  us  for  up  to  a 
year  and  a  half  for  invading  Justus  Township.” 

The  reporter  said  he  had  tried  for  weeks  to 
arrange  an  interview  with  the  Freemen  through 
phone  calls  and  intermediaries,  and  was  rebuffed 
each  time. 

Added  Kuglin:  “When  we  try  to  phone  them,  they 
hang  up  after  asking  us  to  post  a  $  1  million  bond  in 
case  we  misquote  them.” 

Out  of  the  media  throng,  in  and  around  Jordan, 
one  newswoman  is  not  covering  the  Freemen  story. 
She  is  Janet  F.  Guptill,  publisher,  editor  and  reporter 
of  the  weekly  Jordan  Tribune  (circ.  650),  and  a  local 
shopper. 

In  a  telephone  interview,  Guptill  said  she  will 
only  print  handouts  by  the  U.S.  Attorney’s  office 
and  other  official  agencies  on  the  siege. 

“I’ve  told  dozens  of  media  people  who  called 
from  all  over  the  world  for  information  that  I’m  not 
covering  for  my  own  paper,  why  should  I  cover  for 
you?”  she  recounted. “You’re  lucky  you  caught  me  in 
a  better  mood,”  she  told  E&P. 

In  an  editorial  explaining  her  decision  to  readers, 
Guptill  wrote  in  part:  “I  will  not  make  any  attempt 
to  print  the  rumors,  the  street  gossip,  or  the  innu¬ 
endoes  that  are  floating  on  the  telephone,  the  con¬ 
versations  at  any  gathering,  including  church,  or 
what  seems  to  come  aroimd  through  plain  hot  air 
and  the  pleasure  some  get  from  hearing  their  own 
voices  on  the  subject. 

“That  type  of  ‘history’  that  some  seem  to  want 
recorded  will  have  to  come  from  those  who  want  to 
make  a  name  for  themselves”  by  writing  sensational 
stories. 

Guptill  contended  that  getting  facts  on  the  stand¬ 
off  is  virtually  impossible  and  that  she  does  not 
want  to  “badger”  officials  while  they  are  woridng  to 
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resolve  the  problem. 

Estimating  that  there  were  about  250  media  peo¬ 
ple  in  Jordan  and  the  vicinity,  she  described  them  as 
“obnoxious  and  pushy.” 

“Why,”  she  asked,“do  all  of  ABC’s  affiliates  have  to 
be  here?  Can’t  the  network  cover  for  them?” 

She  also  suggested  that  AP  could  report  for  indi¬ 
vidual  newspapers,  thus  cutting  down  on  the  press 
presence. 

Guptill  expressed  fear  that  the  media  attention 
will  destroy  “our  culture,  our  heritage  and  our  way 
of  life.  We’re  being  labeled.” 

The  publisher  directed  additional  wrath  at  the 
Freemen’s  “scumbag”  sympathizers  who  have 
arrived  from  out  of  town. 

Guptill  said  she  personally  knows  the  Freemen, 
along  with  95%  of  the  other  residents  in  the  county. 
Four  years  ago,  she  recalled,  she  sided  with  their 
demand  to  obtain  the  minutes  of  County  Commis¬ 
sion  meetings,  which  were  being  withheld. 

However,  in  a  recent  statement  she  read  on  CNN, 
Guptill  stated:  “ ...  it  is  my  hope  that  the  situation 
can  end  peaceably  and  that  those  charged,  if  found 
guilty  in  the  courts,  will  be  punished.” 


Unions  Attempt 
Boycott 

KSj^FD  IN  SHORTS  and  with  a  camera  dangling 
fronhis  neck,  John  Fallen  and  his  wife,  Jean,  sat  in 
a  Mpimi  Beach  hotel  lobby  recently,  looking  for  all 
ib^^orld  like  another  couple  of  tourists  down  from 
Michigan. 

“It’s  wonderful  here,  but  we’re  not  here  on  vaca¬ 
tion,”  Fallen  said. 

Instead,  Fallen  is  working  12  to  14  hours  a  day, 
phoning  area  union  members  and  asking  them  to 
cancel  their  subscriptions  to  the  Miami  Herald. 

Fallen  is  one  of  10  strikers  from  Detroit’s  two 
daily  newspapers  who  are  manning  phone  banks, 
speaking  at  union  halls  and  leafleting  art  frits  and 
tourists  spots  to  put  pressure  on  Knight-Ridder  Inc., 
owner  of  the  Herald,  and  a  partner  in  the  Detroit 
joint  operating  agency  with  Gannett  Co. 

The  AFL-CIO  has  atmounced  boycott  efforts 
against  both  the  Herald  and  Gaimett’s  flagship  USA 
Today  in  support  of  the  employees  striking  the 
(See  Boycott  on  page  61) 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


BY  DEBRA  GERSH  HERNANDEZ 


Transition 
Of  Power 


S  WITH  MOST  peaceful  transitions  of  power,  some 
ii^tiativcs  begun  under  earlier  administrations  con¬ 
tone  and  new  ones  are  proposed. 

While  discussing  his  goals  for  the  coming  year, 
incoming  president  of  the  American  Society  of 
Newspaper  Editors,  Robert  H.  Giles  of  the  Detroit 
Netig,  pointed  both  to  continuation  of  programs 
th^  were  begun  by  his  predecessors  and  to  under¬ 
taking  new  projects. 

The  principle  program,  already  underway,  is  the 
Journalism  Values  Institute,  which  will  continue,  he 
said.  The  institute  is  designed  to  bring  newspeople 
together  with  the  public  to 
discuss  readers’  concerns  and 
other  such  issues. 

“Out  of  this  will  come  a  set 
of  thoughts  about  the  values 
of  new'spapers  and  the  values 
readers  perceive  about  news¬ 
papers,”  Giles  said. 

In  addition,  the  Institute  for 
Journalism  Excellence  also 
will  continue  its  work  of 
bringing  journalism  educators 
to  work  at  newspapers. 

“This  is  particularly  signifi¬ 
cant  because  of  the  need  for 
journalism  teachers  to  be 
more  familiar  with  contempo¬ 
rary  practices  in  our  newsrooms,”  he  said. 

But  simply  continuing  the  work  of  his  predeces¬ 
sors  is  not  going  to  be  the  hallmark  of  Giles’  presi¬ 
dency.  He  already  has  two  specific  —  and  ambitious 
—  projects  on  the  table. 

The  first  is  the  commemoration  of  the  30th 
anniversary  of  the  Freedom  of  Information  Act,  in 
which  ASNE  will  take  the  lead,  Giles  said. 

“We’re  going  to  be  having  a  symposium  in  Wash¬ 
ington  in  September  at  the  Freedom  Forum,”  Giles 
said. “We’re  going  to  be  making  an  effort  to  advance 
some  ideas  about  updating  the  Freedom  of  Infor¬ 
mation  Act  to  make  it  more  effective.” 

Further,  he  continued,  ASNE  plans  “to  develop  a 
long-term  education  program  to  help  the  public 
understand  more  clearly  the  critical  importance  of 
freedom  of  information  in  our  democratic  society.” 

The  other  new  development  is  the  creation  of  a 
Newspaper  Content  committee. 

“It  represents  my  thougtht  that  the  Society'  needs 
to  be  engaged  in  assessing  the  content  of  newspa¬ 
pers  with  the  idea  of  helping  editors  understand  the 
relationship  between  quality  of  content  and  the 
value  that  newspapers  represent  to  our  readers,” 
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Detroit  News' 
Robert  Giles  to 
take  the  reins  as 
president  of  the 
American  Society 
of  Newspaper 
Editors 


Giles  explained. 

The  committee, 
whose  first  meet¬ 
ing  will  take  place 
during  the  April 
convention,  plans 
to  “examine  cover¬ 
age  of  five  or  six 
major  stories  dur¬ 
ing  the  year  hy  the 
news  organiza¬ 
tions  that  serve 
newspapers,  such 
as  the  Associated 
Press,  Reuters, 

New  York  Times 
News  Service,  the 
Los  Angeles  Times- 
Washington  Post 
News  Service, 

Gannett  News  Ser¬ 
vice,  Knight-Rid- 
der.  Tribune. 

“I  feel  very  strongly  that  newspapers 
can  best  recapture  or  raise  their  credibil¬ 
ity'  with  readers  by  becoming  the  most 
reliable  sources  of  information,”  Giles 
continued,  adding  that  will  be  helped  by 
this  “assessment  of  how  we  cover  the 
news.” 

Giles  explained  that,  “One  of  the 
things  that  troubles  me  about  newspa¬ 
pers’  performance,  I  think,  is  that 
reporters  and  editors  need  to  know 
more  about  the  issues  we  cover,  the  com¬ 
plex  stories  that  are  in  our  newspapers 
every  day. 

“We  need  to  be  smarter  about  how  we 
report  on  some  of  these  complex  sto¬ 
ries,”  he  said.“I  think  too  often  we  are  vul¬ 
nerable  to  manipulation  by  special-inter¬ 
est  groups  who  put  a  very  sophisticated 
spin  on  stories  that  don’t  stand  up  to  rig¬ 
orous  review. 

“I  hope  newspapers  can  help  readers 
get  a  realistic  picture  of  controversial 
issues  at  an  eariier  stage,”  he  said. 

“Eventually,  the  truth  comes  out,  often  many 
months  after  the  story  has  been  presented,  perhaps 
in  a  skewed  way,  because  people  presenting  the 
information  understand  the  issue  better  than 
reporters.” 


“It  represents  my 
thought  that  the 
Society  needs  to 
be  engaged  in 
assessing  the 
content  of 
newspapers  with 
the  idea  of  helping 
editors  understand 
between  quality  of 
content  and  the 
value  that 
newspapers 
represent  to  our 
readers." 

—  Robert  Giles, 
incoming  American 
Society  of 
Newspaper  Editors 
president,  and 
editor  and 
publisher  of  the 
Detroit  News 


(See  Giles  on  page  53) 


The  fourth  generation  of  the  Blethen  family: 
Frank  A.  Blethen,  William  K.  Blethen, 
Robert  C.  Blethen,  John  P.  Blethen 
and  Alden  J.  Blethen 


1996 


■  « is  a  Special  year  for  US, 

M  J  \  I  as  the  Blethen  family 
celebrates  100  years 
of  continuous  famify  ownership  of  The  Seattle 
Times.  We  believe  it  is  a  celebration  of  our 
region  as  well,  for  the  rich  histories  of 
this  newspaper  and  the  Pacific 
Northwest  are  inextricably 
intertwined. 


a  r  joy  in  this  celebration  reflects  our 
commitment  to  continuing  family 
ownership  for  another  100  years,  and 
to  continuing  to  provide  the  greater 
Seattle  area  with  one  of  the 
country's  rare  and  most  valuable 
assets:  a  newspaper  that  is  locally 
owned  and  operated,  as  well  as  the 
largest  and  best  in  the  state 
of  Washington. 

-Also  reflected  in  this  celebration  is  our  love 
for  the  Pacific  Northwest,  our  passion  for 
excellence  in  journalism,  and  our  commitment 
to  community  and  family.  To  begin  our  year¬ 
long  celebration,  we  would  like  to  share  with 
you  our  core  values: 

★  to  remain  family-owned,  private  and 
independent; 

★  to  serve  the  community  through  quality 
journalism; 

★  to  maximize  the  workplace  satisfaction  of 
all  employees; 

★  to  be  the  countty's  best  regional  newspaper. 


Celebrating  ofie  lamilys  commitment  to  excellence 


LEGAL 


BY  M.L.  STEIN 


Campus  Paper  Sues 
To  Get  Records 


Govet'itor  and 
University  of 
California 
Board  f>f 
Regents 
charged  with 
violating  the 
state’s  open 
meeting  law 


A  CAMPUS  NEWSPAPER  thrust  itself 

into  an  already  volatile  issue  by  suing 
the  governor  and  the  University  of 
California  Board  of  Regents,  charging 
they  violated  the  state’s  open  meeting 
law  when  they  discussed  elimination  of  affirmative 
action  admissions  policies. 

The  ACLU,  the  California  First  Amendment 
Project,  the  Lawyers’  Committee  for  Civil  Rights 
and  other  advocacy  groups  filed  the  suit  in  San 
Francisco  Superior  Court  on  behalf  of  the  Daily 
Nexus  at  the  University  of  California,  Santa  Barbara. 

and  one  of  its  reporters,  Tim 
MoUoy. 

According  to  the  suit,  the 
regents  voted  last  year  to  roll 
back  affirmative  action  in 
admissions,  hiring  and  con¬ 
tracting  after  private  tele¬ 
phone  calls  with  Gov.  Pete 
Wilson,  a  board  member  and 
a  firm  opponent  of  race  and 
gender  preferences.  The  cut¬ 
back  has  stirred  a  storm  of 
controversy  in  the  state  from 
minority  gnmps,  student  pro- 
testers  and  other  activists. 

The  plaintiffs  claim  the  phone  conversations 
constituted  a  “serial  meeting”  of  the  board  in  viola¬ 
tion  of  the  state’s  Bagley-Keene  Act,  whose  open 
meeting  requirements  include  the  university’s 
Board  of  Regents. 

The  suit  demands  that  the  board  be  stopped 
from  implementing  its  affirmative  action  vote,  that 
records  of  phone  calls  between  Wilson  and  board 
members  be  made  public  and  a  declaration  that 
the  governor  violated  the  Public  Records  Act  by 
refusing  to  release  the  phone  records  to  the  Daily 
Nexus.  If  the  plaintiffs  win  the  case,  the  regents 
would  have  to  take  another  vote  following  a  public 
hearing. 

In  a  statement,  Molloy  said  that,  using  the 
California  Public  Records  Act  (CPRA),  he  made 
nearly  30  requests  to  Wilson’s  office  for  a  list  of 
phone  calls  the  governor  allegedly  made  to  various 
regents  in  connection  with  affirmative  action 
before  their  vote  on  the  issue. 

A  Daily  Nexus  story  by  Molloy  asserts  that 
Wilson  talked  to  at  least  10  of  the  25  board  mem¬ 
bers,  which  the  governor’s  office  would  not  con¬ 
firm. 

According  to  the  suit,  Wilson’s  “private  and 


undisclosed  conversations  with  other  regents”  con¬ 
stituted  a  quorum  and  a  “collective  commitment” 
to  take  a  particular  action  outside  a  public  session, 
thus  violating  the  open  meetings  act. 

The  suit  claims  that  Molloy  was  initially  told  by 
the  governor  s  office  that  neither  Wilson  nor  any 
staff  had  called  board  members  regarding  affirma¬ 
tive  action  prior  to  their  vote  on  the  subject  July 
20, 1995. 

In  a  second  attempt  under  the  CPRA,  Molloy 
stated,  his  request  for  the  phone  numbers  was 
denied  on  the  grounds  they  fell  under  executive 
privilege. 

Molloy  said  he  fared  no  better  in  subsequent 
requests  for  the  documents,  except  for  a  promise 
by  Wilson’s  office  to  provide  the  total  cost  of 
phone  contacts  made  to  any  regent  —  once  they 
were  obtained. 

In  one  instance,  Molloy  stated,  he  asked  for 
phone  billings  involving  calls  by  Wilson  to  1 3 
members  of  the  Board  of  Regents. 

On  Jan.  18  of  this  year,  the  suit  alleges,  Molloy 
“personally  asked  Regent  Wilson  how  many  other 
regents  he  had  asked  to  vote  in  favor  of  eliminating 
affirmative  action  before  the  . . .  meeting.  Regent 
Wilson  replied  ‘I  don’t  know  that  I  talked  to  any.’  ” 

The  suit  says  that,  as  of  Feb.  16,  the  date  it  was 
filed,  neither  the  Daily  Nexus  nor  Molloy  had 
received  any  of  the  requested  records. 

A  Los  Angeles  Times  story  quoted  Wilson’s 
spokesman,  Sean  Walsh,  as  calling  the  suit  “bogus” 
and  questioning  whether  it  was  valid  since  it  was 
filed  more  than  30  days  after  the  alleged  violations. 
Walsh  also  defended  the  governor’s  right  to  con¬ 
tact  fellow  regents  privately. 

Molloy  told  E&P  he  has  taken  no  stand  on  affir¬ 
mative  action,  declaring  that  his  investigation  was 
concerned  solely  with  the  alleged  violation  of  state 
laws. 

In  a  Daily  Nexus  story,  Molloy,  who  also  is  cam¬ 
pus  editor,  said  two  regents  had  acknowledged 
phone  calls  from  Wilson  on  affirmative  action 
before  the  vote. 

The  reporter  added  he  found  “indications”  that 
Wilson  talked  to  at  least  nine  other  board  members 
on  the  issue. 

Daily  Nexus  editor  Suzanne  Gamer  said  the 
paper  is  “challenging  the  regents’  decision  because 
information  obtained  in  a  seven-month  investiga¬ 
tion  suggests  a  violation  of  the  open  meetings  law. 
Our  challenge  is  irrespective  of  the  decision’s  con¬ 
tent.” 
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Patrick  Neaiy/nie  Olympian 

T)ie  Otympian  Story  of  Jeff  Johnsoa  a  6abe  Ruth  League  al-star 
pitcher  born  with  cerebral  palsy;  vvon  the  1995  C.  Bl  Blettien  Award, 
2nd  Ptace,  for  Distinguished  Feature  Writing  Under  5(L000  circulation. 


Extraordinary  Kid. 
Extraordinaiy  Story. 


JJom  with  cerebral  palsy,  )eff  |ohnson  was  never  expected  to 
walk,  never  expected  to  talk,  certainly  never  expected  to  play  base¬ 
ball.  But  he  was  also  never  told  not  to  try.  johnson  has  conquered 
the  cerebral  palsy  to  become  a  Babe  Ruth  League  all-star  ptcher. 

And  Gail  Wood,  reporter  for  The  Olympian,  Olympia, 
Washington,  told  his  story,  with  Patrick  Neary  providng  excellent 
photographs. 

It's  the  kind  of  compelling  feature  story  that  makes  you  read  it 
And  feel  great  for  having  read  it 

The  kind  of  distinguished  feature  writing  that  wins  a  C.  B. 
Blethen  Award. 

The  Seattle  Times  aeated  the  C  .B.  Blethen  Awards  almost  20 
years  ago  to  honor  excellence  in  regional  journalism.  The  program, 
administered  by  the  Pacific  Northwest  Newspaper  Association,  is 
open  to  newspapers  in  the  Pacific  Northwest,  and  has  become  the 
premier  journalism  award  in  this  area.  To  win  a  C  B.  Blethen 
Award  is  to  be  declared  no  less  than  the  best  in  the  Northwest 

Whether  it's  a  small  newspaper's  deadline  story,  or  a  laiger 
daily's  superb  coverage  of  a  national  story,  the  1995  C.  B.  Blethen 
Awards  prove,  once  again,  that  journalism  in  the  Pacific  Northwest 
is  journalism  at  its  best  Anywhere. 


1995  Winners  C.B.  Blethen  Memorial  Awards 


Distinguished  Deadline  Reporting 

Under  50,000  circulation 

1st  place  -  The  Olympian,  Olympia,  Washington;  Frieda  Bush, 

|oel  Coffidis  and  Lorrine  Thompson,  'Two-year-old  dies  in  fire" 

2nd  place  -  Lewiston  Morning  Tribune,  Lewiston,  Idaho; 

Lorraine  Nelson,  loan  Abrams  and  Sandra  Lee,  "All  that's  left  is  rubble" 
Over  50,000  circulation 

1  St  place  -  The  Oregonian,  Portland,  Oregon,  Staff,  Storm  King 
Mountain  fire  coverage 

2nd  place  -  The  Idaho  Statesman,  Boise,  Idaho;  |im  Hopkins,  |ulie 
Bailey  arxl  Phil  Sahm,  "Board  struggling  with  Agee's  future" 
Distinguished  Feature  Writing 
Under  50,000  circulation 

1st  place  -  Tri-City  Herald,  Tri-Cities,  Washington;  Virginia  Sliman, 
"A  shepherd's  tale" 

2nd  place  -  The  Olympiaa  Olympia,  Washington;  Gail  Wood, 
"Never  stop  trying" 

Oiw  50,000  circulation 

1st  place  -  The  Oregonian,  Portland,  Or^on;  Bryan  Smith, 

"Bicycle  built  for  you" 

2nd  place  -  Anchorage  Daily  News,  Anchorage,  Alaska; 

Doug  O'Harra,  "Stalking  the  island  within" 

Distinguished  Enterprise  Reporting 
Under  50,000  circulation 

1st  place  -  Tri-City  Herald,  Tri-Cities,  Washington;  |ohn  Stang  and 
Melissa  O'Neil,  "Gangs  in  the  mid-Columbia" 

Entriesforiie  I996C  B.  Blethen  Awcrds  rrus  be  reaived  ty  May  17,1996.  Stories  net  have 
appeared  in  a  daiy  newspaper  in  Alasha,  Aierta,  Britrh  Ccitriiia  Idaho,  Motuara,  Oregori.  IMi 
or  Wbdmglon  between  March  I,  1995  and  February  29,  1996.  Newspipers  must  be  members  of 
lbc$c  Newspaper  Assodatkn  Send  entries  a  -  or,  for  more  infirmation,  contact  -  Padfic  \orhwest 
Newspaper  Assodaiion,  P.O.  Bax  11128,  Tacoma,  WA  98411, 1206)  272-3611. 


2rKl  place  -  Grants  Bass  Daily  Courier,  Grants  Pass,  Oregon; 

Patty  Donovan,  Kirsten  Lucas  and  Greg  Smiley,  "Aryan  Nations  makes 
losephine  County  its  state  base" 

Over  50,000  circulation 

1  St  place  -  The  Oregonian,  Portland,  Or^on;  Tom  Hallman, 
"Extreme  indifference" 

2nd  place  -  The  Seattle  Times,  Seattle,  Washington;  Duff  Wtlson, 
series  on  four  SIDS  deaths  in  Seattle  foster  home 

Distingui^ied  Investigative  Reporting 
Under  50,000  circulation 

1  St  place  -  The  Olympian,  Olympia,  Washington;  Bob  Partlow, 
series  cxi  timber. 

2nd  place  -  Lewiston  Morning  Tribune.  Lewiston,  Idaho; 

Mohsin  Askari,  "Fat  under  Lewiston’s  roof?" 

Over  50,000  circulation 

1st  place  -  The  Spokesman-Review,  Spokane,  Washington;  Karen 
Dom  Steele  and  |im  Lynch,  series  entitled  "Wasteland  on  the  Hanford 
Nuclear  Reservation" 

2nd  place  -  The  Seattle  Times,  Seattle,  Washington;  Eik  Nalder  and 
Duff  Wilson,  coverage  of  the  Rang  warehouse  fire 
Debby  Lowtnan  Award 

1  St  place  -  The  Seattle  Tinres,  Seattle,  Washir^on;  Scene  Staff, 

"Care  Taking  Care  Giving" 

2nd  place  -  Anchorage  Daily  News,  Anchorage,  Alaska;  Sheila 
Toomey,  "After  the  shaking  stops" 


C.  B.  Blethen  Memorial  Awards 

d>e  Seattle  CTmes 


NEWSTEOPI.E  IN  THE  NEWS 


(OMi'iLij)  ny  IAN  /•;.  \,m)i:i<s(>a 


JACKOJF- 
FORD,  vice  presi¬ 
dent  of  broadcast¬ 
ing  and  telecom¬ 
munications  at  the 
Providence  Journal 
Co.,  Providence, 

R.I.,  has  been  pro¬ 
moted  to  execu¬ 
tive  vice  president 
of  broadcasting,  programming  and  elec¬ 
tronic  media. 

HOWARD  SVTTON,\ice  president 
and  general  manager  of  publishing,  was 
named  senior  vice  president  and  general 
manager  of  publishing. 

JOHN  HAYES,  vice  president  of  tele¬ 
vision  for  Providence  Journal 
Broadcasting  Corp.,  added  the  additional 
responsibilities  of  officer  with  the  title  of 
vice  president  of  television  of  the  parent 
Providence  Journal  Co. 

PAUL  MtfTEARMcc  president  of 
finance  and  corporate  development  for 
broadcasting  and  telecommunications, 
was  promoted  to  corporate  officer  with 
the  title  of  vice  president  of  finance  and 
business  development  for  broadcasting, 
programming  and  electronic  media. 

TOM MATLACK,\\cc  president  of 
finance,  was  appointed  vice  president  of 
finance  and  chief  financial  officer. 

JACK  HAMMOND,  vice  president  of 
legal,  was  named  vice  president  of  gener¬ 
al  counsel  and  chief  administration  offi¬ 
cer. 

MHSiAEL  JQSS4CS,vice  president 
of  government  afifiiirs  and  public  policy 
for  broadcasting  and  telecommunica¬ 
tions,  was  promoted  to  corporate  officer 
with  the  title  of  vice  president  of  govern¬ 
ment  and  corporate  relations. 


MARK  RYAN,  senior  corporate 
attorney  in  Providence,  was  named  assist¬ 
ant  general  counsel. 

DENESE  PARENT,  corporate  attorney, 
was  appointed  senior  corporate  counsel. 

BARBARA  A.  HENRY,  43,  president 
and  publisher  of  the  Great  Falls  (Mont.) 
Tribune,  has  been  named  president  and 
publisher  of  the  Des  Moines  Register. 
Both  newspapers  are  owned  by  Gannett 
Co.  Inc. 

EUZABETHT.  (PAT)  FttANTZ, 

52,  president  and  publisher  of  the  Elmira, 
N.Y.,  SUir-Gazette,  succeeds  Henry  in 
Great  Falls. 

MARGAMtET  E.  BUCHANAN,  38, 

advertising  director  at  the  Rockford  (Ill.) 
Register  Star,  takes  over  in  Elmira. 

MARY  L  SEPVCHA,  director  of 
employee  relations  at  Newspaper 
Association  of  America,  Reston,Va.,  has 
been  appointed  to  the  board  of  directors 
for  the  Newspaper  Personnel  Relations 
Association. 

WAYNE  CAMUSON,  former  editor  of 
the  San  Diego  Union-Tribune  weekly 
entertainment  section.  Night  &  Da)'  has 
been  named  editor  of  the  San  Diego 
Home/Garden  Lifestyles  magazine. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daify  newspaper 
groups. 


Lee  Dirks 


Owen  Van  Essen 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


VIKKI 
PORTER,  47, 

executive  editor  at 
the  Olympian, 
Olympia,  Wash., 
has  been  appoint¬ 
ed  executive  edi¬ 
tor  at  the  Desert 
Sun,  Palm  Springs, 
Calif.  Both  newspa¬ 
pers  are  owned  by  Gannett  Co.  Inc. 


DANFORBVS 


DAN  ZIMMERMAN,  publisher  at  the 
Hermiston  (Ore.)  Herald,  has  been 
named  publisher  at  the  Petaluma,  Calif., 
Argus-Courier,  a  Scripps  League 
Newspaper. 

His  27  year  newspaper  career  includes 
editing  and  publishing  positions  at  the 
Bolivar,  Mo.,  Herald-Free  Press,  Milton- 
Freewater,  Ore.,  Valley  Herald,  Oak 
Harbor,  Wash.,  Whidbey  News  Times,  and 
Kirkland  (Wash.)  Courier. 


MARK  WACHOWICZ,\\cc  president  of 
publisher  marketing  for  the  Audit  Bureau 
of  Circulations,  Schaumburg,  HI.,  has  been 
elected  senior  vice  president  of  publisher 
marketing. 


EDWARD  JL  MOSS,  publisher  at  the 
Hanover,  Pa., Evening  Sun,  has  added  the 
additional  responsibilities  of  group  pub¬ 
lisher  of  the  Pennsylvania  Group  of 
Thomson  Newspapers. 

He  will  work  with  the  publishers  at 
the  Lebanon  Daily  News,  Lock  Haven 
Express  and  Shamokin  News-Item. 


I  HENDUfCJICS,  a  partner  in  the 

I  computer  illustration  and  design  firm  of 
I  Geo  Media  in  San  Antonio,  has  been 
I  named  new  media  technician  at  the  San 
i  Antonio  Express-News. 

WANONA  LANGFORD,  a  Staff  writer 
I  at  the  weekly  suburban  newspaper 
j  Metrocom  Herald,  was  appointed  a  copy 
I  editor  in  the  features  department. 

JOHN  WHALER,  a  senior  writer  and 
I  account  supervisor  at  Dublin-McCarter 
j  and  a  former  Sunday  news  editor  at  the 
I  San  Antonio  Light,  was  named  a  copy 
I  editor  in  the  sports  department. 

M4IUSS4  SMLVERA,  a  sports  reporter 
I  at  the  Bakersfield  Californian,  becomes 
j  a  sports  reporter  at  the  Express-News. 

DANIEL  K  FORBUS,  strategic  pro- 
j  jects  manager  at  the  World  Savings  & 
i  Loan  Association,  was  appointed  infortna- 
i  tion  services  manager  in  San  Antonio. 
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MALCOLM  C.  BAVER,  81,  retired 
senior  associate  editor  at  the  Portland 
Oregonian,  died  Feb.  9  in  Portland. 

LEONA  M.  BENDER,  87,  a  Chicago 
Sun-Times  librarian  for  three  decades, 
died  March  1 1  in  Dubuque,  Iowa. 

CAROL  BIRD  COMBS,  103,  a  partner 
in  the  Community  Broadcasting  Corp., 
Parsons,  Kan.,  died  Feb.  26  in  Parsons. 

MICHAEL  T.  CRAWFORD,  4l,  an  edi¬ 
tor  at  the  Wall  Street  Journal,  died  Feb. 
25  of  an  apparent  heart  attack. 

DUANE  CROFT,  69,  former  editorial 
page  editor  and  writer  at  the  Toledo 
Blade,  March  13  in  Cleveland. 

JAMES  NORTON  CURRY,  76,  a  long¬ 
time  advertising  salesman  at  the  Portland 
Oregonian,  died  of  cancer  Feb.  4. 

FRANK  DeSANTI,  86,  retired  conunu- 
nications  director  of  wire  service 
machines  at  the  Chicago  Sun-Times  and 
Chicago  Daily  News,  died  March  10. 

PAUL  F.  FEENEY,  65,  a  reporter  and 
editor  at  the  Boston  Globe  for  more  than 
30  years,  died  March  13  after  undergoing 
open-heart  surgery. 

STUART  FEILER,  54,  developer  and 
host  of  a  nationally  syndicated  radio 
show  about  books  called  PageOne  and 
entertainment  editor  at  the  Harbor 
Crescent,  Baltimore,  died  of  a  heart  attack 
March  1  in  Chicago. 

JOHN  FIEHN,  76,  an  Associated  Press 
reporter  who  covered  the  Berlin  Wall  cri¬ 
sis,  died  March  1 1  in  Frankfurt,  Germany. 

EVARTS  A.  GRAHAM,  75,  retired  man¬ 
aging  editor  at  the  St.  Louis  Post- 
Dispatch,  died  of  cancer  March  7. 

JAMES  K.  GUTHRIE,  81,  nationally 
known  conductor  and  San  Bernardino, 
Calif.,  Sun  publisher,  died  of  a  heart 
attack  March  9  in  San  Bernardino. 

KATHERINE  BEEBE  PINKHAM 
HARRIS,  94,  who  covered  the 
Lindbergh  kidnapping  for  the  Associated 
Press  and  later  became  a  press  aide  to 
Gov.  Pat  Brown  and  Adlai  Stevenson,  died 
of  cancer  March  10  in  Stanford,  Calif. 


DICK  HERBERT,  82,  former  sports  edi¬ 
tor  at  the  Raleigh,  N.C.,  News  & 
Observer,  died  of  a  stroke  March  11. 

H.  ROBERT  HIRSCH,  58,  advertising 
director  of  Tribune  Newspapers,  Mesa, 
Ariz.,  died  March  9. 

He  was  a  former  advertising  director  at 
Newsday,  Long  Island. 

SAMUEL  HIRSCH,  79,  former  drama 
critic  at  the  Boston  Herald,  died  of  a 
heart  attack  Feb.  15  in  Thousand  Oaks, 
Calif. 

ARTHUR  JR  IRVING  JR.,  70,  a  career 
advertising  executive  at  the  New  York 
Times,  died  March  24  after  a  two-year 
battle  with  cancer. 

PAUL  ISENBERGH,  66,  former  vice 
president  and  southern  advertising  man¬ 
ager  of  Knight-Ridder  Newspaper  Sales, 
died  of  heart  failure  March  1. 

WILLIAM  EARL  KEISTER,  71,  pub¬ 
lisher  at  the  Northern  Virginia  Daily, 
Strasburg,  died  March  14  in  Strasburg. 

PAT  McDonough,  89,  a  sportswriter 
who  covered  the  New  York  Yankees  and 
Dodgers  for  the  New  York  World 
Telegram  in  the  1930s,  died  Feb.  29 


I  Republic,  died  of  brain  cancer  Feb.  23  in 
I  Rancho  Mirage,  Calif. 

i  RICHARD  L  TREAT,  76,  retired 
I  publisher  of  the  Daily  Freeman, 
i  Kingston,  N.Y,  died  March  26  in 
j  Charleston,  S.C. 

I  WILLIAM  E  WARNE,  90,  former  direc- 
i  tor  of  California’s  water  resources  depart- 
:  ment  and  an  Associated  Press  writer  in 
i  the  1930s,  died  March  9  in  Menlo  Park, 

I  Calif 

I  AUDREY  T.  WEAVER,  89,  former  man- 
i  aging  editor  at  the  Chicago  Defender, 

I  died  of  a  heart  attack  March  9. 

i  MAIf/ORIE SCOTT WELLS,BB,torm&[ 
i  publisher  and  editor  of  the  weekly 
I  Coloma  (Mich.)  Courier,  died  Jan.  16  in 
I  Coloma,  Mich. 

I  She  also  served  as  vice  president  of 
I  J.N.Wells&  Co.  Inc., Lombard, Ill.,  a  media 
I  broker  firm. 

I  BILL  WILMOT,  81,  former  publisher  of 
i  the  Colfax  (Wash.)  Gazette  and  CJolfax 
j  Daily  Bulletin,  died  of  cancer  March  12 
I  in  Colfax. 

i  He  is  also  a  former  president  of  the 
j  Washington  Newspaper  Publishers 
:  Association. 


ROBERT  MELOON,  67,  former  execu¬ 
tive  publisher  of  the  Capital  Times, 
Madison,  Wis.,  died  of  liver  disease  Feb. 
12  in  Madison. 

JON  S.  MILLER,  53,  a  former  capital 
bureau  chief  and  editorial  writer  at  the 
Reno  (Nev.)  Gazette-Journal,  died  Feb. 
10  while  awaiting  heart  transplant 
suigery  in  Carson  City,  Nev. 

NEAL  RUSSO,  75,  retired  sports  depart¬ 
ment  reporter  and  copy  editor  at  the  St. 
Louis  [\)st-Dispatch,  died  of  congestive 
heart  failure  March  6. 

TOM  SCHLEY,  58,  retired  managing  edi¬ 
tor  at  the  Parkersburg  (WVa.)  News,  died 
of  cancer  March  13. 

ROBERT  J.  SHENOHA,  74,  a  retired 
Chicago  Tribune  artist,  died  March  10  in 
West  Lawn,  III. 

JAMES  E  TONKIN,  69,  former  publish¬ 
er  of  the  Yakima  (Wash.)  Herald- 


Newspaper 

burglarized 

TREETWISE,  THE  TWICE-monthly 
newspaper  sold  and  partly  produced 
by  Chicago’s  homeless,  lost  $10,(X)0  in 
computer  equipment  in  a  March  18  bur¬ 
glary. 

Police  speculated  that  a  visitor  to  the 
newspaper’s  offices  may  have  hidden 
inside  until  the  offices  were  closed.Three 
computers,  a  television,  fax  machine  and 
video  cassette  recorder  were  taken  in  the 
burglary. 

Another  television  and  VCR  were  lined 
up  by  the  door,  apparently  ready  to  be 
spirited  away,  when  employees  arrived 
for  work. 

Founded  in  \992,  Streetwise  is  sold  on 
city  streets  by  homeless  people  who 
keep  75t  of  its  $1  cover  price.  The 
paper,  which  recently  moved  to  twice- 
monthly'  publication,  says  it  has  a  reader- 
ship  of  120,0(K). 
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jjlllll  ADVERTISING/PROMOTION 


BY  LAURA  REINA 


In  The  Name 
Of  Free  Speech 


.\en'spnpers 

defeticl 

publication  of 
an  ad  for  O.J. 
Simpson's  video 


enraged  about  the  refusals  of  CNBC  and  CNN,  both 
of  which  extensively  covered  the  Simpson  trial,  to 
take  his  ads.  “There  is  something  hypocritical  about 
this,”  he  said. 

The  New  York  Times,  didn’t  buy  into  this 
“hypocrisy,”  according  to  spokesperson  Nancy 
Nielson. “If  people  don’t  like  the  ad,  they  don’t 
have  to  buy  the  product,”  stated  Nielson. 

She  said  there  were  a  few  complaints  from  read¬ 
ers,  and  a  few  readers  threatened  to  cancel  their 
subscriptions,  but  she’s  not  aware  of  how  many,  if 
any,  went  through  with  it. 

Sergio  Salinas,  vice  president  of  advertising  for 
the  Dallas  Morning  News,  said  there  was  very 
minimal  controversy  in  his  market,  but  his  newspa¬ 
per  did  receive  about  20  complaints.  He  said  read¬ 
ers  generally  called  to  express  a  “disappointment” 
in  the  paper,  but  he  wasn’t  aware  of  any  readers 
who  canceled  their  subscriptions. 

The  Rochester  Democrat  and  Chronicle  had 
readers  respond  to  the  ad,  but,  according  to  Bob 
Teitgen,  retail  advertising  manager,  the  reaction 
wasn’t  strong  either  way. 

“Regardless  of  feelings  about  the  trial,  it’s  still  a 
legitimate  product,”  said  Teitgen. 

Patrick  Birmingham,  vice  president  of  advertising 
for  the  Democrat  and  Chronicle,  said  the  paper 
received  15  to  18  complaints  —  with  two  readers 
canceling  their  subscriptions. 

“We  prepared  ourselves  for  controversy,  but  it 
never  really  played  out  in  this  market,”  he  said. 

But  the  controversy  certainly  played  out  in 
Philadelphia.  According  to  Inquirer  ombudsman 
John  V.R.  Bull,  the  paper  received  about  100  calls 
from  readers  threatening  to  cancel  subscriptions  if 
the  paper  went  through  with  its  plan  to  publish 
the  ad.  The  paper  ran  the  ad  as  planned,  and  Bull 
wrote  two  articles,  explaining  why  the  paper  made 
its  decision;  mainly,  freedom  of  speech. 

Bull  told  E&P  that  the  paper  received  about  450 
;  .  complaints.  Bull  said  about  90%  of  the  callers 
i  believed  the  paper  ran  the  ad,  not  for  First 

1  Amendment  concerns,  but  for  money. 

The  ombudsman  said  he  was  surprised  about 
the  readers’  “astonishing  lack  of  understanding 
about  free  speech.” 

Bull  told  readers  that  the  Inquirer  accepted  the 
ad  because  of  the  free  speech  principle. 

“That  guarantee  —  which  includes  advertising  as 
well  as  the  spoken  and  written  word  —  applies  to 
all  citizens;  it  does  not  exclude  persons  we  don’t 
like  or  who  are  in  public  disfavor . . . ,”  he  said. 


Few  newspapers  ran  the  recent  ad  for 
the  video,  OJ.  Simpson,  The  Interview. 

But  the  ones  that  did  took  some  knocks 
from  readers  —  all  in  the  name  of  free 
speech. 

E&P  contacted  five  newspapers  that  did  run  the 
ad:  the  New  York  Times,  the  Rochester  (N.Y.) 
Democrat  and  Chronicle,  the  Rochester  (N.Y.) 
Times-Union,  the  Philadelphia  Inquirer,  and  the 
Dallas  Morning  Neu’s. 

ITie  video  features  90  minutes  of  O.J.  Simpson 
answering  questions  asked  by  Ross  Becker, “uncut, 
uncensored,  unrehearsed.” 
The  ad  copy  for  the  video 
|j||u|||ui||^^  reads,  “The  video  they  don’t 

want  you  to  see.The  words 
Oon’t  want  you  to  hear.” 
Tony  Hoffman,  the  Los 
Angeles  producer  of  the 
video,  said  he  had  a  difficult 
time  getting  media  execu¬ 
tives  to  accept  the  ad  for 

broadcast  or  publication  because  the  material  was 
deemed  “controversial”  and  “objectionable.” 

“Even  the  National  Enquirer,  which  makes  a  liv¬ 
ing  by  putting  O.J.  on  the  cover,  refused  to  sell  me 
ad  space,  yet  the  New  York  Times  did,”  Hoffman 
said  in  a  NewscUn  artirle  Hp  bcya^jMMjjaiiv 
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The  New  York  Times  ran  the  OJ.  Simpson  video  ad  in  its  metro 
section  along  side  other  smaller  space  ads. 
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ADVERTISING/PROMOTION 


Ad  association 
seeks  name 
protection 

The  ASSOCLA.TION  OF  National 
Advertisers  is  urging  Congress  to 
protect  the  trademark  and  copyright 
rights  of  national  advertisers  hy  cracking 
down  on  what  it  calls  online  “domain 
name  piracy.” 

“Domain  name  piracy  is  one  of  the 
most  serious  problems  facing  national 
advertisers  on  the  Internet,”  commented 
ANA  president  John  J.  Sarsen  Jr. 

According  to  iVNA,  as  many  compa¬ 
nies  have  tried  to  register  their  corpo¬ 
rate  name  or  that  of  a  branded  product 
as  an  Internet  site,  they  have  found  that 
a  third  party  “pirate”  already'  has  regis¬ 
tered  the  name,  often  seeking  to  make 
money  by  selling  it  back  to  the  trade¬ 
mark  owner. 

The  ANA  comments  were  sent  to  Rep. 
Carlos  Moorhead  (R-Calif.),  chairman  of 
the  House  Judiciary  Committee’s 
Subcommittee  on  Courts  and  Intellectual 
Property. 

The  subcommittee  already  has  held 
three  days  of  hearings  about  a  bill  to  reg¬ 
ulate  online  copyright  issues. 

Seattle  papers 
offer  online 
classified  ads 

The  SEATTLE  TIMES  has  opened  a 
classified  ad  Web  site,  offering  online 
ads  from  both  the  Times  and  its  joint 
operating  agreement  partner,  the  Seattle 
Post-Intelligencer. 

The  headings  include  Jobs/Employment, 
Real  Estate/Rentals,  and  Transportation, 
as  well  as  birth  and  death  announce¬ 
ments. 

Photos  of  real  estate  listings  and  auto¬ 
mobiles  also  will  be  available  in  the 
future. 

One  feature  of  the  site  will  be  a  spe¬ 
cial  icon  that  marks  ads  that  have  been 
placed  within  24  hours. 

In  addition,  users  are  given  informa¬ 
tion  such  as  how  to  place  an  ad,  what 
the  deadlines  are,  and  how  to  subscribe 
to  the  newspaper,  t 

Greg  Raece  has  been  hired  as  sales 
manager  and  JonieYu  and  Craig  Magaret 
were  named  Internet  engineers  for  the 
project. 


Hispanic  media 
rep  firm  started 

The  HISPANIC  PRINT  Network  Inc., 
a  Westchester  County,  N.Y.-based 
media  representative  firm,  opened  its 
doors  for  business  on  March  I . 

The  netwoik  hopes  to  capture  nation¬ 
al  and  retail  print  dollars  for  publishers 
of  Hispanic  magazines  and  newspapers. 
According  to  a  spokesperson  for  the 
firm,  clients  so  far  include  Xtra  out  of 
Chicago,  and  El  Diario  out  of  New  York 
City. 

According  to  the  1995  Hispanic 
Yearbook,  Hispanics  constitute  10%  of 
the  U.S.  population,  which  is  projected  to 
increase  to  16%  by  the  year  2000,  and 
then  to  2096  by  the  year  2020. 

The  company  will  concentrate  its 
initial  sales  efforts  in  Michigan  and 
Ohio,  and  then  it’s  projected  to  expand 
into  Illinois,  California,  Florida,  and  New 
York. 

As  for  competition,  the  spokesperson 
said,  “We  are  not  competing  with  any  of 
the  rep  firms  that  are  out  there.” 


Newspapers  get 
frozen  food  ads 

NEWYORKAREA  newspapers  benefit¬ 
ed  last  month  from  a  regional  associ¬ 
ation’s  annual  promotion. 

The  Eastern  Frosted  Foods  Association, 
which  includes  New  York  and  New  Jer¬ 
sey,  use  the  month  of  March  to  promote 
frozen  foods,  calling  it  Frozen  Food 
Month. 

The  12-year-old  program  is  presold  as 
a  package  to  the  trade  six  to  eight 
months  in  advance.The  package  includes 
newspaper  advertising,  in-store  point  of 
sale,  and  radio  advertising. 

Newspapers  benefit  in  a  couple  of 
ways.  For  example,  the  association  did 
three  million  in  circulation  by  running  a 
full  page  of  coupons  representing  items 
from  a  variety  of  frozen  foods  manufac¬ 
turers. 

Also,  a  free-standing  insert,  put  out  by 
the  association,  appeared  in  the  March 
10  run  of  the  New  York  Daily  News.The 
FSI  contained  nutritional  tips,  coupons, 
and  testimonials  to  frozen  foods. 


Whether  you’re  a  retailer,  a 
national  manufacturer,  an  agency, 
or  a  PR  firm,  a  single  telephone  call 
or  fax  will  make  your  life  so  much 
easier.  Publicitas  Advertising 
Services  is  the  largest  specialized 
outsourcing  service  for  processing 
newspaper  ads. 

We  can  do  it  all:  Reservations. 
Insertion  orders.  Affidavits  of 
publications.  Tear  sheets.  Material 
shipping.  Invoice.  Collection. 
Everything. 

It’s  simple.  All  you  have  to  do  is 
make  that  one  telephone  call,  fax 
or  e-mail  today,  c/o  Publicitas. 

Let  us  do  the  rest. 


Publicitas  Advertising^Services,  Inc. 

The  outsource  service  that's  outstanding. 

Call  Bruce  D.  Budnik  at  203-97B-7B00  or  fax  203-327-76B3.  e-mail:  passtamct@aol.com 
P.O.  Box  4905,  Stamford.  CT  06907  Offices  in  Dallas.  Chicago.  Miami  and  Los  Angeles. 
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BY  ROBERT  U.  BROWN 


Israeli  President 
Addresses  IPI 


EL’S  PRESIDENT  SHIMON 
res  addressed  the  45th  General 
ssembly  of  the  International 
ss  Institute  in  Jerusalem  on 
e  prospects  for  peace  on  the 
iddle  East  and  commented  on 
assortment  of  free  press 
issues. 

Peres  responded  to  numerous 
questions  from  IPI  delegates  on 

Israeli  censorship  laws,  and  . . . . 

defended  the  need  to  maintain  certain,  limited 
restrictions  on  the  press,  particularly  concerning  the 
publication  of  news  of  military'  casualties  before  the 
families  of  the  victims  arc  informed.  He  acknowl¬ 
edged  that  the  severe  British  Mandate  press  regula¬ 
tions  and  censorship  laws  are  still  in  effect,  but  said 
they  are  not  followed  by  the  government. 


Shimon  Peres 
defends  need  to 
maintain  iimited 
restrictions  on 
the  press 


“It  is  a  remnant  of  the  British 
Mandate,  but  not  a  practice  of  our 
govenunent,”  he  said.  “Even  on 
censorship.  Censorship  in  Israel  is 
based  on  an  agreement,  not  in  a 
law.  I  am  not  aware  that  we  ever 
used  a  military  measure  against 
non-military  groups  or  occasions. 
But  I  do  hope  that  once  we  have 
a  lawful  response  to  the  existing 
situation  in  the  West  Bank  we 
don’t  use  the  British  Mandate,  whatsoever. 

“On  the  West  Bank,  we  use  the  Jordanian  law 
which  is  based  on  the  British  Mandate.  Since  we  did 
not  annex  either  the  West  Bank  nor  Gaza,  we  have 
to  respect  the  laws  that  existed  when  we  took  over 
those  territories. 

That’s  what  we  are  doing.  I  am  not  aware  of  really 


FedEx^ls  Not  Synonymous 
With  Overnight  Shipping. 


That’s  why  you  can’t  FedEx  or  When  you  do,  we  think  you’ll  know 
Federal  Express  your  package,  why  we  say ‘Why  Fool  Around  With 
Neither  FedEx*  nor  Federal  Express*  Anyone  Else?”®  After  all,  FedEx  is 
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using  those  emergency  measures  in 
Israel  and  we  don’t  have  others  when 
necessary  in  other  places.  I  am  not  aware 
that  we  used  a  military  law  against  a  non- 
military  objective.” 

Chaim  Zadok,  president  of  Israel’s 
Press  Council,  said  that  a  free  press  does 
exist  in  the  country,  in  spite  of  the  exist¬ 
ing  laws,  due  to  a  vigilant  Supreme  Court 
which  protects  the  principles  of  a  free 
press. 

Zadok,  however,  said  he  would  recom¬ 
mend  to  the  new  government  creation  of 
a  code  of  ethics  and  practices  and 
enforcement  by  the  Council.  He  also 
asked  for  a  law  requiring  disclosure  of 
ownership. 

In  a  formal  resolution  IPI  members 
urged  the  Israel  government  to  ease  — 
“possibly  abolish”  —  the  powers  of  cen- 


Times  reporter 
killed  in 
Bosnia  crash 

Nathaniel  C.  NASH,  the  Frankfurt 
bureau  chief  for  the  New  York 
Times,  died  in  last  week’s  plane  crash 
which  also  took  the  life  of  Commerce 
Secretary  Ron  Brown  and  a  delegation  of 
officials  and  business  executives. 

On  assignment  for  the  Times,  Nash 
was  covering  Brown’s  trip  to  Bosnia, 
which  was  intended  to  explore  post-war 
business  opportunities  in  the  former 
Yugoslavia.  As  the  plane  was  about  to 
land  in  Dubronik,  in  Croatia,  it  veered  off 
course  and  slammed  into  a  hillside. 

Nash,  44,  had  been  with  the  Times  for 
23  years.  He  began  his  career  at  the 
newspaper  as  a  copy  boy,  moved  to  the 
graphics  department,  and  later  became  a 
business  and  economics  reporter.  Nash 
became  bureau  chief  in  Frankfurt  in  July 
1994.  He  leaves  behind  parents,  a  sister, 
and  a  wife  and  three  children. 

Paper,  TV  alliance 

The  YORK  (Pa.)  Dispatch  and  Sun¬ 
day  News  and  WHTM  NewsCenter 
announced  that  they  will  form  an 
alliance  which  will  include  sharing 
resources  and  cooperating  in  for  news 
coverage. 

While  WHTM  and  the  Dispatch  and 
Sunday  News  will  continue  to  manage 
their  own  news  operations,  WHTM 
NewsCenter  will  open  an  office  and 
news  bureau  in  the  newspaper  building 
and  will  telecast  live  reports  from  the 
Dispatch  newsroom,  according  to  com¬ 
panies. 


sorship  it  inherited  from  the  British  Man¬ 
date  half  a  century  ago.  It  also  urged  the 
Palestinian  Authority  to  ease  its  control 
on  the  press  and  that  Isreal  end  its  travel 
restrictions  on  accredited  Palestinian 
journalists  so  that  they  can  carry  out 
their  duties. 

Another  resolution  condemned  gov¬ 
ernments  that  demand  journalists  be 
licensed  before  they  can  write  and  urged 
goverrunents  everywhere  to  withdraw  or 
repeal  such  restrictive  laws. 

IPI  declared  that  all  governments 
should  ban  their  intelligence  agents  from 


posing  as  journalists.  It  also  expressed 
grave  concern  over  “a  worsening  climate 
or  racism,  xenophobia  and  intolerance  in 
many  parts  of  the  worid”  and  asked  jour¬ 
nalists  to  show  greater  professionalism  in 
dealing  with  such  potentially  inflamatory 
issues. 

Finally,  IPI  protested  the  indefinite 
imprisonment  without  trial  of  the  Zam¬ 
bia  Post’s  editor  in  chief  Fred  M’membe, 
and  his  managing  editor.  Bright  Mwape, 
and  called  for  their  immediate  release. 
They  were  jailed  for  cricitizing  the  Zam¬ 
bian  vice  president. 


HOW  MANY 

M&M’S' 

CHOCOLATE 

CANDIES 

IN  THE 


If  you  said  one  M&M,  you  lose. 


The  correct  answer  is  one  “M&M’s”  chocolate 
candy.  Because  no  matter  how  many 
chocolate  candies  there  are  -  one  or  a  million 
-  the  “M&M”  is  always  followed  by  an 
apostrophe  and  an  “s.” 
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“M&M’s”,  the  characters  are  registered  trademarks  of  Mars,  Incorporated,  *  Mars,  1996 
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Best  Newspaper 
Promotions 


TIMES,  Perth, 

Wcstt^,  Australia,  won  the 
best  in  show  award  in  the 
ilst  annual  International 
TNcwspaper  Mariceting  Associ- 
!  ation/EcIitor  &  Publisher 
Awards  Competition. 

The  Frankfurter  Allge- 
meine  Zeitung,  Beriin,  Ger¬ 
many  took  best  in  Graphic 
Design,  the  Orlando  Sentinel  took  Best  Copywrit¬ 
ing,  and  the  Argus,  Freemont,  Calif. ,  won  the  Bottom 
line  award. 

The  Sunday  Times  was  chosen  out  of  76  first- 
prize  winners  in  19  categories,  including  the 
Reader’s  Choice  Awards. 

Each  category  was  divided  into  four  circulation 
groups,  under  50,000;  50,000  to  100,000;  100,000  to 
200,000;  and  over  200,000. 

The  entries  competed  for  first-place  recognition 
and  a  certificate  of  merit  in  each  circulation  group. 

In  addition  to  the  Best  in  Show  award,  the  Sun¬ 
day  Times  won  one  first-place  award,  and  one  cer¬ 
tificate  of  merit. 

Other  big  winners  included: 

Tribune  Newspapers  which  won  three  first  place 
awards  and  two  certificates  of  merit. 

The  Indianapolis  Star/News,  the  Bucks  County 


A  jar  filled  with  candy,  with  a  sign  touting  the  fact  that  the  Perth, 
Western,  Australia  Sunday  Times  reached  its  highest  circulation 
figure  ever,  won  first  place  in  the  Premium/Incentive  Category 
and  also  won  the  “Best  of  Show"  award.  A  jar  was  sent  to  each 
major  advertiser  and  ad  agency  to  raise  awareness  of  the 
newspaper's  accomplishment. 

The  sign  on  the  jar  read:  “To  celebrate  a  record  circulation  of 
350,062  copies.  Just  be  careful  that  in  celebrating  our  nice 
figure,  you  don't  ruin  yours." 


Courier  Times,  Levittown,  Pa., 
RoU  Call,  Washington,  D.C., 
and  the  Sacramento  Bee, 
each  won  two  first  place 
awards,  and  two  certificates  of 
merit. 

The  San  Francisco  Chroni¬ 
cle/Sunday  Examiner,  the 
Financial  Post,  Toronto,  and 
LelTroit,  Ottawa,  won  two 
first  place  awards  and  one  certificate  of  merit. 

The  Orlando  Sentinel,  and  the  Antelope  Valley 
Press,  Palmdale,  Calif. ,  won  one  first  place  award  and 
three  certificates  of  merit. 

The  Toronto  Sun,  Contra  Costa  Newspapers,  Inc., 
Houston  Chronicle,  Diario  La  Prensa,  San  Pedro 
Sula,  Honduras,  Lansing  State  Journal,  Lansing, 
Mich.,  Bakersfield  Californian,  Irankfurter  Allge- 
meine  Zeitung,  Berlin,  Germany,  and  the  Freeman, 
Waukesha, Wis.,  each  won  one  first  place  award  and 
two  certificates  of  merit. 

The  Pantagraph,  Bloomington,  111.,  and  the  Repos¬ 
itory,  Canton,  Ohio.,  won  three  certificates  of  merit. 

The  finalist  judges  were  Ted  Hannah,  director  of 
advertising  and  public  relations.  King  Features  Syn¬ 
dicate;  Lisa  Klem  Wilson,  vice  president/syndicate 
sales.  United  Media;  Carlo  Vittorini,  chairman  of  the 
board,  publisher,  CEO,  Parade  Publications,  Inc.; 
William  C.  Duggan,  vice  president.  Grey  Advertising 
Inc.;  Jean  Marc  Schwartz,  director  of  marketing  and 
communication.  Alliance  Francaise. 

Ray  Gaulke,  COO,  Public  Relations  Society  of 
America;Alan  Spett,  vice  president/sales  promotion, 
R.H.  Macy  &  Co.,  Inc.;  Kenmore  Emerson,  vice  pres¬ 
ident/  advertising,  the  Bank  of  New  Yoric  Co.,  Inc.; 
Stephen  Versandi,  partner.  New  York  Creatives,  Inc. 

First  round  judges,  all  from  Alberta,  Canada, 
included  Catherine  Aitkin,  senior  business  advisor/ 
business  development,  Telus;  Barry  Anderson,  part¬ 
ner,  Image  Brokers;  Bob  Bailly,  associate,  KARO;  Chris 
Bedford,  president,  KARO;  Joan  Crockatt,  editorial 
page  editor,  the  Calgary  Herald. 

Doug  de  Nance,  manager,  sales  promotions,  Cal¬ 
gary  Herald',  George  Gonzo,  executive  vice  presi¬ 
dent,  Channel  3  CFCN  Television;  Roy  Hale,  presi¬ 
dent;  SuperMarketing;  Randy  Hill,  photo/graphics 
editor,  the  Calgary  Sun-,  Lyn  LaFleche,  publisher,  the 
Calgary  Mirror 

Michael  Price,  creative  director.  Palmer  Jarvis- 
Edmonton;  Nigel  Roberts,  creative  director, The  Ven¬ 
ture  Group;  Pat  Sullivan,  senior  vice  president.  High- 
wood  Communications;  Kevin  Thorvaldson,  senior 
account  manager,  Calgary  Sun  Print  &  Distribution; 


Hesults  of 
the  61st  annual 
INMA/E&P  Awards 
Competition 
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Wendy  Vogell,  sales  Manager/reader  sales 
&  service,  the  Calgary  Herald\  David 
Wylie,  creative  director.  Parallel  Strate¬ 
gies. 

A  complete  listing  of  the  winners 
appears  on  pages  34-38. 

Winning  newspapers  will  be  recognized 
for  their  achievements  during  the  annual 
INMA  conference  being  held  in  Banff, 
Alberta,  Canada  this  week.  On  display 
during  the  conference  will  be  the  best  of 
the  entries  in  this  year’s  competition. 


Ad  spending 
in  newspapers 
up  in  1995 

SPENDING  IN  NEWSPAPERS  in  the 
fourth  quarter  by  the  nation’s  top  100 
advertisers  jumped  12.8%  to  $13-3  bil¬ 
lion  dollars  in  1995,  according  to  the 
Newspaper  Association  of  America,  citing 
Competitive  Media  Reporting  (CMR)  %ures. 

The  NAA  also  reported  advertising 
revenue  grew  5.7%  to  $36  billion  in 
1995,  up  from  $34.1  billion  in  1994,  with 
a  10.1%  jump  in  classified  fueling  the 
growth. 

During  the  fourth  quarter,  classified 
increased  11.2%,  retail  advertising 
increased  4.6%,  and  national  advertising 
increased  3  9%  compared  with  the  same 
period  the  previous  year.  Annual  totals 
revealed  retail  increased  3  3%,  and 
national  was  up  2.3%. 

Classified  brought  in  $13. 72  billion, 
retail  $18.07  billion,  and  national  $4.24 
billion. 


Toronto  Sun 
ad  campaign 

The  TORONTO  SUN  launched  a  new' 
advertising  campaign,  “We  cut 
through,”  on  March  25. 

The  campaign,  designed  to  emphasize 
the  paper’s  “cheeky,  irreverant  attitude,” 
will  be  promoted  through  radio  com¬ 
mercials,  backlights,  TTC/Go  interior 
transit,  in-paper  advertisements,  and  box 
cards. 

Olympic  series 

The  ATLANTA  JOURNAL-Constitu- 
tion  included  New  South  magazine, 
the  second  in  an  Olympic  Atlanta  series, 
in  its  Sunday,  March  24  run. 

The  magazine  featured  individuals 
who  are  helping  to  shape  the  south  in 
some  way,  and  it  emphasizes  new,  emerg¬ 
ing  laces. 


Times’  support 

The  ad  department  of  the  New 

York  Times  will  continue  to  support 
the  Chase  Corporate  Challenge,  a  series 
of  international  3.5-mile  road  races  for 
employees  of  corporations,  businesses, 
and  financial  institutions. 

The  series,  founded  by  Chemical  Bank, 
which  merged  with  Chase  Manhattan 
Bank  on  March  31,  will  take  on  the  name 
of  the  new  presenter  and  will  celebrate 
its  20th  anniversary  year. 

The  series  began  in  1977,  is  held  in  14 
U.S.  cities,  as  well  as  in  London  and 
Frankfurt.  The  Times  has  been  a  sponsor 
since  1988. 

Big  Flower 
projects  lower 
earnings  results 

Big  flower  press,  an  advertising 
and  information  services  company, 
announced  that  the  soft  advertising  envi¬ 
ronment  will  result  in  lower  p>erfor- 
mance  from  its  Treasure  Chest  Advertis¬ 
ing  subsidiary  and  adversely  impact 
third  quarter  financial  results. 

Operating  results  for  the  fiscal  third 
quarter,  ending  March  31,  were  expected 
to  be  a  loss  in  the  range  of  13^  to  15< 
per  share.  The  company  reported  earn¬ 
ings  of  5t  per  share  the  same  quarter  a 
year  ago. 

Auditing  trade 
shows  and 
online  use 

The  audit  bureau  of  circulation’s 
board  of  directors  approved  the 
organization’s  new  subsidiary,  the  Audit 
Bureau  of  Verification  Services,  Inc. 
(ABVS),  to  launch  the  ABVS  Trade  Show 
Auditing  Program. 

Also,  the  tentative  launching  date  for 
ABC’s  Interactive  Auditing  Service  (IAS) 
is  now  June  1,  so  additional  beta-test 
audits  can  be  completed  and  the  Audit 
Bureau’s  relationship  withWebTrack  can 
be  finalized. 

AAFHall 
of  Famers 

Four  leaders  in  the  advertising 
industry  were  named  to  the  Ameri¬ 
can  Advertising  Federation’s  Hall  of 
Fame. 

The  honorees  included  Edwin  Artz, 


former  chairman  and  CEO  for  the  Proc¬ 
ter  &  Gamble  Co.;William  Backer,  former 
vice  chairman,  executive  creative  direc¬ 
tor  for  Backer  Spielvogel  Bates  World¬ 
wide;  Howard  Bell,  president  emeritus, 
the  American  Advertising  Federation,  and 
preadent  of  the  American  Advertising 
Foundation;  and  Thomas  Murphy,  former 
chairman  and  CEO  of  C.apital  Cities/ 
ABC,  Inc.,  and  member  of  the  board  of 
directors  of  the  Walt  Disney  Co. 

PR  agency 
has  Mexico 
account  renewed 

BURSON-MARSTELLER  has  once 
again  been  appointed  international 
public  relations  agency  of  record  to  pro¬ 
mote  tourism  to  Mexico.The  agency  was 
awarded  the  1995  contract,  as  well. 

The  1996-97  public  relations  cam¬ 
paign  will  focus  on  the  U.S.  and  Canada, 
and  its  objectives  will  include  increasing 
the  number  of  visitors  to  Mexico,  attract¬ 
ing  foreign  investors  to  the  Mexican 
tourism  industry,  and  expanding  the 
oppKrrtunities  for  private  seaor  partici¬ 
pation  in  Mexico’s  Ministry  of  Tourism’s 
(SECTUR)  programs. 

APD  acquires 
home  delivery 
service 

Alternate  postal  delivery,  inc., 

of  Grand  Rapids,  Mich.,  acquired 
National  Home  Delivery,  Inc.  on  March 
29  through  a  stock-for-stock  exchange. 

Alternate  Postal  Delivery,Inc.  issued 
700,000  shares  of  its  common  stock 
in  exchange  for  all  of  the  outstand¬ 
ing  shares  of  National  Home  Delivery, 
Inc. 

National  Home  Delivery,  Inc.,  based  in 
Schaumburg,  Ill.,  utilizes  newspapers 
and  related  media  to  distribute  advertis¬ 
ing  samples  to  consumers’  homes. 


TNN  denies 
shutdown  mmors 

■p  UMORS  CLAIMING  THAT  the  News- 
JVpaper  Network  Inc.  (TNN)  is  going 
out  of  business  are  untrue,  said  Jerry 
Grilly,  president  and  CEO  of  TNN. 

Grilly  said  the  rumors  most  likely 
stem  from  wishful  thinking  among  com¬ 
petitors.  He  said  TNN  is  doing  better 
than  ever. 
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1996  Editor  &  Publisher/INMA  Awards 


Category  #  1 

In^Paper  Promotion:  Circulation  ] 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Anniston  Star 

North  County  Times 

Financial  Post 

Providence  Journal-Bulletin 

Anniston,  AL. 

Escondido,  CA. 

Toronto,  ON,  Canada 

Providence,  R.i. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

TheFreenuin 

Quad-City  Times 

Daytona  Beach  News-Journal 

Toronto  Sun 

Waukesha,  Wl. 

Davenport,  lA. 

Daytona  Beach,  FL. 

Toronto,  ON,  Canada 

Category  #  2  In-Paper  Promotion:  Advertising 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Pacific  Stars  &  Stripes 

Statesman  Journal 

Prensa  Libre 

Boston  Globe 

MinatO'Ku  Tokyo,  Japan 

Salem,  OR. 

Guatemala  City,  Guatemala 

Boston,  MA. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Centre  Daily  Times 

Bucks  County  Courier  Times 

Prensa  Libre 

Buffalo  News 

State  College,  PA. 

Levittown,  PA. 

Guatemala  City,  Guatemala 

Buffalo,  N.Y. 

Indianapolis  Star/ 

Indianapolis  News 

Indianapolis,  IN. 

Category  #  3  In-Paper  Promotion:  Public  Relations  j 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Herald  Times 

The  Pantagraph 

Roanoke  Times 

Phoenix  Newspapers  Inc. 

Bloomington,  IN. 

Bloomington,  IL 

Roanoke,  VA. 

Phoenix,  AZ. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Herald  Times 

The  Repository 

Press  Democrat 

Express-News 

Bloomington,  IN. 

Canton,  OH. 

Santa  Rosa,  CA. 

San  Antonio,  TX. 

Category  #  4  In-Paper  Promotion:  Editorial 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Daily  Transcript 

Sunderland  Echo 

The  State 

Sacramento  Bee 

Dedham,  MA. 

Pennyivell,  Sunderland,  England  Columbia,  S.C. 

Sacramento,  CA. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Frederick  News-Post 

Times  Leader 

Tribune  Newspapers 

San  Francisco  Chronicle 

Frederick,  MD. 

Wilkes-Barre,  PA. 

Mesa,  AZ. 

San  Francisco,  CA. 
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1996  Editor.  &  Publisher/INMAj  Awards  I 

Category  #  5  Printed  Materials:  Circulation 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Roll  Call 

Washington,  D.C. 

Gold  Coast  Bulletin 

Southport,  QLD,  Australia 

Saarbnicker  Zeitung 

Saarbrucken,  Germany 

San  Francisco  Sunday 
Examiner/Chronicle 

San  Francisco,  CA. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

LeDroit 

Ottawa,  ON,  Canada 

Tribune-Review 

Pittsburgh,  PA. 

Peoria  Journal  Star 

Peoria,  IL. 

Frankfurter  Allgemeine  Zeitung 
Berlin,  Germany 

Orlando  Sentinel 

Orlando,  R. 

Category  #  6  Printed  Materials;  Advertising 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Diario  La  Prensa 

San  Pedro  Sula,  Honduras 

Gold  Coast  Bulletin 

Southport,  QLD,  Australia 

Tribune  Newspapers 

Mesa,  AZ. 

Frankfurter  Allgemeine  Zeitung 
Berlin,  Germany 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  Times 

Gainesville,  GA. 

Antelope  Valley  Press 

Palmdale,  CA. 

Contra  Costa  Newspapers  Inc. 

Walnut  Creek,  CA. 

Contra  Costa  Newspapers  Inc. 

Walnut  Creek,  CA. 

Arizona  Republic/ 

Phoenix  Gazette 

Phoenix,  AZ. 

Category  #  7  Printed  Materials:  Public  Relations 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

News  Herald 

Panama  City,  R. 

Certificate  of  Merit 

Diario  La  Prensa 

San  Pedro  Sula,  Honduras 

First  Place 

Gainesville  Sun 

Gainesville,  R. 

Certificate  of  Merit 

Lansing  State  Journal 

Lansing,  Ml. 

First  Place 

Tribune  Newspapers 

Mesa,  AZ. 

Certificate  of  Merit 

Financial  Post 

Toronto,  ON,  Canada 

,  First  Place 

OGIobo 

Rio  de  Janeiro,  Brazil 

Certificate  of  Merit 

Orlando  Sentinel 

Orlando,  R. 

Category  #  8  Radio  Promotion 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

LeDroit 

The  Pantagraph 

The  Herald 

Birmingham  News 

Ottawa,  ON,  Canada 

Bloomington,  IL. 

Glasgow,  Scotland,  U.K. 

Bimiingham,  AL. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Daily  News 

Lansing  State  Journal 

Daily  Herald 

Sunday  Times 

Bowling  Green,  KY. 

Lansing,  Ml. 

Arlington  Heights,  IL. 

Perth,  WA,  Australia 
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Category  #  9  Television  Promotion  | 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Elkhart  Truth 

Lansing  State  Journal 

Alameda  Newspaper  Group 

OGlobo 

1  Elkhart,  IN. 

Lansing,  Ml. 

Hayward,  CA. 

Rio  de  Janeiro,  Brazil 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Diario  La  Prensa 

Tribune-Review 

Le  Soleil 

Houston  Chronicle 

San  Pedro  Sula,  Honduras 

Pittsburgh,  PA. 

Quebec,  PQ,  Canada 

Houston,  TX. 

Category  #10  Outdoor/Point^oTPurchase/Display  | 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

LeDroit 

Times-Tribune 

Financial  Post 

Dallas  Morning  News 

Ottawa,  ON,  Canada 

Scranton,  PA. 

Toronto,  ON,  Canada 

Dallas,  TX. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

New  Mexican 

Antelope  Valley  Press 

Oakland  Press 

Verdens  Gang  (VG) 

Santa  Fe,  N.M. 

Palmdale,  CA. 

Pontiac,  Ml. 

Oslo,  Norway 

1  Category  #11 

Multi-Media  Promotion 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Dubuque  Telegraph  Herald 

Bucks  County  Courier  Times 

El  Correo 

Dallas  Morning  News 

Dubuque,  lA. 

Levittown,  PA. 

Bilbao,  Bizkaia,  Spain 

Dallas,  TX. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Roll  Call 

Home  News  &  Tribune 

Tribune  Newspapers 

Los  Angeles  Times 

Washington,  DC. 

East  Brunswick,  N.j. 

Mesa,  AZ. 

Los  Angeles,  CA. 

1  Category  #12  Newspaper  Research/Data  Books  j 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place  ! 

New  Mexican 

The  Record 

Sarasota  Herald-Tribune 

Austin  American  Statesman  ‘ 

Santa  Fe,  N.M. 

Stockton,  CA. 

Sarasota,  FL. 

Austin,  TX. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  Freeman 

Bakersfield  Californian 

Worcester  Telegram  &  Gazette 

Montreal  Gazette 

Waukesha,  WI. 

Bakersfield,  CA. 

Worcester,  MA. 

Montreal,  PQ,  Canada 

Sacramento  Bee 

Sacramento,  CA. 
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Category  #13  Public  Relations  Programs 

i  and  Events 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Roll  Call 

Washington,  D.C. 

Certificate  of  Merit 

The  Herald 

Rock  Hill,  S.C. 

First  Place 

The  Pantagraph 

Bloomington,  IL. 

Certificate  of  Merit 

Antelope  Valley  Press 

Palmdale,  CA. 

First  Place 

Tribune  Newspapers 

Mesa,  AZ. 

Certificate  of  Merit 

Lexington  Herald-Leader 

Lexington,  KY. 

First  Place 

Indianapolis  Star/ 

Indianapolis  News 

Indianapolis,  IN. 

Certificate  of  Merit 

Sacramento  Bee 

Sacramento,  CA. 

Category  #14  Community  Service  | 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Press  Republican 
Plattsburgh,  N.Y. 

First  Place 

Reno  Gazette-Journal 

Reno,NV. 

First  Place 

Chronicle  Herald 

Halifax,  NS,  Canada 

First  Place 

Sacramento  Bee 

Sacramento,  CA. 

Certificate  of  Merit 

Marin  Independent  Journal 
Novato,  CA. 

Certificate  of  Merit 

Bakersfield  Californian 

Bakersfield,  CA. 

Certificate  of  Merit 

Macomb  Daily  & 

Daily  Tribune 

Mount  Clemens,  Ml. 

Certificate  of  Merit 

Houston  Chronicle 

Houston,  TX. 

1  Category  #15  Internal  Communications 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

The  Freeman 

Waukesha,  Wl. 

Certificate  of  Merit 

Monroe  Evening  News 
Monroe,  Ml. 

First  Place 

Belleville  News-Democrat 
Belleville,  IL. 

Certificate  of  Merit 

The  Repository 

Canton,  OH. 

First  Place 

Contra  Costa  Newspapers  Inc. 

Walnut  Creek,  CA. 

Certificate  of  Merit 

Fresno  Bee 

Fresno,  CA. 

First  Place 

Houston  Chronicle 

Houston,  TX. 

Certificate  of  Merit 

St.  Petersburg  Times 

St.  Petersburg,  R. 

1  Category  #16  Newspapers  In  Education  (NIE) 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

The  Argus 

Freemont,  CA. 

Certificate  of  Merit 

Dominion  Post 
Morgantown,  W.V. 

First  Place 

Bakersfield  Californian 

Bakersfield,  CA. 

Certificate  of  Merit 

Belleville  News-Democrat 
Belleville,  IL. 

First  Place 

Calgary  Herald 

Calgary,  AB,  Canada 

Certificate  of  Merit 

Spokesman-Review 

Spokane,  WA. 

First  Place 

Arizona  Republic/ 

Phoenix  Gazette 

Phoenix,  .AZ. 

Certificate  of  Merit 

Indianapolis  Star/ 

Indianapolis  News 

Indianapolis,  IN. 
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Category  #17  Interactive  Media 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

The  Herald 

Register-Guard 

Edmonton  Journal 

Orlando  Sentinel 

Rock  Hill.  S.C. 

Eugene,  OR. 

Edmonton,  AB,  Canada 

Orlando,  R. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Quincy  Herald-Whig 

Bucks  County  Courier-Times 

The  Advocate 

Frankfurter  Allgemeine  Zeitung 

Quincy,  IL. 

Levittown,  PA. 

Baton  Rouge,  LA. 

Berlin,  Germany 

Category  #18  Premium/Incentives 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Northwest  Florida  Daily  News 

Bucks  County  Courier  Times 

Peoria  Journal  Star 

Sunday  Times 

Fort  Walton  Beach,  FL. 

Levittown,  PA. 

Peoria,  IL. 

Perth,  WA,  Australia 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Roll  Call 

The  Repository 

Tribune  Review 

Toronto  Sun 

Washington,  D.C. 

Canton,  OH. 

Greensburg,  PA. 

Toronto,  ON,  Canada 

Readers’  Choice  Awards 

In-Paper  Promotion: 

In-Poper  Promotion: 

In-Poper  Promotion: 

In-Poper  Promotion: 

Circulation 

Advertising 

Public  Relations 

Editorial 

First  Place 

First  Place 

First  Place 

First  Place 

Toronto  Sun 

San  Francisco  Examiner/Chronicle 

Antelope  Valley  Press 

Indianapolis  Star/ 

Toronto,  UN,  Canada 

San  Francisco,  CA. 

Palmdale,  CA. 

Indianapolis  News 

Indianapolis,  IN. 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Orlando  Sentinel 

Daytona  Beach  News-Journal 

Miami  Herald 

Buffalo  News 

Orlando,  R. 

Daytona  Beach,  R. 

Miami,  R. 

Buffalo,  N.Y. 

Bottom  Line 
Award 

Best  Graphic 
Design 

Best 

Copywriting 

Best  of 

Show 

The  Argus 

Frankfurter  Allgemeine 

Orlando  Sentinel 

Sunday  Times 

Freemont,  CA. 

Zeitung 

Orlando,  FL. 

Perth,  WA,  Australia 

Berlin,  Germany 
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1996  ^osep£  13.  3Brec£ner  Genier 
^reecfom  oj-  SJnj-ormaiion 
O^warcf 


Allan  Wolper 

Editor  &  Publisher  Magazine 


First  Amendment  issues  have  always  been  of  primary  impor¬ 
tance  at  Editor  &  Publisher.  So  it  is  with  a  great  deal  of  pride 
that  we  congratulate  Allan  Wolper,  our  Campus  Journalism 
writer,  on  winning  this  award  for  his  coverage  of  First  Amend¬ 
ment  and  press  censorship  issues  at  college  campuses. 

The  judges  unanimously  commended  his  articles  for  putting  a 
national  focus  on  an  extraordinarily  important  issue  “exposing 
how  college  campuses  ...  relegate  the  campus  press  to  second- 
class  citizenship.” 

“Wolper  has  assumed  the  role  of  national  watchdog  against 
violations  of  First  Amendment  rights  on  college  campuses,” 
one  judge  said. 

Another  judge  praised  the  writing  for  focusing  on  this  “vast 
and  oft-forgotten  chasm  with  accuracy,  balance,  and,  always, 
with  an  eye  toward  the  bigger  picture.” 

CONGRATULATIONS.  ALLAN! 


NEWS  TECH 


BY  JIM  ROSENBERG 


Global  On-Demand 
Delivery —  On  Paper 

SCITEX  CORP  WANTS  to  start  a  newspa-  from  all  points,  “Your  main  source  of  information 
per  delivery  company.  Adobe  Systems  Int:.  has  abandoned  you  just  because  you’ve  come  fif- 
has  an  improved  digital  format  for  doing  teen-hundred  miles  away  from  home.” 
it.  And  Aware  Inc.  says  its  software  can  As  more  people  spend  more  time  traveling,  he 

better  preserve  image  quality  while  light-  said,  they  are  deprived  of  their  usual  paper,  or  in 


Adobe’s  Amber 
ami  A  ware’s 
Wa  i  'elets  join 
Scitex  ' 
PressPoint  at 
Supet<.onference 


SCITEX  CORP  WANTS  to  start  a  newspa¬ 
per  delivery  company.  Adobe  Systems  Int:. 
has  an  improved  digital  format  for  doing 
it.  And  Aware  Inc.  says  its  software  can 
better  preserve  image  quality  while  light¬ 
ening  the  load  to  speed  delivery. 

True  to  one  of  its  objectives,  the  Newspaper 
Association  of  America’s  Operations  SupeiConference 
debuted  last  month  in  Miami  Beach  with  a  peek  at 
technologies  just  now  coming  across  the  horizon. 
Among  them  was  a  trio  comprising  a  system  sup¬ 
porting  a  new  publishing  model,  a  format  able  to 
support  that  system,  and 
image  compression  that  its 
developer  says  can  be  used 
with  that  format. 

These  are  not,  however, 
neatly  nested,  successively 
supporting  technologies 
packaged  as  a  single  product. 
Scitex  PressPoint  so  fer  deliv¬ 
ers  only  one  publication.  It 
uses,  at  least  for  now,  Adobe 
Acrobat’s  Portable  Document 
Format,  which  itself  will  soon  appear  in  a  newer 
version.  And  unlike  the  compression  in  Acrobat’s 
Distiller  software.  Aware’s  Wavelet  technology  does 
not  comply  with  the  JPEG  standard  for  prepress. 

DELIVER  FIRST;  PRINT  LATER 

Six  years  ago,  newspapers  were  producing  gray, 
curiy  fax  editions  with  limited  success.Today, 
PressPoint  is  trying  to  position  itself  as  a  global 
distribution  system  for  the  page  files  of  abbreviat¬ 
ed  newspaper  editions  composed  for  remote 
printing.  While  a  few  fax  editions  may  survive, 
they  now  look  small  and  drab  compared  with 
PressPoint’s  tabloid-plus  page 
size  and  full-color  printing 
on  sturdy,  white  stock.  Whih 

But  so  far,  PressPoint  has  fdX  6Clit 

announced  neither  a  stable 
of  publishing  full-time  part-  SUTViVQ,  th 
ners  nor  a  global  netwoik.  Stfldll  C 

Theoretically,  however,  it 

could  provide  any  papers  to  compa 

readers  almost  anywhere  at  Pt'CSSPoittf 
any  time. 

PressPoint  manager  Yoav  pd'^6  SIZG 
Lorch  observed  that  for  the  PritltitlQ 

majority  of  the  audience,  ^  , 

who  had  flown  into  Miami  Whi\ 
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from  all  points,  “Your  main  source  of  information 
has  abandoned  you  just  because  you’ve  come  fif- 
teen-himdred  miles  away  fixim  home.” 

As  more  people  spend  more  time  traveling,  he 
said,  they  are  deprived  of  their  usual  paper,  or  in 
some  cases,  are  able  to  get  only  outdated  and 
expensive  copies. 

With  PressPoint,  that  “main  source”  would  be  no 
farther  than  a  hotel’s  front  desk  or  airport  news¬ 
stand.  It  also  would  be  timelier  and  probably  less 
expensive  than  many  papers  available  overseas. 

Scitex  America  Corp.  mariceting  technical  sup¬ 
port  specialist  Paul  Willis  said  some  who  were 
introduced  to  PressPoint  at  his  company’s  Nexpo 
’95  booth  remarked  that  it  might  be  appropriate 
technology  for  special  events,  community  kiosks 
and  fringe  circulation  areas  that  are  expensive  to 
service. 

The  process  begins  when  a  newspaper  prepares 
an  edition  to  PressPoint  specifications  and  sends  it 
to  a  PressPoint  distribution  hub.  “Voyage  prepara¬ 
tion”  consists  of  converting  newspaper-supplied 
page  files  to  Adobe’s  Portable  Document  Format. 

Lorch  said  that  although  PressPoint  is  “fairly 
happy”  with  PDF,  it  will  not  necessarily  be  the  for¬ 
mat  used  in  the  future. 

PressPoint  will  then  transmit  the  edition  by 
satellite  to  any  number  of  output  sites,  where  its 
compressed  digital  data  are  stored  until  a  cus¬ 
tomer  requests  a  copy.  In  addition  to  hotels  and 
airports,  Scitex  foresees  possible  sales  on  cruise 
ships,  at  public  kiosks,  even  at  fairgrounds. 

Lorch  said  PressPoint  handles  editions  of  10  to 
15  pages  at  IT^xl  1 "  —  a  size,  he  said,  that  is  limit¬ 
ed  only  by  the  Xerox  color  printers  now  used  — 
reportedly  a  combination  of  black-only  and 
Majestik  color  printers.  With  other  suitable 

devices,  larger  editions  and 
faster  output  may  be  possi- 

Whileafew  bie. 

fax  editions  may  ^ 

^  ed  but  automatically  stapled 

SUTVive,  they  now  look  four  times  along  their  left 

small  and  drab  ..... 

The  copiers  pnnt  editonal 

compared  with  on  one  side  of  sheets 

PressPoint’s  tabloid-plus  preprinted  with  advertising 

^  on  the  other  side,  which 

pa^e  size  and  full-color  help  keep  per-copy  cost  to 

printing  on  sturdy,  between  $1.50  and  $3.  Lorch 
^  ,  -r  said  tfie  ads  are  printed  with 

White  stock  conventional  offset  presses. 
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Newspapers  supply  only  the  editorial 
content,  while  “PressPoint  will  be  sell¬ 
ing  the  advertising  on  the  back  of 
pages,”  he  said. 

Conventionally  printed  and  distrib¬ 
uted  overseas  editions  now  generate  no 
profit  for  publishers,  accoi  ling  to 
Lorch.  With  PressPoint,  however,  he  said 
publishers  stand  to  make  at  least  “some 
money”  while  holding  on  to  loyal  read¬ 
ers  and  possibly  picking  up  new  ones 
from  sales,  and  customers  can  receive 
later-breaking  news  at  reasonable  cost. 

Since  last  August,  Hamburg-based 
Bild  has  been  Scitex’s  partner  in  the 
PressPoint  venture.The  5!^  million-circu¬ 
lation  national  daily  prepares  a 
PressPoint  edition  for  Hong  Kong  that 
Lorch  said  is  available  hours  earlier  than 
the  same  day’s  fuU  printed  edition  in 
Germany  and  a  full  day  before  that  edi¬ 
tion  can  be  shipped  to  Hong  Kong. 

This  first  use  of  PressPoint  is  unlike 
the  on-demand  delivery  model  pro¬ 
posed  by  Scitex  (and  its  early  availability 
perhaps  more  remarkable  for  that  rea¬ 
son).  Bilcts  PressPoint  edition  is  printed 


on  the  distributor’s  premises,  then  debv- 
ered  to  newsstands  for  sale. 

Moreover,  Bild  sales  in  Hong  Kong 
rose  by  50%  after  the  PressPoint  edition 
went  on  sale,  according  to  Lorch,  who 
said  90%  of  readers  surveyed  said  they 
preferred  it  to  the  paper’s  original  over¬ 
seas  edition. 

As  a  “simple”  and  “safe  step  into  the 
future,”  he  continued,  PressPoint  can 
respond  to  publishers  as  quickly  as  to 
readers,  allowing  newspapers  to  easily 
send  updated  editions  at  any  time.  Lorch 
said  it  takes  a  ready-to-send  edition  less 
than  a  half  hour  to  get  into  a  reader’s 
hands,  with  the  time  about  equally 
divided  among  transmission,  local  pro¬ 
cessing  and  miscellaneous  functions. 

Though  reliable  remote  printing  is 
now  operator  assisted,  Lorch  said  Scitex 
expects  to  eventually  have  customer- 
operated,  fast-printing,  public  vending 
machines.  Readers  would  select  titles 
from  on-screen  logos  and  wait  about  a 
minute  for  output. 

Scitex  sought  newspaper  partners  to 
offer  PressPoint  editions  during  the 


Summer  Games  in  Atlanta,  where  it  will 
be  able  to  print  15  to  20  publications  at 
four  or  five  sites,  including  the  Olympics 
press  center. 

Earlier  this  month,  Scitex  America’s 
Willis  said  PressPoint  had  contracted 
with  “more  than  a  dozen  European 
papers”  for  the  Olympics.  The 
SuperConference,  he  added,  led  to  inter¬ 
est  from  U.S.  dailies  now  working  to 
prepare  PressPoint  editions,  as  well. 

Beyond  that,  Lorch  said  Scitex  wants 
to  add  U.S.  newspapers  to  those  in 
Europe  and  Asia  that  have  expressed 
interest  in  launching  PressPoint  edi¬ 
tions. 

An  economist  trained  in  philosophy, 
Lorch  leads  the  project  he  began  at  the 
Scitex  New  Media  Group, Tel  Aviv,  Israel. 
He  said  Scitex  intends  to  spin  off  the 
venture  as  a  separate  company  in  which 
it  will  retain  a  majority  interest. 

Lorch,  who  joined  the  group  three 
years  ago  after  working  as  a  writer  and 
producer  for  radio,  television,  theater 
and  print  media,  said  he  thinks  U.S.  and 
European  newspapers  are  “totall>',  totally 


Some  Interesting  Facts  About 
The  United  States  Postai  Service 


By  now  everybody  knows  that  the  U.S.  Postal  Service 
issues  millions  of  stamps  each  year,  commemorating  some 
of  history  and  culture’s  greatest  accomplishments  and 
individuals.  And,  most  people  are  aware  that  the  U.S. 
Postal  Service  delivers  to  every  address  in  America,  six 
days  a  week.  But,  there’s  a  lot  about  the  U.S.  Postal 
Service  that  people  don’t  know. 

For  example... 

U.S.  Postal  Service  operations  are  not 
supported  by  tax  dollars. 

In  fact,  the  U.S.  Postal  Service  is  the  only  government 
service  not  funded  by  tax  revenues.  Every  penny,  nickle 
and  dime  of  our  annual  revenue  comes  from  the  sale  of 
stamps  and  other  postal  products  and  services. 

Americans  ei^oy  the  lowest  mailing  rates  in 
the  industrialized  world. 

We’re  quite  proud  that  the  U.S.  Postal  Service  is  able  to 
offer  the  world’s  best  communications  value.  At  32$,  U.S. 


postal  rates  are  a  real  bargain  compared  to  those  of  other 
industrialized  nations. 

The  largest  civilian  work  force  is  integral  to 
America’s  communities. 

753,000  career  employees,  in  over  39,000  post  offices, 
stations  and  branches  across  the  country,  deliver  180.7 
billion  pieces  of  mail  each  year  —  nearly  40  percent  of  the 
world’s  mail  volume.  Our  employees  are  also  active 
members  of  their  communities,  contributing  time  to  such 
activities  as  painting  the  homes  of  elderly  neighbors, 
providing  food  and  shelter  to  the  homeless  and  raising 
money  for  disabled  members  of  their  communities. 

The  new  Eagle  symbol  represents  our  forward- 
thinking  and  breakthrough  performance. 

The  Eagle  symbol  is  the  trademark  of  the  U.S.  Postal 
Service.  While  we  invite  you  to  take  advantage  of  our  full 
range  of  postal  products  and  services,  we  request  that  you 
not  take  liberties  with  our  logo. 
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Internet ...  or  online  ...  or  monitor 
biased”  in  their  appreciation  of  electron¬ 
ic  delivery  of  information. 

Contending  that  readers  wiU  not  hap¬ 
pily  give  up  a  daily  printed  paper,  and 
noting  that  digital  publishing  is  not  lim¬ 
ited  to  on-screen  products,  he  called  dig¬ 
ital  printing  “a  ver>'  last-developing  field” 
that  for  now  seems  more  profitable  than 
strictly  online  ventures. 

A  BETTER  ACROBAT 

Just  beginning  beta  tests  and  expect¬ 
ed  out  in  mid-summer.  Amber,  the  pre¬ 
release  of  Adobe  Acrobat  version  3.0,  is 
designed  for  expanded  use  in  high-end 
prepress  and  Internet  applications, 
according  to  business  development 
manager  Gary  Cosimini. 

Acrobat  software  was  developed  to 
exploit  the  Portable  Document  Format 
that  Adobe  derived  from  its  PostScript 
page  description  language  (“like 
PostScript  in  shorthand,”  said  Cosimini). 

As  a  principal  contender  for  carrying 
digital  ads,  some  found  the  published 
file  format  lacking  in  certain  capabilities 


HONG  KONG 

1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Offices 


Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  Yoik,  NY  10019 
(212)  265-8888 

Eva  Tsang 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street,  NW  #475 
Washington,  DC  20036 
(202)  331-8947 
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now  built  into  Amber.  Cosimini,  who 
spent  16  years  as  Neu>  York  Times 
senior  art  director  for  technology,  said 
the  product  is  now  “a  good  candidate” 
for  the  Newspaper  Association  of 
America’s  portable  ad  format. 

Unlike  the  earlier  version,  he  said,  out¬ 
put  from  the  cross-platform  product  for 
imagers,  screen  display,  annotation  and 
addition  of  hypertext  links  now  equals 
the  quality  of  the  PostScript  input. 

Among  PostScript  capabilities  now 
absent.  Amber  will  support  halftone 
screens,  vector  graphics,  transfer  func¬ 
tions,  OPI  comments,  overprints,  black 
generation,  undercover  removal,  separa¬ 
tion  color  spaces,  display  of  PostScript 
patterns  and  accommodation  of  plug¬ 
ins.  Cosimini  added  that  dialog  boxes 
will  allow  prepress  attributes,  including 
those  needed  to  reproduce  color,  to  be 
separately  turned  on. 

“Color  ad  transmission  is  one  of  the 
high  things  on  our  priority  list,”  said 
Cosimini,  noting  that  Amber  allows  ver¬ 
sioning  of  an  ad  for  transmission  to  mul¬ 
tiple  sites. 

It  should  be  possible  to  view  an  ad  in 
any  stage  in  the  process  and  on  any 
type  of  platform. 

“Real  integration  of  ads  in  prepress 
work  flows  will  be  possible,”  said 
Cosimini.  Amber,  he  said,  fills  users’ 
requests  for  a  menu  item  that  “saves  EPS 
property’ from  Acrobat.” 

For  the  back  end,  he  continued. 
Acrobat  3.0  should  assist  in  remote 
printing,  digital  on-demand  printing  and 
computer-to-plate  output.  Cosimini  sug¬ 
gested  that  Acrobat  could  replace  page 
facsimile  transmissions  to  remote  print 
sites.  He  said  two  weeklies  already  send 
pages  to  their  printers  as  PDF  files  over 
ISDN  lines. 

At  the  same  time,  Adobe  announced 
its  new  Supra  RIP  architecture,  which 
will  send  and  translate  PDF  files  faster 
than  PostScript.  Because,  unlike 
PostScript,  PDF  is  page  independent, 
load-balancing  input  to  several  RIPs  is 
possible  for  faster  processing.  Cosimini 
said  Supra  can  “lower  processing  time 
by  a  factor  of  four  or  five.” 

PDF  input  flows  to  the  RIP’s  page 
store,  while  PostScript  input  is  directed 
to  a  “normalizer”  —  an  Acrobat  Distiller 
module  for  Supra  that  converts  the 
input  to  PDF.  At  the  other  end  of  the 
RIPs,  the  “assembler”  puts  pages  into 
proper  edition  sequence  or  feeds  them 
directly  to  a  digital  press. 

With  respect  to  file  sizes  for  imaging. 


Cosimini  said  a  typical  black-and-white 
PostScript  page  would  be  about  15  MB 
(as  low  as  2  MB  for  text  alone).The  PDF, 
however,  can  reduce  a  color  page  file  to 
2  or  3  MB  using  5:1  to  10:1  JPEG  com¬ 
pression. 

But  because  the  Distiller  was 
designed  to  apply  different  types  of 
compression  to  page  objects,  Cosimini 
said,  “adding  a  compression  like  Wavelet 
technology . . .  could  simply  be  a  matter 
of  adding  another  type  of  compression 
filter  to  the  program.” 

WAVELET  COMPRESSION 

Acrobat,  said  Edmund  Reiter,  would 
be  a  good  host  technology  for  Wavelet 
compression. The  Aware  Inc.  vice  presi¬ 
dent  said  his  company’s  product  (all  in 
software  as  a  low-cost  plug-in)  is 
increasingly  easy  to  incorporate  into 
others’  systems. 

The  ANSI-approved  JPEG  still-image 
compression  standard  “works  well  at 
relatively  low  ratios”  of  10:1  or  even 
15:1,  but  not  above  the  latter,  said  Reiter. 

The  Bedford,  Mass.,  firm’s  wavelet 
scheme,  however,  can  give  “between 
two  and  three  times  the  performance 
of  JPEG,”  meaning,  he  said,  that  the  qual¬ 
ity  of  a  given  JPEG  file  can  be  equaled 
by  a  Wavelet-compressed  file  that  is  two 
to  three  times  smaller  than  the  JPEG  file. 

And  at  the  higher  compression  ratios 
that  produce  blocky  artifacts  in  JPEG, 
said  Reiter,  Wavelet  compression  will 
yield  a  faithful  rendering  of  the  original 
image. 

Drawbacks  include  the  speed  of 
Wavelet  compression  software  (1^2 
times  slower  than  JPEG,  according  to 
Reiter)  and  the  fact  that,  unlike  JPEG, 
which  has  been  adopted  in  prepress, 
there  is  no  current  standard  for  Wavelet 
compression  (except  in  one  niche  mar¬ 
ket).  “So  interoperability  between  sys¬ 
tems  can  be  problematic,”  Reiter  con¬ 
ceded. 

Nevertheless,  he  termed  Wavelet 
compression  “a  mature  or  maturing 
technology”  now  accepted  in  fields 
where  users  have  a  serious  need  for 
accuracy  of  detail  —  e.g.,  law  enforce¬ 
ment,  where  the  FBI’s  fingerprint 
archive  will  use  Wavelet  compression 
when  it  goes  all  digital  in  about  a  year; 
telemedicine,  where  an  uncompressed 
X-ray  can  spend  45  minutes  in  transmis¬ 
sion;  and  such  geophysical  applications 
as  seismology,  satellite  imaging  and 
petroleum  exploration. 

(See  Global  on  page  55) 
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It  s  been  a  year  since  we  announced  New  Century  Network,  a  company  built 

ON  A  MOST  UNUSUAL  IDEA!  THE  COLLECTIVE  PRESENCE  OF  DAILY  NEWSPAPERS  AND  WHAT 
THEY  CAN  DO  ONLINE.  We  HAVE  WORKED  HARD  TO  BUILD  A  BUSINESS  FOUNDATION  ON 
THAT  IDEA.  NoW,  AT  THE  NAA  CONVENTION,  WE’rE  READY  TO  TELL  YOU  ABOUT  OUR  PLANS 
AND  ASPIRATIONS. 


We  are  acutely  aware  that  powerful  Internet  competition  is  fast  approaching 
EACH  OF  US.  We  believe  that  working  together  is  one  way  to  secure  a  solid  share 

OF  ONLINE  SUBSCRIBERS  IN  EACH  OF  OUR  MARKETS.  We  RECOGNIZE  MOST  OF  ALL  THAT 


SUCQ^SS  DEPENDS  ON  ACCEPTING  THAT  THE  INTERNET  IS  A  LEGITIMATE  N  EW  {M  EDI  U  M  TO 
OUR  CUSTOMERS  ARE  RESPONDING  WITH  FERVOR.  J 


E  COMMITTED  TO  AGGRESSIVELY  ADDRESSING  THE  CHALLENGES  OF  TH  E(  I  NTER  N  ET, 


E  HOPE  YOU  WILL  JOIN  US  IN  OUR  GREAT  ADVENTURE.  As  WE  EMBARK  UPON  YEAR  TWO 
TOGETHER,  PLEASE  JOIN  US  FOR  AN  UPDATE  ON  OUR  PROGRESS  AND  OUR  PLANS: 


Sunday,  April  28,  3:30—5  PM 
The  Empire  Room,  The  Waldorf  Astoria 
New  York  City 


(aIJI' 

Peter  M.  Winter 


Mow  Century  Network 


Interactive  communications 


BY  JODI  B.  COHEN 


Fighting  Online 
Censorship 


Esther  Dyson 
titles  neivslmpet' 
execs  to  speak 
out  against 
recently  enacted 
telecom  hill . 


Esther  DYSON  opened  her  keynote 
speech  at  the  recent  Interactive 
Newspapers  ’96  Conference  in  San 
Francisco  by  urging  participants  to  fight 
against  the  recently  enacted  telecom  bill. 
Dy'son,  president  of  EDventure  Holdings  Inc.  and 
chairwoman  of  the  Electronic  Frontier  Foundation, 
also  urged  participants  to  give  up  tight  control  of 
content  on  Web  sites  and  manage  it  gently,  letting 
the  user  become  part  of  the  process. 

On  the  issue  of  the  telecom  bill,  Dyson  believes 
parents  have  to  be  in  charge  of  censorship  of 

_  online  material,  even  though 

there  are  services  and  prod¬ 
ucts  to  block  out  objection¬ 
able  content. 

“The  government  wants 
you  to  control  the  words, 
control  the  thoughts,  so  you 
can’t  really  let  your  audience 
talk  much,”  she  said.  “We  are 
hamstrung  by  this  law 
because  we  can’t  put  what 
we  print  online  without  being  somewhat  liable. 

“The  danger  is  that  the  entire  Internet  becomes 
suitable  for  a  five-year-old,  not  allowing  for  diversity 
of  cultures  and  styles.” 

Dyson  believes  the  Internet,  if  allowed,  will 
evolve  into  a  lot  of  different  communities  and  ser- 
vices.The  government  claims  to  not  understand, 
she  said,  that  the  Internet  is  not  like  broadcast  tele¬ 
vision. 

“You  don’t  turn  the  Internet  on  and  suddenly 
dirty  pictures  assault  you,”  she  said.  “The  fact  is, 
most  people  posting  those  dirty  pictures  want  to 
get  paid,  so  they  don’t  make  it  very  easy  to  get  to 
them;  they  want  your  credit  card  number.” 

The  short  form  of  it  all,  she  said,  is  controlling 
everything  that  goes  onto  our  servers,  which  may 
include  news  content. 

“Don’t  use  words  like  piss, 
shit  or  fuck,  which  I  can  say 
here  legally,  but  I  cannot 
write  on  the  Net,”  she  said.  “A 
year  from  now,  you  may  not 
be  able  to  write  about  a  med¬ 
ical  treatment  that  has  not 
been  approved  by  the  FDA.” 

Net  users  need  to  control 
all  the  wording,  even  control 
the  thoughts  because  anyone 
can  say  a  lot  of  things  with¬ 


out  using  dirty  words,  she  said.  One  way  around 
this  is  to  become  a  common  carrier  so  you  give  up 
editorial  control. 

“So,  if  anyone  says  anything  indecent  on  your 
service,  you  can  say,  sue  them,  not  me,  and  I  will 
help  you  catch  them,”  she  said.  “Then  you  need  to 
make  sure  those  under  18  do  not  visit  your  site, 
and  you  should  be  safe  . . .  but  then  you  are  proba¬ 
bly  not  in  business  either.” 

Dyson  gave  a  final  warning  about  the  bill  before 
moving  on  to  how  newspapers  can  make  it  in  the 
online  marketplace. 

“What  they  are  trying  to  do  to  the  Internet  is 
much  stronger  than  what  they  are  doing  in  print,” 
she  said.  “If  you  have  an  online  service,  see  a 
lawyer  quickly  and  speak  to  a  congressperson.  I 
hope  you  take  action  on  it.” 

With  that,  she  turned  to  online  services  and 
what  is  needed  to  ensure  success  for  newspapers. 

“As  traditional  journalists,  you  are  expected  to 
present  the  news  honestly  and  fairly,  set  the  agen¬ 
da,  produce  intellectual  property  . . . ,”  she  said. 
“However,  the  interactive  newspaper  business  is 
not  like  that.” 

To  explain  her  point,  she  said  it’s  like  calling  a 
restaurant  the  interactive  food  business.  It’s  not  the 
food  that  is  interactive,  it’s  the  people  around  the 
food,  the  maitre  d’,  the  waiters.  She  said,  of  course 
the  food  can’t  be  “too  bad,”  but  it’s  also  about  the 
people  involved. 

“And  as  traditional  journalists,  you  don’t  like  that; 
that  is  fine  with  me,”  she  said  in  her  keynote 
speech  to  participants.  “But  you  are  choosing  to  get 
into  a  business  that  is  related  but  very  much  differ¬ 
ent.” 

It’s  not  about  simply  putting  content  on  the 
Web,  she  said.  It’s  not  even  about  buying  great 
tools;  it’s  about  creating  an  exciting  interactive 
environment  where  the  user  can  navigate  and 
assemble  his  or  her  daily  needs,  she  said. 

“What  I  am  here  to  tell 
you  today  is  that  intellectual 
property  is  dead,  long  live 
intellectual  process,”  she  said 
at  Interactive  Newspapers 
’96.  “Long  live  intellectual 
performance.” 

The  key  is  hiring  staff  who 
are  used  to  working  and 
managing  in  real  time  —  peo¬ 
ple  who  can  give  up  control 
(See  Censor  on  page  60) 


“The  danger 
is  that  the  entire 
Internet  becomes  suitable 
for  a  five-year-old, 
not  allowing  for 
diversity  of 
cultures  and  styles.” 
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“My  LEXlSrNEXIS  investigation 
into  the  Detroit  Police  Department 
led  straight  to  a  rent-free  home  in 
Beverly  Hills...  and  a  ne\y  address 
for  top  police  officials.” 


Dave  l  arrell  is  an  inquisitive 
guy.  So  when  the  Detroit  Neics 
assigned  him  to  check  out  a 
rumored  secret  police  fiind  he 
immediately  got  on  the  l.KXIS- 
NHXJS  services  to  check  cor¬ 
porate  records  of  companies 
doing  business  with  the  Detroit 
Polic-e  Department.  Ah  over 
the  country.  From  his  desk. 

Turned  out  many  of. the 
corponttions  had  the  deputy 
police  chief  listed^as  an  officer. 
And  .one  had  even  rented  a 
home  in  IX'verly  1  lills...  for  the 
daughter  of  the  police  chief. 

Further  checking  by  address 
uncovered  even  more  dummy 
corpttrations...  the  only  service 
these  cejmpanies  had  prov  ided 
the  police  department  was  to 
deposit  checks  authori/.ed  by 
the  chief  or  the  deputy. 

Which  eventually  led  to 
new  addresses  for  both  the 
police  chief  and  the  deputy 
hief.,.  in  federal  prison.  , 
Want  to  know  how  other/ 
reporters  usy  FFXIS-NFXIS 
to  get  the  inside  informa- 
on?  Ca11180()-6.H- 
9861  for  a  ct)py 
of  our  l^oirer  of 
Inforuiatton  book¬ 
let.  Or,  to  speak  to 
one  of  our  customer 
representadves,  call 
toll-free  1  800-227-4908. 


1 1  Xls  and  NTXls  jre  rcyjtstei'ffd  tr.ulein.irks  of  Reed  FJsc’vicr  IVoixrrtks^liK.,  Uied  The 

IM  OK.MA  I  Io\  \KR.\lr  lop)  and  I  he  Ktght  Inti^niinion.  Right  Novv.  are  tra^kraarks ot  Rord  klsevitr  ■ 
PropcTiit's  Inc.,  used  under  iiceiiH'-  0,1''^%  1 1  Xffi-XIXIs.  a  di\  ision  of  l^cod  I-lscjtfter  Inc.  Aii'nghf?  rcsCTwd. 


LDXlS-NEXIS.'For . 


The  Rigl?t  hifomiatkm. 
Rigfpt  Now!  • 
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mernba  of  the  Reed  Elsevier  pic  gioi^ 


INTERACTIVE  COMMUNICATIONS 


Polar  notes  that  of  the  approximately 
150,000  Web  sites  up  right  now,  about 
50,000  are  commercial  sites.  Con¬ 
sidering  that  the  average  cost  of  a  site  is 
about  $50,000,  Polar  says  the  total  spent 
on  Web  maiketing  is  really  more  like 
$2.5  billion. 


the  previous  week  when  it  intro¬ 
duced  advertising.Average  weekly  home 
page  views  increased  157%  after  adver¬ 
tising. 


Top  10  Web 
advertisers 


The  top  ten  advertisers  on  the 
Internet’s  World  Wide  Web  during 
the  fourth  quarter  of  1995,  according  to 
Judy  Black,  senior  partner,  new  media 
technologies,  Bozell,  Jacobs,  Kenyon  & 
Eckhardt,  were  as  follows: 

l.AT&T  567,000 

2.  Netscape  556,000 

3.  ISN  329,000 

4.  NECX  Direct  322,000 

5.  MasterCard  278,000 

6.  American  Airlines  254,000 

7.  Microsoft  240,000 

8.  C/Net  237,000 

9.  MCI  231,000 
lO.Sportsline  218,000 
Black  released  the  information  at  the 
recent  Interactive  Newspapers  ’96 
Conference  in  San  Francisco. 

Black  said  advertising  can  drive  the 
Web.  She  described  the  case  of  “Web 
Site  X,”  which  was  launched  in  May  1995 
—  and  increased  its  traffic  55%  over 


Spending  on 
the  Web 


Home  Computer 
use  on  the  rise 


According  to  a  Jupiter 
Communications  study,  advertisers 
spent  $42.9  million  on  the  Web  during 
1995,  plus  another  $11.8  million  on 
commercial  online  services. 

The  company’s  prognosis  is  that  Web 
and  online  ad  spending  could  rise  to  $5 
billion  by  the  year  2000. 

But  to  truly  measure  the  scope  of 
Web  advertising,  you  have  to  look 
beyond  just  the  small  ad  “banners”  that 
advertisers  are  placing  on  home  pages, 
suggests  Ariel  Polar,  chairman  and 
founder  of  Internet  Profiles  Corp. 

“If  you  only  look  at  banners,  you  are 
only  getting  half  the  story,”  Polar  said  at 
Interactive  Newspapers  ’96.  “The  real  ad 
is  the  Web  site  itself.” 


According  to  SAN  Francisco 
based-Odyssey  Ventures  Inc.,  35%  of 
U.S.  households  now  have  computers  — 
a  3%  increase  since  July  1995. 

These  families  are  using  their  comput¬ 
ers  an  average  of  1 1  hours  per  week  — 
up  two  hours  since  last  summer’s  survey. 

These  stats  are  courtesy  of  Odyssey’s 
latest  Homefront  study,  a  national  survey 
of  2,000  households  designed  to  track 
the  home  market  for  personal  comput¬ 
ers,  multimedia  CD-ROM  and  online  ser¬ 
vices. 

The  survey  was  completed  in  January 
1996  and  is  conducted  every  six  months. 
Odyssey  is  an  independent  market 
research  firm  dedicated  exclusively 
to  studying  consumers,  technology 
and  at-home  information  and  entertain¬ 
ment. 

The  same  study  revealed  that  1 1%  of 
U.S  households  are  also  online. 


News  Values 

Ideas  for  an  Information  Age 

Jack  Fuller 


Woodward  online 

Dubuque,  IOWA-BASED  media  com¬ 
pany,  Woodward  Communications 
Inc.  has  gone  online  at  http://www.wci 
net.com/. 

Woodward  owns  the  Dubuque  news¬ 
paper,  the  Telegraph  Herald,  also  online 
at  http://www.thonline.com/. 

The  online  version  features  news  sto¬ 
ries,  op/ed  pages  and  photos,  which 
appear  in  the  printed  edition,  as  well  as 
archives. 

The  WCI  site  includes  pages  on  broad¬ 
casting  properties,  on-air  personality  pro¬ 
files,  trivia,  music  information,  informa¬ 
tion  on  Woodward’s  other  operating  divi¬ 
sions  and  it’s  newest  Commercial 
Printing  division  in  Platteville.Wis. 


‘‘A  stimulating  and  often 
hard-nosed  look  at  the  Issues 
facing  newspapers  today.” 

— ^Publishers  Weekly 


“Jack  Puller  is  one  of  the  best 
minds  in  American  journalism. 

In  his  new  book  he  grapples 
steadfastly  with  the  values  and 
issues  that  will  confront  our  field 
in  the  years  ahead.”  — Shelby 
Coffey  m,  Editor  and  Executive 
Vice-President,  Los  Angeles  Times 


“News  Values  will  stand  as  a 
penetrating  meditation  on  the 

- craft  and  discipline  of  journalism. 

— ^Michael  Janeway,  Dean,  Medill  School  of 
Journalism,  Northwestern  University 


NNA  web  site 

NEWSPAPER 


The  NATIONAL 

Association  has  launched  its  own 
home  page  on  the  Worid  Wide  Web.  The 
address  is  http://www.oweb.web.com/ 
nna/nnahome.html. 


Cloth  $88.98 

The  University  of  Chicago  Press 
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•  Media  mogul  Rupert  Murdoch  launches  an 
ambitious  classified  advertising  site  for  11  of  his 
major  metro  Australian  newspapers  carrying 
between  50,000  and  80,000  ads  daily  to  the  con¬ 
sumer.  Will  Murdoch’s  site  serve  as  the  precedent  for 
classified  advertising  sites  on  the  Web? 

•  ‘‘Technojournalists”  are  in  demand,  and  indi¬ 
viduals  with  the  right  combination  of  skills  are 
finding  it  easy  to  get  work,  just  as  traditional  jour¬ 
nalists  are  fighting  for  a  smaller  pool  of  jobs.  What 
does  this  mean  for  future  journalists  and  the  future  of 
traditional  journalism?  What  should  managers  look 
for?  What  should  students  learn  in  journalism  school? 
What  will  it  all  mean  for  the  basic  role  of  newspapers? 

•  More  and  more  new  media  operations  are  creat¬ 
ing  new  jobs  and  new  organizations  with  titles  and 
responsibilities  new  to  the  publishing  business, 
requiring  a  broader  skill  set  than  traditional  jour¬ 
nalism  jobs.  See  what  newspapers  from  London  to 
San  Jose  are  saying  about  their  new  online  staffs  and 
what  it  takes  to  run  a  new  media  department  and  cre¬ 
ate  an  electronic  media  division. 

•  Steve  Outing  gives  advice  to  students  who  want 
to  find  new  media/Internet  publishing  work,  and 
for  traditional  journalists  wanting  to  move  into 
new  media  departments.  Will  you  have  to  know 
HTML?  Will  you  have  to  understand  complicated  lan¬ 
guages  like  Java  and  C++?  Will  you  need  to  know 
how  to  search  the  net,  read  e-mail  and  know  the 
applicable  software  that’s  out  there?  Yes,  yes, 
yes...find  out  how  much  you  need  to  know. 

•  The  current  number  of  online  news  services  can 
be  found  on  the  E&P  Online  Newspaper  Services 
Resource  Directory,  maintained  by  Steve  Outing  of 


Planetary  News  and  the  Editor  &  Publisher 
Research  Department. 

•  The  Editor  &  Publisher  Online  Newspapers 
Services  Resource  Directory  is  in  the  process  of 
being  revamped.  In  addition  to  providing  more 
data  about  each  online  newspaper  service, 
advanced  searching  and  agenting  capabilities  will 
be  added  to  the  site.  The  directory  will  be  tied  to 
the  Editor  &  Publisher  Members  Network. 

•  Complete  details  about  these  news  items  and 
more  can  be  found  this  week  on  Editor  &  Publisher 
Interactive,  http  ://www.mediainfo.com 


( OOLSITKOI  THK  VVKKK 


{feSeaMeOK* 


This  week’s  cool  site  is  the  Seattle  Times  Company 
(http://www.seatimes.com),  featuring  the  Seattle 
Times,  Seattle  Post-Intelligencer  and  The  Issaquah 
Press,  as  well  as  classified  advertising.  The  Seattle 
Times  offers  top  news  stories,  regional  classifieds  and 
educational  projects.  The  Issaquah  Press  offers  its 
brand  of  news,  its  history.  Living  Guide  and  more.  The 
Seattle  Post  Intelligencer  is  still  under  construction, 
but  will  be  offering  its  well  known  Getaways  section. 

The  Seattle  Times  Company  Web  site  offers  three 
newspapers  in  just  one  click. 


RESEARCH  STORE  ONLINE  EVENTS  VENDORS  NEWS  CLASSIFIEDS 

NEWSPAPERS 

http://www.mediainfo.com 


NAA  68*  ANNUAL  NEWSPAPER  TECHNICAL  EXPOSITION  and  CONFERENCE 

,  LAS  VEGAS -JUNE  15-19 


HIT  THE  NEXPO'96  ADVERTISING 


ONLY  IN  E&P! 


Reach  MORE 
Newspaper 
Decision- 
Makers! 


Planning  Issue:  May  18 

Who's  exhibiting?  What  will  I  be  able 
to  see  at  NEXPO?  The  planning  issue  is 
packed  with  information  for  show-goers: 
a  listing  of  exhibitors,  highlights  of  what 
they  ore  exhibiting  and  what's  new  in 
the  industry.  Published  a  month  before 
the  exposition,  this  pullout  section  is  a 
favorite  with  NEXPO  attendees. 


Ad  Reservation  Deadline:  May  3 
Ad  Material  Deadline:  May  7 


Convention  Issue:  June  1 5 

In  addition  to  our  readership  of  80,000, 
this  special  issue  will  be  distributed  at 
NEXPO'96  in  Las  Vegas.  Attendees  will 
be  reminded  of  your  exhibit  at  NEXPO, 
your  product  benefits  and  services.  Non¬ 
attendees  with  buying  influence  at  news¬ 
papers  throughout  the  country  will  look 
through  this  issue  for  equipment  and 
service  information  to  fit  their  needs. 

Ad  Reservation  Deadline:  May  31 
Ad  Material  Deadline:  June  4 


Post-Convention  Issue:  June  22 

It's  your  "sales  call  follow-up."  This  spe¬ 
cial  issue  recaps  the  highlights  of  the 
convention,  including  technical  news 
from  the  exposition  and  conference  ses¬ 
sion  summaries.  It's  the  perfect  environ¬ 
ment  to  remind  our  readers  of  your 
products  and  services,  to  recap  your 
best  sales  points. 


Ad  Reservation  Deadline:  June  7 
Ad  Material  Deadline:  June  1 1 


ADVERTISE  IN  ALL  THREE! 

CALL,  FAX  OR  MAIL  US  YOUR  ORDERS 


LUCKY  SAVINGS!  50%  OFF! 

Everyone  wins  on  this  one:  Run  an  ad  in  the  May  1 8  Planning 
Issue  and  the  June  1 5  Convention  Issue  and  you'll  get  50%  off 
your  normal  rate  for  your  ad  in  the  June  22  Post-Convention 
Issue! 

BONUS  EXTRA! 

With  an  ad  in  all  three  issues,  you  will  be  supplied  with  a 
mailing  list  in  the  category  you  select  from  the  extensive  Editor 
&  Publisher  database.  This  mailing  list  will  give  you  an  addi¬ 
tional  chance  to  reach  your  best  prospects. 


Ad  Rates 

Full  Page  . $3,620 

2/3  Page . $2,825 

1/2  Page . $2,135 

1/3  Page . $1,525 

1/4  Page . $1,265 

...or  your  E&P  contract  rote  applies. 


Color  Rates 

Spot  color,  per  color,  per  page, 
extra  $575 

Facing  page,  same  color, 
extra  $400 

Four-color  process  space  and 
color  charge: 

One  page,  $4,920;  Two-page 
spread,  $9,090 

(based  on  one-time  space  rote) 


®THE  FOURTH  ESTATE 


Sales  Offices 

•  New  York  (212)  675-4380  •  Fox  (21 2)  929-1259 

•  Chicago  (31 2)  641  -0041  •  Fax  (31 2)  641  -0043 

•  Los  Angeles  (310)  378-7075  •  Fax  (310)  378-7075 
San  Francisco  (415)  421-7950  •  Fax  (415)  398-4156 


Protester  disrupts 
conference 

Early  morning  conference  ses¬ 
sions,  as  a  rule,  are  generally  pretty 
sedate. 

A  speech  by  House  Speaker  Newt 
Gingrich  (R-Ga.)  is  usually  somewhat 
tempestuous,  but  on  this  morning  he 
was  genially  discussing  politics,  as  the 
first  of  the  speakers  that  day  at  the 
National  Newspaper  Association’s  gov¬ 
ernment  affairs  conference. 

Suddenly,  a  protester  —  not  a  confer¬ 
ence  attendee  —  stood  up  and  began 
yelling  at  Gingrich. 

The  man  made  his  way  toward  the 
lectern,  pointing  his  finger,  shouting  and 
accusing  Gingrich  of  being  a  criminal, 
who  should  have  known  that  his  “poli¬ 
cies  would  kill  innocent  people.” 

While  Gingrich  remained  calm,  mak¬ 
ing  note  of  the  man’s  right  to  free 
speech,  NNA  members  began  yelling, 
“Get  him  out  of  here,”  and  other 
entreaties  to  end  the  diatribe. 

As  the  Secret  Service  ushered  the 
lone  protester  from  the  room,  confer¬ 
ence  attendees  applauded  and  Gingrich 
continued  with  his  speech. 


Though  the  man’s  identity  was 
unknown  to  most  at  the  conference. 
Postal  Rate  Commission  chairman 
Edward  Gleiman,  who  spoke  the  follow¬ 
ing  day,  seemed  to  have  come  up  with 
the  answer. 

“The  heckler  that  the  Postal  Service 
usually  sends  over  to  heckle  me 
showed  up  a  day  early,”  he  joked 

—  Debra  Gersh  Hernandez 

Upstate  N.Y.  dailies 
combining  staffs 

The  news  staffs  of  the  two  dailies 
in  Syracuse,  N.Y.,  are  being  com¬ 
bined  in  an  effort  to  improve  local  cov¬ 
erage,  said  Syracuse  Newspapers  editor 
and  publisher  Stephen  A.  Rogers. 

The  meiger  won’t  mean  layoffs  at  the 
morning  Post-Standard  and  afternoon 
Herald-Joumal  staffs,  nor  will  it  affect 
delivery  of  the  newspapers. 

The  papers  will  have  a  combined 
news  staff  of  about  230.Their  total  cir¬ 
culation  is  about  160,000  during  the 
week  and  over  200,000  on  Sunday. 

Five  editors  will  manage  the  com¬ 
bined  news  operation:  executive  editor 


Michael  Connor,  deputy  executive  editor 
Timothy  D.  Bunn,  managing  editor  for 
news  Rosemary  K.  Robinson,  managing 
editor  for  operations  Timothy  PAtseff 
and  managing  editor  for  features  Bart 
Pollock. 

Connor  said  the  move  will  enable  the 
two  papers  to  assign  new  beats  and 
reduce  the  duplication  occuting  when 
each  paper  sends  a  reporter  to  cover 
the  same  story.  — AP 


Employees  of  the  Miami  Herald 
and  its  Spanish-language  edition,  El 
Nuevo  Herald,  had  their  pay  frozen  for 
six  months,  effective  April  1. 

Executives  said  that  in  putting  off 
raises,  they  were  trying  to  offeet  rising 
newsprint  costs  and  missed  advertising 
budgets.  The  price  of  newsprint  at  the 
daily  rose  by  $2  million  during  the  first 
quarter  alone. 

The  Herald  said  it  will  not  reduce  the 
news  hole  or  make  other  drastic  cuts, 
however. 

Last  year,  the  paper  eliminated  about 
200  positions.  It  plans  to  reduce  the 
staff  by  another  100  this  year.  — AP 


No  pay  raises 


£D  INFORM/OION 
m  INSURANCE? 


^ 


If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


state  Farm  Insurance 
Home  Office:  Bloomington,  I 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

Controversy  Over  A 
Pulled  ‘B.C’  Comic 


Newspapers  THESE 
days  are  welcom¬ 
ing  or  at  least  toler¬ 
ating  more  social 
and  political  con¬ 
tent  in  the  funnies.  But  what  hap¬ 
pens  when  a  humor  comic  gets 
overtly  religious? 

Nothing  —  and  a  lot. 

The  March  31  “B.C.”  had  a  strong 
Christian  message  (see  art  below).  Creators 
Syndicate  said  it  believes  all  but  one  of  Johnny 
Hart’s  1 ,20()-plus  clients  ran  the  Palm  Sunday  strip, 
but  the  newspaper  that  did  pull  it  received  quite  a 
reaction. 

That  paper  was  the  Los  Angeles  Times,  which 
has  reportedly  dropped  religious  “B.C.”  episodes 
before.This  time,  Christian  Coalition  founder  Pat 
Robertson  discussed  the  pulling  on  his  700  Club 
cable-TV  show,  and  urged  viewers  to  phone  the 
paper  with  their  protests.  Several  hundred  people 
subsequently  flooded  the  Times  switchboard. 

Some  callers  contrasted  the  paper’s  dropping  of 
the  March  31  “B.C.”  comic  with  its  running  of  a 
March  28  Paul  Conrad  cartoon  showing  Robert 
Dole  as  Jesus  Christ  on  the  cross  with  Christian 
Coalition  written  on  his  forehead. 

“The  Los  Angeles  Times  is  enforcing  a  cruel  dou¬ 
ble  standard  regarding  the  treatment  of  religion 
and  people  of  faith,”  said  Christian  Coalition  execu¬ 
tive  director  Ralph  Reed,  as  quoted  in  the 
Washington  Times.  “The  editors  of  the  Times  had 
no  qualms  running  a  political  cartoon  that  insulted 
millions  of  people  of  fiuth.Those  same  editors  have 
censored  positive  portrayals  of  Christianity.” 

And  Hart  told  £’&P,“It  just  kind  of  hurts  that  a 


Phone  calls 
pour  into  the 
Los  Angeles 
Times  after  the 
paper,  drops  a 
religious  strip 


The  March  28  Conrad  cartoon. 
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The  March  31  “B.C."  drew  the  support  of  Christian  Coalition  founder  Pat  Robertson. 
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newspaper  can  do  a  thing  like 
that.They  act  like  you’re  doing 
something  dirty  or  committing  a 
crime  when  you  mention  Jesus 
Christ  or  God  on  Christmas  and 
Easter.” 

The  cartoonist  said  America  was 
founded  as  a  “Christian  nation,”  but 
added  that  “an  anti-Christian  bias 
has  become  very  prevalent  in  our 
society”  in  recent  years. 

Hart  said  he  has  always  been  a  believing 
Christian,  but  became  more 
devout  during  the  1980s. 

Since  then,  he  has  done  a 
number  of  religious-themed 
“B.C.”  strips  to  mark  religious 
holidays  (as  well  as  some 
morality-themed  episodes 
during  non-holiday  periods). 

The  New  York  State-based 
creator  said  he  usually 
receives  several  dozen  posi¬ 
tive  letters  from  readers  each 
time  he  does  a  religious 
comic,  and  almost  no  nega¬ 
tive  correspondence. 

Creators  president  Rick  Newcombe  —  who 
noted  that  at  least  350  “B.C.”  strips  a  year  “are  sim¬ 
ply  just  very  funny”  rather  than  religious  —  said 
Hart  has  the  right  to  do  religious  comics  once  in  a 
while. 

“It’s  fitting  to  have  a  Christian  message  on 
Christmas  and  Easter,”  said  Newcombe,  whose  syn¬ 
dicate  is  based  in  Los  Angeles.  “Isn’t  that  the  whole 
point  of  the  holidays?” 

The  former  Los  Angeles 
Times  Syndicate  executive 
added,  “In  the  last  10  years, 
we’ve  seen  a  lot  of  social, 
political  and  theological  mes¬ 
sages  in  comics.  It’s  difficult 
for  me  to  understand  why 
this  [the  March  31  strip] 
would  be  controversial.” 

Newcombe  said  he  has 
friends  at  the  Times  — 
which  he  called  “one  of  the 
world’s  greatest  newspapers” 
—  and  doesn’t  think  the  edi¬ 
tors  there  are  anti-Christian. 
Perhaps,  he  said,  they’re  just 
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Johnny  Hart  created  this  unusual  "B.C."  comic  for  Good  Friday. 


not  used  to  a  humor  comic  having  such 
a  direct  religious  message. 

“Anything  to  do  with  religion  can  be 
extremely  sensitive,”  Newcombe  said. 
“But  I  don’t  think  the  Los  Angeles  Times 
realizes  how  many  readers  want  this. 
Johnny  speaks  for  millions  and  millions 
of  people.” 

When  asked  why  the  March  31 
comic  was  pulled,  Times  communica¬ 
tions  manager  Michael  Lange  said  it  was 
an  “editorial  decision.”  He  noted  that  var¬ 
ious  comics  are  dropped  occasionally. 

The  Times  also  pulled  the  April  7 
“B.C.”  strip,  which  marked  Easter  Simday 
with  a  humorous  episode  that  centered 
on  an  effort  to  prove  God’s  existence. 
But  the  paper  did  run  Hart’s  unusual 
April  5  comic,  which  marked  Good 
Friday  with  four  blank  panels  that  grew 
increasingly  dark  to  illustrate  the  black¬ 
ening  of  the  sky  after  the  Crucifixion. 

Will  the  Times  perfiaps  cancel  “B.C.” 
entirely?  Lange  said  no  decision  has 
been  made  about  that. 

As  for  why  the  paper  ran  the  Conrad 
drawing  and  not  “B.C.,”  he  replied, “The 
two  are  unrelated.  Paul  Conrad  does  an 
editorial  cartoon  that  is  designed  to 
have  a  provocative  opinion.” 

Conrad  is  distributed  by  the  Los 
Angeles  Times  Syndicate. 

Hart,  65,  created  “B.C.”  in  1958.  Six 
years  later,  he  and  Brant  Parker  started 
“The  V^lzard  of  Id,”  which  also  has  more 
than  1,200  clients  via  Creators. 

Digital  consortium 
to  hold  conference 

The  digital  features  consortium 
will  hold  a  vendors’  conference  for 
companies  interested  in  providing  digital 
features  delivery  and  pagination  services 
to  newspapers. 

It  will  take  place  on  Thesday  after¬ 
noon,  April  16,  at  the  National  Press  Club 
Building  in  Washington,  D.C. 

At  the  conference,  vendors  will  make 


brief  presentations  on  their  companies’ 
capabilities.  Consortium  members  will 
also  be  available  to  address  issues  per¬ 
taining  to  draft  standards  and  guidelines 
the  consortium  released  eariier  this  year 
after  its  survey  of  newspapers  showed  a 
strong  interest  in  electronic  delivery  of 
comics,  cartoons,  puzzles  and  games 
(£&/»,  Feb.  24,  p.  40). 

The  six-month-old  consortium  — 
whose  executive  board  will  also  meet  in 
D.C.  on  the  morning  of  the  l6th  —  con¬ 
sists  of  the  Cartoonists  &  Writers 
Syndicate,  Chronicle  Features,  Copley 
News  Service,  Creators  Syndicate,  Los 
Angeles  Times  Syndicate,  Tribune  Media 
Services,  United  Media,  Universal  Press 
Syndicate  and  Washington  Post  Writers 
Group. 

Newsletter  about 
‘Columnists  Day’ 

The  second  annual  National 

Columnists  Day,  coming  April  18,  is 
discussed  in  the  latest  National  Society 
of  Newspaper  Columnists  (NSNC) 
newsletter. 

April  18, 1945,  was  the  date  columnist 
Ernie  Pyle  was  killed  while  doing  front¬ 
line  reporting  during  World  War  B. 

Included  in  the  newsletter  is  informa¬ 
tion  about  Pyle,  reprints  of  some  of  his 
writing,  excerpts  from  NSNC  members’ 
pieces  marking  the  first  National 
Columnists  Day  last  year,  and  more. 

The  newsletter  is  edited  by  Fbrt  Worth 
Star-Telegram  columnist  Dave  lieber. 

Survey  conducted 
on  media  choices 

TVDATA  and  FAIRHELD  Research 
have  conducted  a  study  on  “Media 
Choices  in  America.”  Among  the  findings: 

•  American  adults  “consume”  media  a 
total  of  10.6  hours  a  day,  compared  to  6.5 
hoiu^  spent  sleeping. 


•  Of  those  10.6  hours,  7.844  are  devot¬ 
ed  to  electronic  media,  1.908  to  print 
media  and  .848  to  interactive  media. 

•  When  it  comes  to  choosing  what  to 
watch  on  TV,  viewers  said  they  most 
value  weekly  TV  supplements  in  news- 
papers.The  next  three  favorites  were  list¬ 
ings  in  daily  papers,  listings  in  weekly 
papers,  and  TV  magazines. 

“Newspapers  are  cleaily  the  informa¬ 
tion  source  perceived  as  being  the  most 
valuable  and  most  used  by  consumers,” 
said  TVData  vice  president  of  marketing 
Michael  Laddin. 

The  Lincoln,  Neb.-based  Fairfield  sur¬ 
veyed  1,000  heads  of  households. 

Exec  promoted  at 
Singer  syndicate 

Helen  lee  has  been  promoted  from 
treasurer  to  vice  president/chief 
financial  officer  at  the  San  Clemente, 
Calif.-based  Singer  Media,  which  has  syn¬ 
dicated  internationally  for  56  years. 
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'KidCity"  makes  its  debut  in  Sunday  comics  sections  on  April  14. 


United  and  CTW 
unite  for  ‘KidCity’ 

U  IDCITY:’ AN  INTERACTIVE  Sunday 

.Rb^fcature  that  encourages  6-12  year- 
olds  to  explore  the  newspaper,  is  being 
introduced  i^ril  14. 

The  United  Feature  Syndicate/Children’s 
Television  Woikshop  (CTW)  offering  con¬ 
sists  of  three  parts:  “Use  the  News,”  an  activ¬ 
ity  that  encourages  young  readers  to  woik 
with  the  rest  of  the  newspaper,  “True  but 
Strange,”  trivia  illustrated  in  a  comic  style; 
and  puzzles,  word  searches  and  games  that 
tie  into  the  theme  of  the  day'Diere  will 
also  be  contests  every  few  weeks. 

“KidCity”  includes  adaptatioas  of  mater¬ 
ial  from  CTW’s  3-2-1  Contact,  Kid  City, 
Sesame  Street  and  Ghostwriter  magazines. 

Universal  and  two 
others  are  moving 

UNIVERSAL  PRESS  SYNDICATE  will 
move  this  July  from  4900  Main  St.  to 


ASNE’STOP 
WRITERS  TELL 
THEIR  SECRETS 

Winners  of  the  American  Society  of  Newspaper 
Editors  Distinguished  Writing  Awards  and  the 
Jesse  Laventhol  Prizes  for  Deadline  Reporting 
tell  you  how  they  did  it  in  The  Poynter  Institute’s 
Best  Newspaper  Writing  1995. 

This  385-page  tx>ok 
reprints  the  winning  en¬ 
tries,  inten/iews  the  au¬ 
thors,  and  details  the 
reporting  and  writing 
techniques  that  put 
them  on  top.  It  also  in¬ 
cludes  the  work  of  five 
finalists,  a  bibliography, 
and  an  essay  on  per¬ 
sonal  writing  by  editor 
Christopher  Scanlan. 

LOOK  FOR  THE  1996 
EDITION  IN  SEPTEMBER 

Send  check  for  $12.95  per  copy  or  purchase 
order.  Fla.  residents  add  7%  state  sales  tax.  Canadian 
and  overseas  orders  add  $2.50  per  Item  for  shipping. 

THE  POYNTER  INSTITUTE 
801  THIRD  STREET  SOUTH 
ST.  PETERSBURG,  FL  33701 


4520  Main  St.  in  Kansas  City. 

The  syndicate  signed  a  seven-year  lease 
for  51,0(X)  square  feet  of  space  on  three 
floors.  It  will  be  the  largest  tenant  in  the 
Tv\'entieth  Century  Tower  n  building. 

In  other  relocation  news,  the 
CoverStory,  healthfile  and  curiocity  Total 
Market  Coverage  publications  have  moved 
to  a  new  Windy  City  office.The  address  is 
730  N.  Franklin  St.,  Suite  706,  Chicago,  Ill. 
60610;  312-573-3800. 

And  J  Features  has  moved  to  RO.  Box 
70,  Cohasset,  Mass,  020250070;  617-383- 
9858.  The  company  syndicates  three  fea¬ 
tures  by  Boston  Globe  personal  finance/ 
mutual  funds  columnist  Charies  Jaffe. 

Columnist  gets  a 
kidney  transplant 

Doctors  said  ERMA  Bombeck  was 
in  good  condition  following  anApril  3 
kidney  transplant  operation  at  a  San 
Francisco  hospital. 

The  69-year-old  humor  columnist  and 
bestselling  author  had  been  undergoing 
dialysis  at  her  Arizona  home  for  some  time. 
Her  kidneys  began  to  fail  after  they  were 
damaged  by  cancer-fighting  medication  in 
1990,  when  Bombeck  underwent  a  mas¬ 
tectomy. 

Universal  Press  Syndicate  is  distributing 
past  columns  while  Bombeck  recovers. 

Lasswell  will  be  at 
Knoxville  meeting 

The  southeastern  chapter  of  the 

National  Cartoonists  Society  is  having 
anApril  26-28  gathering  in  Knoxville,Tenn. 

“Barney  Google  &  Snuffy  Smith”  car¬ 
toonist  Fred  Lasswell  of  King  Features 


Syndicate  will  appear  April  27  at  the  East 
Tennessee  Historical  Museum,  and  his 
work  will  be  exhibited  at  the  Knoxville 
Museum  of  Art. 

‘Ask  the  Builder’ 
writer  goes  online 

iC  A  SK  THE  BUILDER”  columnist  Tim 
jl\.  Carter  now  has  an  online  presence. 
His  new  Web  site  (http://www. 
askbuild.com)  features  all  past  “Ask” 
columns,  an  800-number  index  for  readers 
looking  for  building  and  remodeling  prod¬ 
ucts,  an  interactive  forum,  and  more. 

And  Carter  has 
been  named  the 
head  home-improve¬ 
ment  writer  at 
CompuServe,  for 
which  he  will  do 
10  “miniature” 
columns  a  week. 

The  Cincinnati- 
based  Carter,  who 
was  named  one  of 
the  top  50  U.S. 
remodelers  in  1S>93, 
also  does  a  weekly 
radio  show. 

NYTS  is  offering 
Earth  Day  stories 

The  NEWYORK  Times  Syndicate’s  “Just 
in  Time”  service  is  offering  a  package 
of  five  pieces,  with  art,  to  commemorate 
the  26th  anniversary  of  Earth  Day  on  April 
22. 

One  article  is  by  Gaylord  Nelson,  the  for¬ 
mer  Wisconsin  governor  and  U.S.  senator 
who  founded  Earth  Day. 
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Giles 

Continued  from  page  22 

As  examples,  Giles  cited  coverage  of 
Alar,  asbestos  in  .schools,  and  the  chang¬ 
ing  version  of  the  silicone  breast-implant 
story. 

“I  think  in  all  those  cases,  newspapers 
could’ve  done  a  better  job  ferreting  our 
the  facts  in  the  beginning,  rather  than 
waiting  months,  or  in  some  cases  years, 
for  a  more  balanced  version  of  events  to 
emerge,”  he  said. 

Giles  stressed  that  this  is  “not  really  an 
effort  to  tell  people  what  to  put  in  their 
papers,  but  rather  to  help  editors  under¬ 
stand,  in  the  aftermath,  what  elements 
they  may  have  considered,  how  they 
looked  at  stories,  how  to  play  them,  what 
might  have  been  missing,  where  to  have 
gone  to  make  it  a  more  balanced  report. 

“Clearly  this  is  a  learning  process.  It’s 
not  an  effort  to  rate  stories,  giving  them 
grades,  ranking  news  services,  or  any¬ 
thing  of  the  kind,”  he  added. 

Agreeing  that  those  are  ambitious  pro¬ 
jects,  Giles  said  he  hopes  “to  make  a  good 
start  on  it  this  year  and  that  the  succeed¬ 
ing  generation  of  ASNE  leaders  can 
develop  the  idea.” 

Outgoing  president  William  Ketter  of 
the  Quincy,  Mass.,  Patriot  Ledger  also 
had  his  pet  projects  and,  like  Giles, 
pointed  to  the  importance  of  continuity. 

Discussing  the  importance  of  the  Jour¬ 
nalism  Values  Institute,  Ketter  said  he 
believes  “that  we  face  no  greater  chal¬ 
lenges  today  than  trying  to  understand 
what  the  public  expects  from  us.” 

“After  we  determine  what  those 
expectations  are,  we  are  trying  to  meet 
them  without  endangering  the  essential, 
special  role  that  the  press  holds  in  this 
country,”  he  added. 

Ketter  noted,  however,  that  he  does 
not  think  “newspapers  should  be  warm 
and  fuzzy,  like  the  family  pet.They  do  not 
even  have  to  be  popular.  But  they  should 
seek  resf)ect  as  credible  providers  of 
news  and  opinion.” 

From  the  symposia  already  held,  Ketter 
said  ASNE  learned  that  “the  public  agrees 
with  our  core  principles  of  fairness,  bal¬ 
ance,  accuracy,  access  and  community 
leadership,  but  they  don’t  think  we  prac¬ 
tice  them  much.” 

Journalism’s  own  “inability  to  explain 
ourselves  to  the  public”  and  “trash  jour¬ 
nalism,”  for  which  even  non-offenders  get 
blamed,  were  cited  by  Ketter  as  the 
source  of  the  public’s  mistrust.” 

Ketter  urged  his  successor  “to  look  at 
how  ASNE  can  develop  a  program  that 
will  distinguish  the  media  targets  by 
breed  and  purpose. 

“We’re  not  the  National  Enquirer, 


_ 


"We're  not  the  National  Enquirer,  we’re 
not  Sally  Jesse  Raphael,  we're  not  Geral- 
do.  We're  mainstream  newspapers  with  a 
public  purpose:  to  provide  information  to 
allow  people  to  conduct  their  lives,  make 
political  choices  and  to  serve  as 
guardians  against  abuses  of  power." 

—  William  Ketter,  outgoing 

American  Society  of  Newspaper  Editors 
president,  and  editor  of  the 
Quincy,  Mass.,  Patriot  Ledger 

we’re  not  Sally  Jesse  Raphael,  we’re  not 
Geraldo.  We’re  mainstream  newspapers 
with  a  public  purpose:  to  provide  infor¬ 
mation  to  allow  people  to  conduct  their 
lives,  make  political  choices  and  to  serve 
as  guardians  against  abuses  of  power,”  he 
said. 

Another  area  Ketter  concentrated  on 
during  his  term  was  identifying  young 
readers  and  determining  what  they  want 
in  newspapers.  A  major  study,  to  be 
released  at  the  convention,  found  that 
people  aged  16-29  are  not  using  newspa¬ 
pers  as  information  sources,  but  that  the 
tide  can  be  turned  if  newspapers  treat 
them  differently. 

For  example,  Ketter  said,  the  study 


found  that  these  potential  readers  “don’t 
like  to  be  patronized  in  special  sections 
and  ignored  in  the  main  news  sections” 
and  they  do  not  like  to  be  portrayed  in 
the  newspaper  as  either  devils  or  angels. 

“They  don’t  want  us  to  generalize 
about  them  and  they  don’t  want  us  to 
talk  down  to  them,”  Ketter  said.  “"They 
want  us  to  show  concern  for  what  they 
know,  what  they  think  and  what  they  are 
striving  to  learn.” 

A  third  area  of  concentration  for  Ket¬ 
ter  was  fighting  challenges  to  the  First 
Amendment,  including  the  defeated  pro¬ 
posal  for  an  amendment  banning  dese¬ 
cration  of  the  American  flag,  which  is 
expected  to  be  reintroduced  in  the  next 
Congress;  and  the  lawsuit  challenging 
speech  restrictions  in  the  Computer 
Decency  Act  in  the  telecommunications 
law.  Ketter  said  he  was  deliberately 
proactive  because  he  believed  ASNE  “had 
become  too  passive  on  our  primary  mis¬ 
sion.  One  of  our  core  things  is  to  be  a 
guardian  of  the  First  Amendment. 

With  all  that  he  was  able  to  accom¬ 
plish,  there  were  inevitably  some  things 
that  simply  could  not  be  done.  Ketter 
counted  among  them  studying  the  issue 
of  change  in  newsrooms,  and  how  news¬ 
papers  are  making  and  adjusting  to  it; 
making  more  connections  between  jour¬ 
nalism  schools  and  newsrooms,  beyond 
the  program  for  journalism  educators; 
new  media;  and  focusing  on  community 
journalism  and  small  newspapers. 

But  there  are  only  so  many  hours  in  a 
day,  and  even  though  he  racked  up  more 
th^  100,000  miles  during  the  year,  Ket¬ 
ter  noted  that  he  still  had  to  balance 
ASNE  leadership  with  his  regular  duties 
at  the  Patriot  Ledger,  which  went 
through  a  tough  year  itself,  and  with  his 
first  year  on  the  Pulitzer  Prize  board. 

“I  guess  the  biggest  unexpected  thing 
was  that  it  [the  ASNE  presidency]  took 
more  time  and  energy  than  I  thought 
would  be  necessary,”  Ketter  said. 
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•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services  ^ 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products  Of 

and  Services  Mi 

•  Section  VII  -  Other  Organizations  and  Industry  Services  1 1 

on 

Find  the  -people  you  really  need  with  comprehensive  lists  of  Pa 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi 
tions/sections,  mechanical  specifications  and  more. 

PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Ye 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro 

Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 

ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
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“In  those  kinds  of  markets,  people 
were  very .  . .  aggressive  in  adopting 
new  technology,”  said  Reiter,  a  geophysi- 
cist.“There  was  a  big  payback  if  they  had 
a  better  compression,  and  in  feet  they 
adopted  a  Wavelet  method.” 

In  the  first  step  of  compression, 
JPEG’s  discrete  cosine  transform  and  the 
Wavelet  transform  “differ  dramatically  in 
terms  of  their  mathematics  understand¬ 
ing,”  said  Reiter,  both  are  completely 
invertible,  producing  no  data  loss. 

The  next  step,  quantization,  “is  where 
all  the  loss  occurs”  and  most  of  the  high 
compression  ratio  is  achieved,  he  con¬ 
tinued. 

Because  this  determines  the  quality  of 
decompressed  images,  said  Reiter,  skills 
going  into  this  step  of  developing  com¬ 
pression  software  are  “where  aU  the 
work  goes  on,  generally,  in  the  compres¬ 
sion  business.” 

Reiter  said  his  product  breaks  an 
image  into  quadrants,  filtering  for  detail 
in  each  quadrant  at  a  different  level,  both 
horizontally  and  vertically  —  producing 
a  low-pass,  a  high-pass  and  two  different 
higli-and-low-pass  versions. 

“A  lot  of  imagery,  especially  natural 
imagery,  is  very  low-pass  in  content,”  said 
Reiter.  Wavelet  transforms  provide  mul¬ 
tiresolution  representation  of  an  image, 
with  a  low-res  version  in  one  quadrant 
and  the  image  detail  “spread  among  the 
other  three  blocks.” 

During  compression,  he  said,  “this 
Wavelet  transform  —  this  breaking  of 
the  image  into  four  components  —  is 
repeatedly  applied  to  that  low-pass  out¬ 
put.” 

Reiter  said  that  “detailed  comfwnents 
of  the  image  . . .  really  represent  a  small 
fraction  of  that  original  image.” 

By  exploiting  th6  “multiresolution  rep¬ 
resentation,”  the  Wavelet  method  can 
compress  “by  quantizing  those  blocks 
that  are  higher  in  frequency  and  contain 
less  information.” 

So,  besides  affording  good  compres¬ 
sion,  multiresolution  images  “are  natural 
byproducts  of  the  compression  .... 
From  a  single  file,  you  can  extract  multi¬ 
ple-resolution  images,"  said  Reiter. 

Reiter  listed  the  following  benefits  of 
Wavelet  compression’s  progressive 
transmission  and  single  file-multiresolu- 
tion  characteristics;  easy  image  database 
and  Web  browsing  over  ordinary  phone 
lines,  fest  previewing  on  wide  area  net¬ 
works  and  the  availability  of  low-res 
images  for  page  placement,  medium-res¬ 
olution  versions  for  presentations  and 
full-resolution  files  for  production. 


New  guide 

The  SEATTLE  TIMES  has  produced  a 
new  television  guide  with  the  Sunday 
newspaper. 

The  weekly  TV  Times  replaces  a  tabloid 
of  the  same  name  but  it  contains  more 
channels,  more  hours  of  programming 
information  and  a  more  useful  magazine 
format,  a  spokeswoman  said. 

TV  Times  also  packs  more  complete 
VCR  Plus  listings;  24-hour  information  and 
special  inteiest  information  such  as  lists  of 
movies,  soap  operas,  children's  shows  and 
sports  programs. 

An  improved  “at-a-glance”  format  is 
being  used  for  weekday  prime-time  listings 
and  Saturday  listings. 

Drama  critic 
fired  for 
copying  review 

A  DRAMA  CRITIC  for  the  Vancouver, 
Wash.,  Columbian  was  fired  after 
turning  in  a  notice  that  was  almost  a  ver¬ 
batim  copy  of  a  film  review  by  Roger 
Ebert. 

Moreover,  said  management,  staffer  Lynn 
Matthews  plagiarized  from  a  book  of 
Ebert’s  reviews  in  the  Columbian's  own 
library.  Matthews,  53,  a  24-year  employee, 
covered  a  local  dinner-theater  perfor¬ 
mance  of  Other  People’s  Money,  which 
also  has  been  a  movie  with  Danny  DeVito 
and  Gregory  Peck.  Ebert,  a  syndicated 
columnist,  reviewed  it  in  1991. 

Accordir^  to  sports  and  leisure  editor 
Don  Chandler,  Matthews  turned  in  his 
review  with  cast  photos  and  cutlines.  Only 
the  names  of  the  cast  had  been  changed, 
said  Chandler. 

It  was  the  cast  members  themselves 
who  called  the  paper’s  attention  to  the  pla¬ 
giarism.  They  pointed  out  that,  whereas 
Ebert  described  one  of  the  actresses  as  a 


“tall  blonde,”  the  same  character  in  the  din¬ 
ner  play  was  a  short  brunette.  The  st^ 
play  also  contains  differences  fiom  the 
film. 

Chandler  said  Matthews  was  first  sus¬ 
pended  after  offering  no  reason  for  his 
bogus  review  and  given  profes-sional  coun¬ 
seling  by  an  outside  firm. 

“After  three  weeks  of  counseling,  we 
still  did  not  get  an  answer  from  him  and  he 
was  terminated,”  Chandler  said.  “I  feel  sad 
about  this.  I  probably  knew  him  better 
than  anyone  else  on  the  paper.  It  is  very 
unfortunate.” 

Reached  at  his  home  by  telephone, 
Matthews  declined  to  comment. 

—  M.L.  Stein 

Publisher  slain 

TUAN  PIFARRE,  PUBUSHER  of  a  popular 
I  Spanish-language  newspaper  in  San 
Francisco  and  a  well-known  advocate  on 
Latino  issues,  was  found  beaten  to  death 
in  his  apartment  on  March  26. 

Two  days  later,  police  announced  the 
arrest  of  a  Navy  enlisted  man,  Steven  R. 
Nary  B,  19,  in  connection  with  the  mur¬ 
der. 

Police  spokeswoman  Sgt.  Barbara  Davis 
said  investigating  officers  found  no  indica¬ 
tion  the  slaying  was  tied  to  Piferre’s  news¬ 
paper,  Horizontes,  which  is  published  in 
the  city’s  Mission  District.  Detectives  said 
there  was  no  sign  of  forced  entry  into  the 
victim’s  flat. 

Piferre,  58,  a  native  of  Aigentina,  founded 
his  newspaper  in  1983  after  graduating 
from  San  Francisco  State  University  and 
earning  a  Ph.D  in  sociolog>'  from  the 
UniversiW  of  California.  It  has  a  free  circu¬ 
lation  of  20,000. 

Several  community  activists  were  quot¬ 
ed  in  the  San  Francisco  Chronicle  and 
San  Francisco  Examiner  as  praising 
Piferre  for  his  commitment  to  improving 
the  community  and  helping  his  Latino 
readers. 


SoReno^d 
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Pulitzers 

Continued  from  page  13 

readers.  It’s  a  matter  of  being  sensitive  to  your  audi¬ 
ence.  Given  his  professional  expertise,  it  would  be 
tempting  to  go  the  other  way.” 

One  of  the  articles  for  which  Campbell  was  cited 
investigated  structural  defects  of  the  famed  John 
Hancock  Tower,  designed  by  I.M.  Pei. 

Some  two  decades  ago,  laige  chunks  of  glass  fell 
from  the  60story  structure,  the  city’s  tallest  build¬ 
ing.  But  the  reason  for  the  mishap  was  never 
explained,  as  those  in  the  know  agreed  not  to  dis¬ 
cuss  the  matter  publicly.  Campbell’s  reporting,  how¬ 
ever,  revealed  a  design  flaw  that  caused  this  unique 
urban  calamity. 

This  is  the  Globe's  14th  Pulitzer,  and  the  second 
consecutive  year  the  paper  won  the  prize.  Last  year, 
David  Shribman  of  the  Washington  bureau  received 
the  beat  reporting  Pulitzer. 

Also  nominated  for  criticism  were  Gail  Caldwell 
of  the  Globe  for  her  writings  about  books  and  the 
literary  scene,  and  the  Baltimore  Sun’s  Stephen 
Hunter  for  his  film  criticism. 

EDITORIAL  WRITING 

Robert  B.  Semple  Jr.,  associate  editor  for  the  edi¬ 
torial  page  of  the  New  York  Times,  won  the  Pulitzer 
for  editorial  writing  in  recognition  of  his  “clearness 
of  style,  moral  purpose, 
sound  reasoning,  and  ability 
to  influence  public  opin¬ 
ion.” 

“A  good  deal  of  credit 
goes  to  Howell  Raines,” 
Semple  said,  nodding  to  the 
Times  editorial  page  editor. 
“I’m  not  saying  that  to  pol¬ 
ish  the  apple,  but  he  took 
an  interest  of  mine,  environ¬ 
mental  questions,  and  really 
made  it  flourish.” 

Semple  added  that  Raines 
“gave  me  a  lot  of  support 
and  took  it  to  a  whole  other 
level.  That’s  what  really 
made  the  difference.” 

Semple  has  been  associ¬ 
ate  editor  of  the  editorial 
page  since  1988,  after  hav¬ 
ing  served  as  editor  of  the 
Times  Op-Ed  page 
since  1982. 

Also  nominated 
in  the  category 
were  Daniel  R  Hen- 
ninger  of  the  Wall 
Street  Journal  for 
his  editorials  on  a 
variety  of  topics, 
and  N.  Don  Wycliff 
of  the  Chicago  Tri¬ 
bune  for  his  edito¬ 
rials  on  the  effect 
of  welfare  reform 
on  children. 


EDITORIAL  CARTOONING 

Jim  Morin  of  the  Miami  Herald  was  awarded  the 
Pulitzer  Prize  for  editorial  cartooning.  In  naming 
Morin  the  winner,  the  Pulitzer  board  cited  his  “orig¬ 
inality,  editorial  effectiveness,  quality  of  drawing  and 
pictorial  effect.” 

Morin  has  been  with  the  Herald  since  1978,  and 
was  a  Pulitzer  Prize  finalist  in  1977.  His  comics  are 
syndicated  by  King  Features. 

Also  nominated  in  the  category  Jim  Borgman  of 
the  Cincinnati  Enquirer,Ted  Rail  of  Chronicle  Fea¬ 
tures,  San  Fnmcisco;  and  Tom  Toles  of  the  Buffalo 
(N.Y.)  News. 


This  cartoon,  published  Nov.  3, 1995,  is  an  example  of  the  work  of 
Jim  Morin  of  the  Miami  Herald,  who  won  the  Pulitzer  Prize  for 
editorial  cartooning. 


Initially,  Morin  was  not  among  those  nominated 
in  the  editorial  cartooning  category.  But  when  a 
winner  was  not  selected  from  the  group  of  three 
finalists,  the  five  nominating  jurors  for  the  category 
recommended  that  Morin’s 
worit  be  given  consideration, 
and  he  was  selected  as  the 
winner. 

Rail  questioned  the  jurors 
decision  to  bypass  the 
finalists. 

“I  like  Jim  Morin’s  work 
and  I  want  to  congratulate 
him,”  said  Rail,  adding  that  in 
being  passed  over,  he  is 
among  good  company.  “I’m 
astonished  that  the  Pulitzer 
committee  could  possibly 
think  that  the  work  of  Jim 
Borgman  and  Tom  Toles,  who 
previously  received  Pulitzers, 
wasn’t  worthy  of  the  prize. 

They’re  masters.” 

SPOT  NEWS  PHOTOGRAPHY 

A  photo  of  a  firefighter  holding  a  mortally  injured 
infant  captured  the  heart  of  the  country  after  the 
bombing  in  Oklahoma  City.  The  Oklahoma  City  res¬ 
ident  who  took  the  photo  and  the  Associated  Press 
were  awarded  a  Pulitzer  Prize  in  the  spot  news  pho¬ 
tography  category. 


Robert  R  Semple  Jr. 


Ball  State  University 
Department  of  Journaiism 
announces  the  winner  of  the 

Nixon  Newspapers,  Inc. 

National  Journalism 
Writing  Award  for  1996: 
David  Dudley,  Senior  Writer, 
Baltimoro  Magazine 
for  the  article  "Trial  by  Fire” 


Jim  Morin 
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Oklahoma  City  Associated  Press  chief  of  bureau  Lindel  Hutson 
(left)  greets  amateur  photographer  Charles  Porter  IV  after  Porter 
won  the  Pulitzer  Prize  for  spot  news  photography. 


Charles  H.  Porter  IV,  a  26  year-old  bank  employee, 
won  the  award  for  his  photo,  which  was  distributed 
to  newspapers  by  theAP 

“I’m  honored  to  win,  but  this  is  not  necessarily 
the  time  for  parties  and  celebrations,”  Porter  told 
the  AP  after  winning.  “I’m  tom  because  of  the  pic¬ 
ture.  I  don’t  want  to  lose  sight  of  the  feet  that  this 
picture  represents  anyone  and  everyone  who  was 
involved  in  this  tragedy.” 

Vincent  Alabiso,  AP  vice  president  and  executive 
photo  editor,  said,“AP  is  proud  to  have  brought  this 
significant  work  exclusively  to  our  member  news¬ 
papers  and  subscribers  around  the  world.  We  com¬ 
mend  and  congratulate  Charles  Porter  IV  for  this 
important  achievement.” 

Also  nominated  as  finalists  in  this  category  were: 
the  AP  staff  for  a  portfolio  of  images  from  the  war 
in  Chechnya,  and  Jerome  Delay  of  the  AP  for  his 
coverage  of  the  Middle  East  and  Bosnia. 


This  photograph  by  Stephanie  Welsh,  a  freelancer,  of 
a  woman  examining  herself  is  one  in  a  sequence  of 
pictures  of  a  female  circumcision  rite  in  Kenya  dis¬ 
tributed  by  Newbouse  News  Service.  Her  photos  won 
the  Pulitzer  Prize  for  Feature  Photography. 


powerful,”  Welsh  said.  “The  experience  was  educa¬ 
tional  and  alarming.  It  was  also  wonderful  in  a  way 
that  I  never  imagined  seeing.” 

Welsh,  22,  added  that  wiiming  the  Pulitzer  is  an 
experience  “that’s  hard  to  quantify.  I’m  kind  of  shak¬ 
ing  a  little  bit,  trying  to  come  down.” 

Also  nominated  in  the  category  were  Stan  Gross- 
feld  of  the  Boston  Globe  for  his  photographs  docu¬ 
menting  how  the  lives  of  two  teenagers  were 
changed  by  the  birth  of  their  child,  and  David  C. 
TXimley  of  the  Detroit  Free  Press,  who  was  nomi¬ 
nated  for  his  work  from  Bosnia. 


FEATURE  PHOTOGRAPHY 

Stephanie  Welsh,  a  freelance  photographer  for 
Newhouse  News  Service,  won  the  award  in  the  fea¬ 
ture  photography  category  for  her  sequence  of 
photos  of  a  female  circumcision  rite  in  a  remote  vil¬ 
lage  in  Kenya. 

“I  don’t  know  what  the  photos  mean,  because  I 
experienced  something  so  I 
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Striking  Resemblance 

The  WINNER  OF  the  1996  Pulitzer  Prize  for  spot  news  photography  is  a 
26-year-old  bank  employee  and  amateur  photographer  who  developed  his 
photos  at  Wal-Mart  during  the  chaos  of  the  Oklahoma  City  bombing. 

Charles  H.  Porter  IV  won  the  Pulitzer  for  his  stunning  photo  of  a  firefighter 
attempting  to  rescue  Baylee  Almon.The  photo  was  distributed  via  the  Associ¬ 
ated  Press  wire. 

It’s  not  the  first  time  an  amateur  photographer  has  captured  one  of  journal¬ 
ism’s  highest  honors.  In  1989,  Ron  Olsh- 
wanger,  a  furniture  salesman  from  St.  Louis, 
won  the  prize  for  his  photos  of  a  fireman  des¬ 
perately  attempting  to  administer  mouth-to- 
mouth  resuscitation  to  a  child  who  had  been 
pulled  from  a  burning  building.  His  photo 
appeared  in  the  St.  Louis  Post-Dispatch. 

Coincidentally,  Porter’s  winning  piece  is 
strikingly  similar  to  Olshwanger’s  entry.  Both 
photos,  widely  distributed,  feature  a  firefighter 
coming  to  the  aid  of  a  baby  in  distress. 

At  the  time  of  Olshwanger’s  award,  a  Pulitzer 
spokesman  said  it  was  the  first  time  an  ama¬ 
teur  had  won  the  photo  award  since  1954.That 
year,  Mrs.  Walter  M.  Schau  won  for  her  photo  of  Ron  Olshwanger's  1989 
a  truck  accident.  Pulitzer  Prize-winning  photo 


Pulitzer  To 
‘God’  Writer 

JACK  MILES, A  former  member  of  the 
Los  Angeles  Times  editorial  board,  was 
awarded  a  Pulitzer  Prize  this  week  for  his 
book  God: A  Biography. 

Miles  is  a  former  Jesuit,  and  has  studied 
at  Pontifical  Gregorian  College  in  Rome 
and  at  the  Hebrew  University  in 
Jerusalem.  He  also  holds  a  doctorate  in 
Near  Eastern  languages  from  Harvard 
University. 

Miles  freelances  for  the  Atlantic 
Monthly,  Washington  Post,  Boston 
Globe,  Harvard  Theological  Review, 
Commonweal,  Tikkun  and  other 
national  publications. 


Pulitzer  Prizes 
Online 

The  PUUTZER  prizes  made  history 
this  year  —  alongside  the  winners. 
Although  the  Pulitzer  Prize  site  went 
live  at  http://www.pulitzer.org/  in  1995, 
this  year  marked  the  first  that  the  prizes 
went  live  in  near  “real  time.” 

The  prizes  were  announced  at  3  p.m.; 
the  names  of  the  winners,  the  finalists, 
examples  of  the  winning  photos  and 
cartoons,  as  well  as  the  names  of  the  ju¬ 
rors  and  Pulitzer  Prize  Board  members, 
went  live  around  5:45  p.m. 

The  site  is  managed  and  was  created 
by  the  Center  for  New  Media  in  Colum- 


Charles  Porter  IV's  1996  Pulitzer  Prize-winning  photo 


bia’s  School  of  Journalism. 

“This  year,  not  only  members  of  the 
journalistic  fraternity  will  have  access, 
but  also  students,  researchers  and  the 
public  at  large,”  said  Seymour  Topping, 
Pulitzer  Prize  administrator. 

As  the  material  is  processed,  frag¬ 
ments  of  award-winning  music,  full  text 
of  winning  entries,  all  winning  pho¬ 
tographs,  graphics  and  biographies  will 
be  available  on  the  site. 

But  will  there  be  a  Pulitzer  for  online 
reporting  and  online  newspaper  in  the 
future? 

“We  recognize  that  the  electronic 
world,  from  a  journalistic  point  of  view, 
is  unfolding  around  us,”  Topping  said. 
“Sometime  in  the  future,  the  Pulitzer 
Prize  Board  will  look  at  all  its  implica¬ 
tions.” 
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Parade  donates 
computers 

PARADE  PUBUCATIONS,  IN  associa¬ 
tion  with  the  Newaric  Star-Ledger, 
has  arranged  to  have  seven  computers 
placed  in  the  Franklin  Elementary 
School  in  Newark. 

The  new  terminals  replace  several 
computers  that  were  stolen  from  the 
Newark  school  system.  Parade 
Publications’  react  is  distributed  partly 
through  the  Star-Ledger's  Newspapers 
in  Education  program. 

Bills  offered 
to  repeal  online 
speech  ban 

Two  BILLS  HAVE  been  introduced, 
one  in  the  House  and  one  in  the 
Senate,  to  strike  language  in  the 
Telecommunications  Act  of  1996  that 
prohibits  online  discussion  of  abortion- 
related  issues. 

Sen.  Frank  Lautenberg  (D-N.J.)  and 
Rep.  Patricia  Schroeder  (D-Colo.)  are 
the  sponsors  of  bills  to  repeal  language 
in  the  Comstock  Act,  which  was  passed 
in  1873,  from  the  new  telecommunica¬ 
tions  laws. 

Under  the  new  law,  violators  of  the 
Comstock  Act,  which  bans  interstate 
transport  of  materials  providing  infor¬ 
mation  about  abortion,  would  face  a 
fine  up  to  $250,000  and/or  five  years 
in  prison. 

“This  new  law  is  patently  absurd,” 
Lautenberg  remarked.  “It’s  the  ultimate 
gag  rule.  It  is  a  violation  of  our  freedom 
of  speech.And  it  shows  just  how  far 
extremists  will  go  to  deny  women  the 
right  to  choose.” 

Lautenberg  said  the  Comstock  provi¬ 
sions  “almost  certainly  are  unconstitu¬ 
tional,”  and  noted  that  it  was  fortunate 
that  the  Justice  Department  has  said  it 
will  not  enforce  them. 

“Yet  many  users  of  the  Internet  are 
concerned,  and  understandably  so,”  he 
added.  “After  all.  Bill  Clinton  is  a  pro- 
choice  president.  But  what  if  Pat 
Buchanan  wins  the  presidency?  Or  Bob 
Dole? 

“Zealous  prosecutors  in  their  admin¬ 
istrations  might  well  use  the  new  law 
to  harass  people  who  are  pro-choice 
and  to  chill  speech  about  abortion  over 


the  Internet,”  Lautenberg  pointed  out. 

Noting  tliat  abortion  has  been  legal 
in  the  U.S.  for  23  years,  Schroeder  said, 
“It’s  ridiculous,  obsolete  and  unconstitu¬ 
tional  to  keep  this  ban  on  abortion- 
related  speech  in  the  law  ....  We 
should  just  get  rid  of  it.” 

Co-sponsors  include  John  E  Kerry  (D- 
Mass.)  and  Olympia  Snow  (R-Maine)  in 
the  Senate,  and  Jan  Myers  (R-Kan.)  in 
the  House. 

Seattle  employee 
awards 

HE  SEATTLE  TIMES  recently 
announced  the  final  three  winners 
of  1995  Publisher’s  Circle  Employee  of 
the  Year  Awards. 

The  winners  in  each  of  the  four  cate¬ 
gories  are:  key  manager,  Dave  Wagner, 
information  services;  supervisor,  Larry 
Berg,  operations;  line/professional.  Bill 
Dietrich,  news,  and  Joanie  Komura,  cir¬ 
culation  customer  marketing.  In 
December,  the  newspaper  announced 
that  Frank  Paiva,  vice  president  of  opera¬ 
tions,  won  in  the  senior  executive  of  the 
year  category. 

Sullivan  Graphics 
buys  Gowe 

SULLIVAN  GRAPHICS  INC. has 
acquired  Gowe  Printing,  a  division 
of  SunMedia  Corp.,  according  to  an 
announcement  from  Sullivan 
Communications. 

Gowe  Printing,  located  in  Medina, 
Ohio,  and  employing  250  people,  is  a 
commercial  printer  of  retail  ad  inserts 
and  catalogs. 

The  company  will  continue  operat¬ 
ing  in  Medina  as  a  division  of  Sullivan 
Graphics. 

ASNE  moves 
to  API  site 

The  AMERICAN  SOCIETY  of 

Newspaper  Editors  will  move  July  1 
to  the  American  Press  Institute  building, 
which  is  next  door  to  its  current  loca¬ 
tion. 

The  ASNE  move  is  necessitated  by 
the  pending  move  of  the  Newspaper 
Association  of  America  from  its  Reston, 


Va.,  building,  known  as  the  Newspaper 
Center. 

ASNE  is  one  of  several  organizations 
housed  in  the  building. 

The  others  —  International 
Newspaper  Financial  Executives, 

National  Association  of  Black 
Journalists,  Society  of  Newspaper 
Design,  World  Press  Freedom 
Committee  and  Nihon  Shinbum,  the 
Japanese  newspaper  editors  and  pub¬ 
lishers  association  —  have  yet  to 
announce  their  plans. 

The  1,900  square  feet  of  office  space 
at  API  that  ASNE  will  occupy  recently 
was  vacated  by  the  International  Center 
for  Journalists,  which  moved  to  down¬ 
town  Washington. 

As  of  July  l,ASNE’s  new  address  will 
be:  11690B  Sunrise  Valley  Drive,  Reston, 
Va.  20191.  A  new  telephone  number 
will  be  announced  later,  but  ASNE  s  fix 
number  will  remain  the  same  at  (703) 
4766125. 

The  close  association  with  “a  quality 
journalism  skills  training  and  develop¬ 
ment  organization  such  as  API  will 
enrich  our  understanding  of  the  oppor¬ 
tunities  and  the  challenges  facing  news¬ 
papers  today  and  tomorrow,”  comment¬ 
ed  ASNE  executive  director  Lee 
Stinnett. 

API  president  and  executive  director 
William  L.  Winter  noted,  “API  has  a  50- 
year  history  of  promoting  the  enduring 
values  of  newspaper  newsrooms,  and 
having  the  ASNE  offices  here  can  only 
add  strength  to  the  institute’s  efforts  in 
this  area.” 

PRSA  task  force 
endorses  apology 

The  PUBUC  relations  society  of 
America  (PRSA)  has  accepted  the 
recommendation  of  a  task  force  to 
restructure  the  society’s  information 
center. 

Among  other  findings,  the  assembly 
task  force  concluded  that  PRSA  should 
advise  authors  when  the  information 
center  wants  to  use  their  material  in  its 
loan  packets. 

Additionally,  the  task  force  recom¬ 
mended  that  PRSA  extend  a  “sincere 
apology”  to  members  of  an  author’s 
group  who  had  protested  the  inclusion 
of  their  work  in  the  loan  packets  (E&P, 
Oct.28, 1995,  page  12). 
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Protest 

Continued  from  page  18 

rounding  Mr.  Wong’s  dismissal  and  how 
your  newspaper  intends  to  fill  the  void  in 
coverage  of  the  Asian  American  commu¬ 
nity  left  by  Mr.  Wong.” 

lily  Hu,  businesswoman,  activist  in  the 
East  Bay’s  Asian-Amcrican  community 
and  the  organizer  of  a  “Bill  Wong  Com¬ 
mittee,”  said  protest  letters  have  been 
mailed  or  faxed  to  the  Tribune  by  more 
than  a  dozen  Asian-American,  African- 
American  and  Latino  organizations. 

“This  is  a  real  slap  in  the  face  to  us,” 
said  Hu,  vice  president  of  the  East  Bay 
chapter  of  the  Organization  of  Chinese 
Americans.  “The  Tribune  no  longer 
reflects  the  diversity  of  this  community.” 

Neither  Burgin  nor  ANG  publisher 
Peter  Bernhard  returned  phone  calls  but 
Tribune  editor  Tim  Graham  wrote  a  “let¬ 
ter”  in  the  paper  on  April  1,  refuting  crit¬ 
ics  who  have  “recklessly  and  unfairly  cast 
Wong’s  departure  in  racial  terms.” 

Graham  said  the  “painful”  decision  was 
purely  an  economic  one,  pointing  out 
that  since  Jan.  1,  ANG  has  wiped  out  10 
positions,  including  that  of  the  ad  direc¬ 
tor  and  the  associate  publisher.  He  also 
denied  a  lack  of  commitment  to  news¬ 
room  diversity,  asserting  that  about  30‘Xi 
of  the  Tribune's  editorial  staff  are  “peo¬ 
ple  of  color,”  half  of  whom  are  Asian 
Americans. 

The  Northern  California  Newspajier 
Guild,  which  is  negotiating  with  ANG  for 
a  contract,  wrote  to  Janiga,  requesting  an 
explanation  ofWong’s  departure. 

“We  heard  it  was  for  economic  rea¬ 
sons  so  we  asked  them  to  defend  that 
position,”  said  Guild  field  representative 
ErinTyson-Poh.“We  also  said  we  found  it 
an  odd  coincidence  that  Bill  was  fired 
two  days  after  we  began  bargaining.” 

Wong  said  he  was  not  a  Guild  activist, 
although  he  had  been  a  member  when 
the  Tribune  was  owned  by  the  late  Bob 
Maynard  and  the  paper  had  a  Guild  con¬ 
tract.  The  columnist  said  he  was  one  of 
the  Tribune's  highest  paid  staff  mem¬ 
bers. 

According  to  Wong,  his  only  clue  to  his 
severance  was  a  recent  request  by  Cuddy 
that  he  focus  his  columns  to  local  affairs 
rather  than  national  and  international 
matters. 

“I  complied,”  said  Wong.  “This  is  really 
a  blow  to  Oakland  and  surrounding 
towns  because  1  feel  1  was  one  of  the  few 
writers  who  knew  this  community  well 
and  wrote  honestly  and  caringly  about 
it.” 

Janiga  said  Cuddy’s  request  “had  noth¬ 
ing  to  do  with  our  decision.” 

David  K.  Li,  a  Chinese  American  who 


recently  left  the  Tribune  for  the  New 
York  Post,  said  of  Wong’s  firing:  “1  can’t 
find  any  logic  in  it.  He  was  such  a  focal 
point  for  the  community  —  a  true  link 
between  the  old  Tribune  and  the  new 
one.  Even  people  he  skewered  had  great 
respect  for  him.  But  the  present  manage¬ 
ment  never  liked  the  guy.  They  didn’t 
appreciate  the  fact  that  he  was  from  the 
old  company.” 

An  estimated  150  to  200  people 
turned  out  in  a  pouring  rain  to  stage  a 
protest  in  front  of  the  Tribune  building. 
Among  them  were  Wong  and  former  Cal¬ 
ifornia  governor  and  Oakland  resident 
Jerry'  Bmwn,  who,  the  San  Francisco 
Chronicle  reported,  said:  “W'e  are  telling 
the  Oakland  Tribune  to  wake  up.  Take 
back  this  dumb  decision.  If  you  want  to 
sell  any  papers,  you’d  better  respect  the 
people  that  live  in  this  city  because  you 
are  a  service,  not  some  kind  of  colonial 
power ....  A  paper  is  more  than  about 
money.” 


Leaks 

Continued  from  page  15 

gratulations  from  reporters  across  the 
spectrum  of  the  news  industry,”  he  nev¬ 
ertheless  is  “concerned  about  this  idea 
that  1  think  they’re  trying  to  put  a  chilling 
effect  on  my  ability  to  do  my  job.” 

In  an  editorial  headlined  “Don’t  Blame 
Us,”  the  Times  opined  that  it  was  the 
administration,  not  the  newspaper,  that 
jeopardized  national  security  through  its 
dealings  with  the  Russians,  as  outlined  in 
the  two  stories. 

“Mr.  Clinton  is  engaged  in  some  very 
high-stakes  gambles  to  prop  up  the  sit¬ 
ting  Russian  government  (and  Tyson’s 
chicken  empire,  to  boot),”  the  editorial 
read.  “Clearly,  the  more  we  know  about 
what  he  is  up  to,  the  better  off  we  will 
be.” 

“I  don’t  know  if  it  chilled  the  folks  at 
the  Washington  Times,  but  it  chilled  me 
to  find  out  that  person  was  under  inves¬ 
tigation,”  commented  Freedom  Forum 
First  Amendment  ombudsman  Paul 
McMasters. 

“I  think  there  are  First  Amendment 
implications  in  the  sense  that  every 
administration  wouldn’t  fell  all  over  itself 
trying  to  plug  leaks  when  the  answer  is 
not  to  have  so  many  secrets,”  McMasters 
added. 

Reporters  Committee  for  Freedom  of 
the  Press  executive  director  Jane  Kirtley 
noted  that  it  is  worse  when  the  govern¬ 
ment  goes  after  reporters  directly,  “but 
the  federal  government  has  shown  itself, 
time  and  time  again,  that  it’s  not  content 
with  federal  employees. 


“Ever  since  Clinton  sent  out  that 
memo  last  spring.  I’ve  had  this  sinking 
feeling  that  the  Clinton  administration 
was  kind  of  ending  up  in  the  spot,  it 
seems,  all  governments  end  up  in  sooner 
or  later,  which  is  plumbing  leaks,”  Kirtley 
said,  adding,  “The  First  Amendment  suf¬ 
fers.” 


Censor 

Continued  from  page  44 

to  the  audience.  She  explained  her  “Para¬ 
ble  of  the  Peanuts”  to  the  crowd,  to  make 
her  point.  On  Southwest  Airlines  15  years 
ago,  when  everyone  took  their  seats,  the 
flight  attendants  looked  worried. 

“Then  there  was  that  horrible  moment 
where  they  start  to  whisper  and  you 
know  there’s  a  problem  . . . ,”  she  said. 
“She  got  up  and  said  ladies  and  gentle¬ 
men,  we  don’t  have  any  peanuts.” 

It  was  then,  as  Dyson  explains  it,  that 
the  flight  attendent  took  a  vote  on 
whether  or  not  the  passengers  wanted  to 
leave  with  or  without  the  peanuts. 

“This  woman  turned  a  disaster  into  a 
real  coup,”  she  said.  “Let’s  face  it,  she  was 
in  total  control,  but  because  the  crowd 
felt  empowered,  like  they  were  involved 
in  the  decision,  everyone  was  happy.That 
is  the  type  of  person  you  need.” 

The  very  basic  message  Dyson  wanted 
to  send  was  that  newspapers  can  no 
longer  control  the  content.  Editors  have 
to  manage  the  experience,  sell  member¬ 
ship  and  community  because  that  is 
what  people  will  pay  for.  “If  the  user  has 
participated  in  the  service,  they  will  have 
much  greater  loyalty  than  if  they  were 
just  sitting  passively  on  their  couches.” 


LCG  finalizes 
radio,  TV  buy 

Latin  communications  group 

Inc.,  the  owner  of  El  Diario-La 
Prensa,  has  finalized  its  acquisition  of 
the  Spanish-language  television  station 
WMDOTV  Channel  48,  and  radio  station 
WMDO-AM.  Both  stations  are  in  Washing¬ 
ton,  D.C. 

Poynter  chooses 
Kent  State 

The  faculty  of  Kent  State  Univer¬ 
sity’s  School  of  Journalism  and  Mass 
Communications  has  been  selected  to 
spend  a  year  working  with  the  Poynter 
Institute  for  Media  Studies’  “Rethinking 
Journalism  Education”  program. 
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Shop  Talk 

Continued  from  page  72 

broadcast  model  works:  For  example, 
using  attribution  first  instead  of  last, 
keeping  sections  of  the  story  short, 
repeating  attribution  or  identification 
because  it  takes  a  bit  more  effort  to  ‘go 
back’  a  page  online  than  it  does  to  turn  a 
page  in  the  newspaper.” 

Another  complication  is  that  the 
demand  for  information  no  longer  ends 
with  an  1 1  p.m.  copy  deadline.  In  that 
sense,  the  virtual  newspaper  will  be  a 
different  place  for  printed  newspaper 
journalists. 

“Newspaper  people  are  used  to 
describing  events  that  have  happened  or 
will  happen  —  but  not  that  are  happen¬ 
ing,”  AP’s  Gersh  says. 

“This  is  a  continuous  medium,” 
NandO.net  International’s  Bonnelly  says. 
“The  reporter  will  have  to  think  of  fol¬ 
lowing  a  story  —  and  following  it  con¬ 
tinuously.” 

Newspaper  journalists  will  have  to 
take  something  else  into  consideration, 
too:  Nobody’  is  quite  sure  how  readers 
will  want  to  use  the  virtual  newspaper. 

Print  journalists  are  very  much 
attached  to  the  browsing  model  that 
makes  the  printed  newspaper  so  exciting. 

Joe  Michaud,  who  runs  the  Guy 
Gannett  online  project  Portland.com  in 
Maine,  is  one  cyberspace  journalist  who 
says  browsing  won’t  go  away. 

“I’d  hate  to  see  that  happen.  What  you 
miss  when  you  make  [Web]  word 
searches  now  is  the  serendipity  of  stum¬ 
bling  across  an  ad  or  a  news  brief  from 
India  that  you’re  really  not  looking  for,” 
Michaud  says. 

However,  Michaud’s  own  print  col¬ 
league  at  the  Portland  Press  Herald,  vice 
president  and  editor  Lou  Ureneck,  says 
he  believes  that  Web  newspapers  will 
“evolve  into  a  medium  you  will  use  to 
get  specific  sorts  of  information.” 

And  AP’s  cyberspace  writer,  Elizabeth 
Wiese,  says  she  isn’t  even  sure  the  Web  is 
such  a  good  information  delivery  vehi¬ 
cle.  She  compares  it  to  being  in  the 
Library  of  Congress  —  yet  being  forced 
to  search  for  information  looking 
through  a  periscope. 

Cyberspace  also  speeds  up  reader 
reaction  in  a  way  that  newspaper 
reporters  might  find  disconcerting. 

Barry  Reeves  is  a  longtime  sportswrit- 
er  who  lost  his  newspaper  job  when  the 
Houston  Post  folded.  Now  he  writes  for 
ESPN’s  Web  service,  ESPNet  —  and  he 
gets  reader  feedback  on  a  dramatically 
bigger  scale. 

“Online  users  are  incredibly  quick  to 
react.  It’s  like  having  10,000  editors  over 


your  shoulder  every  day,”  Reeves  says. 

There’s  one  more  thing,  too.  And 
again,  Marshall  McLuhan  may  have  put 
his  finger  on  it  two  decades  ago. 

“No  medium,”  he  said,“has  its  meaning 
or  existence  alone  —  but  only  in  the 
constant  interplay  with  other  media.” 

This  is  already  true  in  cyberspace, 
which  can  mix  print,  sound,  motion  and 
color  —  and  lets  readers  do  their  own 
mix,  as  well.  For  those  reporters  who 
think  getting  a  picture  for  a  story  is  an 
onerous  task  . . .  well,  the  virtual  news¬ 
paper  increasingly  will  need  sound  actu¬ 
alities,  graphics  and  even  video.  And  the 
Web  paper  will  need  them  from  the 
reporter  on  the  story. 

“Bernie  Lincicome  [the  Chicago 
Tribune  sports  columnist]  always  tells 
me,‘Owen,  it’s  just  me  and  the  alphabet,’ 
”says  the  Tn&wne’s  Youngman.  “I’m  ask¬ 
ing  reporters  to  think  of  their  material  as 
more  than  just  the  26  letters  of  the 
alphabet.” 

One  pioneering  example  occurred  in 
February  when  the  Wall  Street  Journal 
posted  the  entire  deposition  of  a  tobac¬ 
co  company  whistle-blower  on  its  Wall 
Street  Journal  Interactive  Edition  the 
same  day  the  paper  ran  a  front-page 
story  on  the  contents  of  the  deposition. 

But  getting  reporters  to  do  more  of 
this  is  likely  be  an  uphill  fight  for  inter¬ 
active  media  editors. 

“Newspaper  people  are  remarkably 
conservative  in  some  ways  and  not 
quick  to  embrace  change,”  says  Steve 
Yelvington,  editor/manager  of 
StarTribune  Online  in  Minneapolis/St. 
Paul.  As  in  many  newsrooms,  at  the  Star 
Tribune  the  number  of  reporters  active¬ 
ly  contributing  to  the  online  side  is  lim¬ 
ited  to  a  few  early  adopters. 

So  what  journalism  forms  will  emerge 
from  this  present  cyberspace  chaos? 

One  conclusion  is  that  the  inverted 
pyramid  will  survive  —  but  in  a  different 
context.  AP’s  Gersh  says  a  better  way  of 
thinking  of  the  form  may  be  to  compare 
it  not  to  an  inverted  pyramid,  but  as  an 
inside-out  matryoshka,  the  Russian  nest¬ 
ing  dolls.  However,  instead  of  continually 
opening  a  bigger  doll  to  find  a  smaller 
doll,  in  this  model,  journalists  present 
increasingly  larger  segments  of  the  story. 

Kevin  McKenna,  editorial  director  of 
New  York  Times  Electronic  Media,  thinks 
journalists  will  adopt  what  he  calls  a 
“serial  storytelling”  form.  Reporters  will 
tell  their  story  in  400-  to  500-word 
installments.  Readers  can  go  back  as 
deep  as  they  want  into  the  sequence, 
and  along  the  way  they  will  encounter 
sound  and  picture  hyperlinks. 

Whatever  the  form,  the  Web  journalist 
—  and  very  soon  that  will  mean  every 


journalist  —  will  have  to  become  a 
reporter  who  can  work  in  many  differ¬ 
ent  media:  radio,  TV  and  this  emerging 
thing  called  multimedia.  It’s  already  hap¬ 
pening.  At  the  Chicago  Tribune, 
reporters  are  learning  Photoshop.At  the 
New  Media  Center  in  Columbia 
University,  a  new  generation  of  journal¬ 
ists  are  learning  to  be  “multilingual  in  all 
media  forms,”  says  its  co-chair,  the  for¬ 
mer  reporter  and  editor  Steve  Isaacs. 

“Just  as  the  telegraph  invented  the 
inverted  pyramid,”  Isaacs  says,  “the  new 
media  will  change  journalism.” 

“But  anyone  who  says  they  know 
what  that  change  will  be  is  lying.” 


Boycott 

Continued  from  page  21 

Detroit  Free  Press  and  Detroit  News. 

In  Florida,  shifts  of  10  Detroit  strikers, 
who  are  replaced  every  two  weeks  by 
new  strikers  from  Michigan,  are  work¬ 
ing  at  phone  banks  in  Dade  and  Broward 
Counties  and  calling  a  list  of  100,000 
union  members.  Subscribers  who  agree 
to  cancel  the  Herald  are  inunediately 
switched  over  to  the  Herald's  subscrip¬ 
tion  telephone  number. 

Ed  Feigen,  a  strategic  campaign  coor¬ 
dinator  for  the  AFL-CIO,  says  the  phone 
bank  technique  has  been  tried  in  other 
strike  situations  —  but  he  expects  it  to  be 
particularly  successful  against  the  news¬ 
paper  industry. 

“We’ve  used  it  in  the  Bridgestone/ 
Firestone  [tine]  strike.  But  how  often  do 
you  buy  tires?  With  a  newspaper  you  buy 
one  every  day.  Another  point:  What  is 
newspaper  penetration,  40%  or  so?  I  think 
union  members  are  higher . . .  closer  to 
50%,”  Feigen  said  in  an  interview. 

The  strikers  say  they  will  go  anywhere 
to  campaign  for  the  boycott.  One  victim 
of  their  guerilla  leafleting  was  the 
Newspaper  Association  of  America’s 
SuperConference,  a  production  confer¬ 
ence  held  recently  in  Miami  Beach. 

A  Knight-Ridder  spokesman  said  there 
has  been  no  impact  on  the  Herald  or  the 
chain.  “I  have  heard  zero  about  it — that’s 
all  I  can  tell  you,”  said  Polk  Lafifoon  ly 
Knight-Ridder’s  vice  president/corporate 
relations. 


Financial  Times 
in  Hong  Kong 

The  financial  times,  which 

already  publishes  in  seven  cities  out¬ 
side  Britain,  began  publishing  a  daily 
edition  in  Hong  Kong  on  March  19. 

April  13, 1996  ■  Editor  &  Pi  bushe^^^/ 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Doily-Weekly-Monlhly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S, 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


CAR  FEATURES  ore  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O’Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fox:  (212)  254-7646. 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Barbara 
Nanass,  1 1 9  Washington  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 


OBSERVATIONS  FROM  THE  MIDDLE 
Boomers  Perspective  On  Life 
Weekly  Column,  Fax  (209)  924-891 1 


WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fox  (91 4)  692-831 1 . 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


Golf»C3arden»Cyber»Cars»Humor»More 
Camera-ready»Moclem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423*Fax:  (216)  261-9656 


The  past  is  never  dead;  it  is  not  even 
past. 

Faulkner 


SYNDICATION  SERVICES 

Workplace  is  a  weekly  news  service 
devoted  exclusively  to  news,  columns 
and  features  about  careers  and  employ¬ 
ment.  For  information,  call  (770)  931- 
7113. 

WORLD  WIDE  WEB 


WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  for  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hyperlinks  at 

http://www.webpointers.com 
Call  1  (800)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Medio  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 
Fox  (334)566-0170 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceviile,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clorksdale,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 
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NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.Englarid  (617)  545-6175 
Wren  Barnett,  S^th  (704)  698-0021 
Ron  Holla,  Canada  E.  (61 3)  525-1 666 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601)  627-7906  Fox  601-627-79063* 
W.C.  ShoemakiT- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  BROKERS 


itho-Cribb  Report:  http://www.imt.nel/-jcribb/bcicpoit.htinI 

Appraisal  -  Brokerage  Qualified  Brokerage 

for  over  70  years. 

BOLITHO-CRIBB 

.  .  Appraisal  for  estate. 

Associates  ESOP.  narmers  hank 


Established  1923 


Appraisal  for  estate, 
ESOP,  partiters,  bank, 
tax,  stock,  assets 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BRANSON,  MISSOURI,  Own  the 
Branson  Business  Journal,  fastest  grow¬ 
ing  tourist  destination  in  the  country. 
P.O.  Box  1449,  Forsyth,  MO  65653. 


BUSINESS  OPPORTUNITY  for  shrewd 
person  to  buy  small  weekly  newspaper 
in  Zone  3.  Only  those  interested  in 
maintaining  quality  need  apply.  Box 
07740,  Editor  &  Publisher. 


ESTABLISHED,  independently  owned 
trade  publication  distributed  monthly  to 
retail  grocers  and  convenience  store 
operators  in  3-state  region  in  Zone  2. 
Excellent  potential.  Owner  retiring.  Box 
0741 3,  Editor  &  Publisher. 


FLORIDA:  Health  publication, 
$75,000.  Quality  business  magazine, 
$300,000.  Beckerman  Assoc.,  (813) 
971-2061. 


GOLDEN  OPPORTUNITIES:  Newspapers 
for  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 

Facts  do  not  make  art. 


lohnT.Cribb  1  Annette  Paric  Drive,  Bozeman,  MT  59715  406-586-6621 


13,  1996 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  poyments  or  oll-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  conriden 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


Acting  great  parts  devours  you. 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available.  Box  07347,  Editor 
&  Publisher. 


FAX  YOUR  AD  TO 
(212)  929-1259 


PUBUSHING  OPPORTUNITIES 


START  YOUR  OWN  Local  Magazine. 
No  start-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  Co- 
Op!  Call  Scott  at  (941 )  922-0844. 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1,  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


Good  taste  is  death,  vulgarity  lik. 

Mary  Quant 


RENTALS  AVAILABLE 


REPUBLICAN  Convention  San  Diego 
Executive  residence  available 
No  pets.  No  smoking,  $300  per  day 
(520)  577-6088 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
(212)  675-4380,  ext.  170 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


MAILROOM 


1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  with  2  com¬ 
pressors,  excellent  condition  (model# 
NR920703B).  Donald  Day  at  (800) 
883-6930  or  Fax  (207)  883-21 60. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


SCREEN  IMAGESETTERS 
1 8"  Capstan  Recorder 
-1000  DPI,  35'/minute 
-Harlequin  S/W  RIP 
-Factory  recondition,  warranty 
and  installation 

$41,200.00 

Call  Bob  Weber  at  (800)  399-4BWI 
Fox  #  (800)  837-8973. 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4”  cut-off,  1  full  color  d^k, 
2  half  colar  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


SC  Folder,  22  3/4”.  Ser#SC-855. 
Custom  by  Goss  1976  for  8  webs. 
Tape  drive  1/4  folder.  2  nips.  No 
motor  or  drive.  Running  until  swapped 
out  March  '96.  Webco,  Ben  Myers, 
(810)  664-7403,  Lapeer,  Ml. 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE; 

4-10  Unit  Harris  V-15D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 
2-unit  Ductor  style  V-1 5A  w/JF7  folder 
1  Rebuilt  Community  floor  unit  1 975 
IMMEDIATE  DEUVERY!! 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541 -8886  Fax  (91 3)  541 -8960 


2  GOSS  urbanite  presslines:  1 4  mono 
units,  4-3  color  units,  22  3/4”  cutoff, 
1985 

GOSS  urbanite  pressline:  10  mono 
units,  22”  cutoff  (5^mm) 

GOSS  community  presslines:  10  mono 
units,  21  1/2”  cutoff,  1980-88 
Harris  V25:  8  units,  2  folders.  21  1/2” 
cutoff,  1981 

Harris  V25:  8  units,  2  folders,  22  3/4” 
cutoff,  1983 

Harris  VI 5D:  4  units,  1  folder,  22  3/4” 
cutoff,  1 984 

MAN  Colorman  35S:  3-9  cylinder 
units,  2-4  cylinder  units,  22  3/ 4”  cutoff, 
1985 

MAN  Colorman  30:  2-9  cylinder 
satellite  units,  heatset  package,  21  1  /2” 
cutoff 

Single  width,  double  width,  and  com¬ 
mercial  web  offset  presses 

WEBEQ  INTERNATIONAL,  INC. 

15  E.  Palatine  Road,  #107 
Prospect  Height,  IL  60070 
Ph:  (708)  459-9700 
FAX  (708)  459-9707 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLDMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 
Friday  5pm  (EST)  8  days  prior  to  publication 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•Two  GOSS  Metro  mono  units  45”  RTP's 
and  Y  columns  -  22  3/4"  cut-off. 

•2  unit  GOSS  COMMUNITY  with  SSC 
units  &  SC  folder  (1980). 

•2-unit  Harris  V15D  with  JF15  -  1978 
vintage. 

•6-unit  NEWS  KING  -  available 
immediately. 

•4-unit  WEB  LEADER  press  -  available 
immediately. 

PLEASE  CALL  FOR  A  COMPLETE 
UST  OF  PRESSES 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(913)  492-9050,  Fox  (913)  492-6217 


WANTED  TO  BUY 


CALL  US  -  VYE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  .MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


To  give  birth  to  form  is  the  only  act  of 
man  that  has  any  consequence. 

Claes  Oldenburg 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 


ALTERNATIVE  GROV/TH  STRATEGIES, 
INC. ..Leaders  in  maximizing  Retail  & 
Classified  Revenues!  "Outsourcing  New 
Business”,  "Sales  Executives  (or  Lease”, 
"Sales  &  Advertising  Management  Con¬ 
sulting”.  Tel:  (414)  241-8603,  Fax: 
(414)  241-3354. 

CIRCULATION  CONSULTANtT" 

KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  woddwide 

(516)  379-2797/(813)  786-5930 

FAX  YOUR  AD  TO 
(212)  929-1259 


CIRCULATION  SERVICES 


301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 

_ (800)301-7323 _ 

ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

_ (800)  247-2338 _ 

You  have  to  remember,  the  truth  is 
funny 

Timothy  Leary 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  soles  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


ymfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-8(IO-327-8463 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 

Wpf*  ”We  Deliver  More  Homes  To  Your 

NEWSPAPER” 
TELEMARKETING 
IMENT  I  (800)411-5863 

'S  Our  27lh  Year 

grt  :  The  crypto  genie  is  out  of  the  bottle. 

Dw  Steven  Levy 
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NEWS  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


INCORPORATION  SERViaS 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


COMPUTER  EQUIPMENT  WANTED 

USED  TELEMARKETING  PREDICTIVE 
DIALER  EQUIPMENT  WANTED. 

1  (800)877  7176 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 


My  formula  for  living...!  oet  up  in  the 
morning  and  go  to  bed  at  night.  In 
between...!  occupy  myself  as  best  I  can. 

Cary  Grant 


INCORPORATE  MmiHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 

EDITORIAL  SERVICES 

DON'T  MISS  OUT  on  the  Millennium: 
Academic/former  religion  editor  for 
Top  10  daily  can  help  transform  your 
religion  coverage  from  the  mundane  to 
the  sublime.  Rates  negotiable.  Respond 
via  fax  (847)  823-1092. 


CIRCULATION  SERVICES 


COVERAGE  OF  UNITED  NATIONS 
New  service,  already  carried  in  ten 
papers  nationwide.  Big  picture,  interest¬ 
ing  stories  on  U.N.,  the  world  of  inter¬ 
national  diplomacy.  Low  Rates. 

TNS,  Inc.  (212)  349-3384. 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  box.  1 952 
Albuquerque,  NM  87103 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 

What  makes  us  discontented  with  our 
condition  is  the  absurdly  exaggerated 
idea  we  have  of  the  happiness  of  others. 

Unknown 


HELP  WANTED 


_ ACADEMIC _ 

ATWOOD  CHAIR  OF  JOURNAUSM 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and 
applicants  from  which  the  Atwood 
Chair  of  Journalism  is  filled.  New 
nominations  and  applications  are 
sought  at  this  time  for  the  1996-1997 
academic  year  and  future  years. 
Applications  will  be  reviewed 
beginning  July  1 ,  1 996. 

This  is  a  distinguished  visiting  pro¬ 
fessorship  filled  annually  by  a  nation¬ 
ally  recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Appli¬ 
cants  should  exhibit  ability  and  desire 
to  teach.  Salary  is  $65,000,  plus  bene¬ 
fits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and 
applications  to  Larry  Campbell,  Chair, 
Search  Committee,  Department  of 
Journalism  and  Public  Communica¬ 
tions,  University  of  Alaska  Anchorage, 
321 1  Providence  Drive,  Anchorage, 
AK  99508-8240. 

To  ensure  consideration  for  the  1996- 
1997  academic  year,  applications 
should  be  received  by  July  1 ,  1 996. 
Inquiries  for  future  years  are  welcome 
at  any  time. 


ADMINISTRATIVE 

BUSINESS  MANAGER 
Well-established  Arizona-based  daily 
newspaper  and  commercial  printing 
firm  seeks  well-qualified  and  experi¬ 
enced  professional  with  proven  skills  in 
aspects  of  newspaper  management, 
accounting,  commercial  printing,  data 
processing,  and  personnel.  Applicants 
should  send  resume,  salary  requirements, 
and  references  to  Donovan  M.  Kramer, 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


PUBLISHER  OF  A  Rapidly-expanding 
(now  36  pages),  4000  copy,  full-color 
weekly  tab,  trapped  by  success.  Seek¬ 
ing  assistant  who  can  merge  into  our 
present  staff  without  precipitating  a 
staff  revolt.  Applicants  must  be  "fluent"  in 
MAC  Pagemaker  6.0,  Photoshop,  etc. 
Smoke-free  office.  Opportunity  to  buy- 
in  on  favorable  terms.  Reply:  Publisher, 
Desert  Valley  Times,  Box  1 448,  Mes¬ 
quite,  NV  89024. 

PUBLISHER/GENERAL  MANAGER 
Needed  for  medium  size.  Zone  5, 
award  winning  weekly.  Must  have  a 
solid  advertising  background  and  be 
able  to  thrive  in  a  competitive  market. 
Excellent  position  for  an  Advertising 
Director  ready  to  assume  additional 
challenges  and  responsibilities.  Send 
resume,  salary  history  and  cover  letter 
to  Box  07723,  Editor  &  Publisher. 


ADMINISTRATIVE 

PUBLISHER:  The  Enquirer  Journal  in 
Monroe,  North  Carolina  is  looking  for 
an  experienced  newspaper  executive. 
Located  just  south  of  Charlotte  in  Union 
County,  the  Enquirer  is  a  14,000 
circulation  six  day  daily,  excluding 
Sunday.  This  is  an  excellent  position 
for  someone  looking  to  move  into  the 
Publisher's  seat  or  move  up  to  a  larger 
market.  The  Publisher  will  oversee  the 
daily  operations  of  the  newspaper  and 
will  lead  an  excellent  group  of  top 
managers.  There  is  also  a  commercial 
printing  operation  headquartered 
there.  We  are  a  Thomson  Newspaper 
and  as  part  of  the  Carolina  Strategic 
Marketing  Group  you  will  join  a  prog¬ 
ressive  team  of  seasoned  professionals. 
Please  send  resume  to  Mr.  CT 
Marschel,  President  &  CEO,  Carolina 
SMG  @  Florence  Morning  News,  P.O. 
Box  100528,  310  S.  Dargan  St., 
Florence,  SC  29501 . 

ADVERTISING  ' 

ADVERTISING  DIRECTOR  needed  at 
7,000  circulation  daily  newspaper  with 
companion  publications.  Full  revenue 
responsibility  and  staff  of  12. 
Opportunity  for  odvancement  in  the 
PMG  organization  for  individual  with 
proven  ability  and  ambition.  Won¬ 
derful  growing  community  with  univer¬ 
sity.  Excellent  compensation  program 
includes  full  benefits  plus  profit  sharing 
bonus.  Respond  to  Publisher,  The  Daily 
Citizen,  Box  3142,  Searcy,  AR  72143. 


UAA  is  an  Affirmative  Action/Equal 
Opportunity  educational  institution  and 
invites  and  encourages  applications 
from  women  and  minorities. 

A  cynic  is  a  romantic  who  has  been 
burned. 

Vincent  Ward 
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It's  a  Classified  Secnt-We’U  never  reveal  the  identity  of  an  E&P  ho.x 
holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you’re  answering  is  on  your  list,  we'll  discard  your  reply. 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

PRESSROOM  CLEANING  PROBLEMS?  ' 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 

WEB  PUBUSHING 

OFFSITE  WEB 

World  Wide  Web  Publishing  Service 
www.osw.com  or  call  (510)  540-6462 


NOTE: 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


ADVERTISING 


ADVERTISING  DIREQOR 
The  Florence  Morning  News,  one  of 
South  Carolina's  largest  dailies,  is  seek¬ 
ing  an  Advertising  Director.  We  are 
looking  for  a  proven  sales  manager 
with  three  to  five  years  experience  in 
directing  a  staff.  The  position  reports  to 
the  Publisher  and  will  supervise  both 
the  Classified  and  Retail  Advertising 
managers.  Located  about  one  hour 
west  of  Myrtle  Beach  (1-95,  1-20),  The 
Morning  News  is  a  33,000  daily, 
Thomson  Newspaper,  and  is  the  head¬ 
quarters  for  the  Carolina  Strategic 
Marketing  Group.  The  professional 
opportunities  coupled  with  the  com¬ 
petitive  compensation  and  excellent 
cost  of  living  makes  this  an  attractive 
position.  Send  resume  to  Mr.  CT 
Marschel,  President  &  CEO,  Carolina 
SMG  @  Florence  Morning  News,  P.O. 
Box  100528,  310  S.  Dargan  St., 

Florence,  SC  29501 . _ 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

1  never  fall  apart  because  I  never  fall 
together. 

Andy  Warhol 


HELP  WANTED 

ADVERTISING  I  ADVERTISING 


ADVERTISING  DIREaOR 

One  of  the  nations  largest  metro  news 
weeklies,  located  in  the  northeast  cor¬ 
ridor,  is  looking  for  on  experienced 
advertising  director  to  leod  our  staff  of 
13  sales  professionals,  1  sales  support 
person  and  our  sales  management 
personnel.  Your  position  is  hands-on. 
You  will  be  responsible  for  the  direct 
leadership  of  our  retail  display  sales 
staff  as  well  as  the  guidance  and  nran- 
ogement  of  our  classified  manager  and 
classified  staff.  Experience  in  budget¬ 
ing,  goal  management,  marketing, 
client  contact,  staff  management  and 
problem  solving  are  a  must  in  applying 
for  this  position.  Our  paper  averages 
96-f  pages  per  week  and  we  have 
experienced  double  digit  revenue 
increases  consistently  for  the  past  five 
years.  We  strive  for  excellence 
throughout  our  entire  product  and  we 
promote  innovation,  change,  and  the 
exchange  of  ideas  to  keep  our  product 
fresh  and  staff  motivated.  We  offer  an 
excellent  work  atmosphere,  excellent 
compensation  package,  paid  health  & 
life  insurance,  401  (k)  profit  sharing 
program,  paid  vacation,  +.  We  don't 
offer  a  lot  of  red  tape  and  we  don't 
delay  making  decisions  on  good  ideas. 
Qualified  candidates  should  send  a  let¬ 
ter  of  application  as  well  as  a  resume 
to  Box  07745,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 

Growing,  highly  profitable  50,000 
circulation  daily  newspaper  is  seeking 
a  dynamic  individual  to  lead  our 
Classified  Advertising  Sgles  Depart¬ 
ment.  Position  includes  responsibility 
for  all  Classified  Advertising  revenue; 
directing,  motivating  and  training  the 
sales  staff;  budgeting;  and  creating 
new  products  and  services. 

Qualified  candidates  should  hove: 

•  Experience  in  classified  sales  and 
sales  management 

•  Proven  track  record  of  leadership 
ability 

•  A  highly  driven,  winning  attitude 

•  Experience  in  sales  training 

•  Excellent  communication  skills 

•  A  strong  work  ethic 

•  Strong  computer  skills 

•  College  degree  preferred 

This  job  carries  an  attractive,  incentive 
based,  compensation  plan.  If  you  are  a 
top  performer,  excited  by  positive 
change,  and  if  you  want  to  be  a  major 
contributor  on  a  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to: 

Darla  King 
Times/Record  News 
P.O.Box  120 
Wichita  Falls,  TX  76307 


E&P*s  Classified 


The  industry's 
meeting  place. 
(Zil)  675'4380 


DIREaOR  OF 
SALES  &  AAARKETING 

100,000-t  newspaper  seeking  experi¬ 
enced,  knowledgeable,  people- 
oriented  marketing  executive  with 
superior  communications  skills.  Line 
management  in  both  advertising  and 
circulation  preferred.  This  is  an  outstan¬ 
ding  opportunity  for  an  individual  with 
strong  leadership  and  planning  and 
organization  skills.  The  successful  can¬ 
didate  will  be  a  motivator,  developer 
of  people,  a  strategic  thinker  and  able ' 
to  design  and  impl^ent  creative  sales 
strategies.  The  position  reports  to  the 
Publisher  and  is  responsible  for  circuld- 
tion,  advertising,  and  marketing  ser¬ 
vices.  Send  resume  and  cover  letter  in 
highest  confidence  to  Box  07739, 
Editor  &  Publisher. 

MAJOR  ACCOUNTS  MANAGER 
Be  part  of  the  excitement!  The  Akron 
Beacon  Journol,  with  a  circulation  of 
1 56,000  daily  and  225,000  Sunday  is 
recruiting  a  Major  Accounts  Manager 
to  lead  our  team  of  major  accounts 
representatives  in  the  Retail  Advertising 
department.  This  team  is  responsible 
for  our  top  100  customers.  The  suc¬ 
cessful  candidate  will  possess  a 
bachelor's  degree  and  have  a  mini¬ 
mum  of  5  years  experience  in  newspa¬ 
per  sales,  with  major  accounts  experi¬ 
ence.  Additionally,  the  ideal  candidate 
will  be  goal-driven  and  able  to: 
develop  creative  sales  strategies; 
manage  related  budget  responsibilities; 
develop  efficient  client  relations;  make 
effective  multi-media  sales  pres¬ 
entations  utilizing  market  research 
data;  and  develop  and  motivate  an 
effective  team  of  major  account 
representatives.  The  Akron  Beacon 
Journal  is  located  in  Akron,  Ohio 
approximately  45  minutes  south  of 
Cleveland.  Candidates  should  forward 
resume,  including  salary  expectations 
to:  Human  Resources,  Akron  Beacon 
Journal,  P.O.  Box  640,  Akron,  OH 
44309-0640.  You  may  also  fax  your 
resume  for  consideration  to  (330)  996- 
3678.  We  are  an  Equal  Opportunity 
Employer. 

ADVERTISING  SALES  MANAGER 

Growing  Metro-Milwaukee  shopper 
with  227,000  circulation  has 
immediate  opening  for  energetic  indi¬ 
vidual  to  lead  its  24  person  sales  team. 
Responsibility  is  to  lead  staff  to  exceed 
monthly  goals  through  training,  work¬ 
ing  with  sales  representatives  in  the 
field,  strotegizing  to  increase  market 
share  in  each  of  1 2  markets,  and  creat¬ 
ing  successful  sales  promotions. 

Ideal  candidate  will  possess  advertising 
sales  and  sales  management  experi¬ 
ence  with  emphasis  on  coaching. 
Good  communication  skills,  with 
emphasis  on  listening,  a  must. 

Opening  resulting  from  promotion 
offers  competitive  salary  based  upon 
qualifications,  benefit  package  includ¬ 
ing  401  (k)  and  incentive  plan.  Send 
resume  with  salary  requirements  to 
General  Manager,  This  Week!  Pub¬ 
lications,  P.O.  Box  335,  Waukesha, 
Wl  53187-0335. 


_ ADVERTISING _ 

MAJOR  ACCOUNTS/ 
NATIONAL  SALES  MANAGER 

The  Evening  Post  Publishing  Company, 
publisher  of  The  Post  ana  Courier  in 
Charleston,  South  Carolina  is  seeking 
an  ej^rierKed  sales  leader  to  manage 
a  staff  of  1^0.  The  ideal  candidate  will 
be  results-driven,  energetic  and  sales 
oriented  with  a  proven  track  record  in 
newspaper  advertising  sales  and 
supervision. 

Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  major/ 
national  clients  and  leading  the 
department's  budget  making  efforts. 
Coaching,  counseling,  evaluating  and 
forecasting  abilities  required. 

A  commitment  to  team-building  and 
team  success  is  critical.  Excellent  writ¬ 
ten,  oral,  plonning  and  motivational 
skills  necessary. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send  resume 
including  salary  history  to: 

Lucy  Talley 
Advertising  Director 
The  Post  and  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

SALES  SUPERVISOR:  The  Pensacola 
News  Journal-Northwest  Florida's  pre¬ 
mier  daily  news  publication  with 
circulation  of  63,000  doily  and 
86,000  Sutiday-is  looking  for  a  sahs 
supervisor  ^o  will  oversee  six  outside 
sales  executives.  This  person  along 
with  our  senior  sales  supervisor,  will 
report  to  the  Sales  Director.  This  posi¬ 
tion  provides  a  perfect  forum  to 
showcase  skills  intrinsic  to  the  devel¬ 
opment  of  our  sales  staff  and 
advertisers.  Both  retail  and  classified 
sales  experience  preferred,  but  not 
essential.  Top-notch  interpersonal  skills, 
creative  business  development 
initiatives  and  steady  field  work  ambi¬ 
tion  are  of  major  importance.  Great 
opportunity  for  major  account  execu¬ 
tive,  strong  territory  rep  or  a  supervisor 
presently  at  a  smaller  property.  Send 
current  salary  and  requirements  to 
Advertising  Director,  Pensacola  News 
Journal,  P.O.  Box  12710,  Pensacola, 
FL  32574.  Pensacola  News  Journal  is 
a  DRUG  FREE  WORKPLACE  and 
requires  testing  for  drugs  as  a  condi¬ 
tion  of  employment.  AA/Equal 
Opportunity  Employer. 

OUTSTANDING 
CAM  &  RAM  OPPORTUNITIES 
We  are  a  new  corporate  owner  look¬ 
ing  for  two  people  with  proven  skills 
and  innovative  energy  to  help  build  an 
outstanding  sales  team  in  the  fast¬ 
growing  capital  of  Nevada.  Pres¬ 
entation  selling,  leadership,  retail 
marketing,  promotion  management 
and  experience  will  moke  the  dif¬ 
ference.  Beautiful  family  communities, 
minutes  away  from  Tahoe,  offer  quality 
outdoor  recreation  and  Western  life¬ 
style.  A  rare  opportunity  for  the  right 
people  to  make  their  niKirk  in  the  IrKlus- 
try.  Win  with  us:  send/fax  cover  & 
resume  to  S.  Reynolds,  Nevada 
Appeal,  P.O.  Box  2288,  Carson  City, 
NV  89702-2288,  fax:  (702)  887- 
2420. 

April  13, 


_ ADVERTISING _ 

SALES  TRAINING/CUENT  SERVICE 

Scarborough,  the  leading  supplier  of 
research  to  the  newspaper  industry, 
seeks  an  individual  to  ood  to  our  staff 
to  help  us  train  our  newspaper  clients. 

The  right  individual  will  have  a  strong 
combination  of  newspaper  soles  and 
marketing  skills  to  demonstrate  how  to 
effectively  sell  with  Scarborough 
Research. 

This  new  position  will  be  based  in  New 
York  and  requires  regular  travel 
throughout  the  top  U.S.  markets.  We 
offer  a  comprehensive  benefit  plan  com¬ 
bined  with  a  competitive  compensation 
pockoge. 

Please  send  a  cover  letter,  resume  and 
compensation  requirements  to: 

Newspaper  Sales  Trainer 
Scarborough  Research 

1 1  West  42nd  Street  -  1 2th  Floor 
New  York,  NY  10036 
Fax:  (212)  789-3577 

ART/GRAPHICS 

GRAPHIC  ARTIST 

SF  Bay  Area  daily  newspaper  group, 
circ.  239,000,  seeks  graphic  artist  to 
join  its  design  team.  The  successful 
candidate  will  be  accomplished  in 
news  infographics,  illustration  and 
page  design.  Macintosh  skills  in 
illustrator,  Photoshop  and  QuarkXPress 
essential.  Resume  and  samples  to 
Gregory  Glover,  art  director,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone: 
(510)  416-4864. 

GRAPHIC  ARTIST 

We  need  an  ortist  to  draw  illustrations, 
produce  maps  and  graphics  and  help 
design  color  pages.  We're  the  Fayet¬ 
teville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina.  Macintosh  experience 
required;  newspaper  experience  pre¬ 
ferred.  Send  a  letter,  resume  and  vrork 
samples  to  John  Holmes,  personnel 
director,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Foyettevilb,  NC  28302. 

GRAPHICS  ARTIST 

Aggressive  AM  daily  on  the  Texas- 
Mexico  border  needs  graphics  artist 
with  a  keen  eye  for  design  and  a 
strong  interest  in  news.  The  right 
person  will  also  contribute  to  the 
redesign  of  the  newspaper.  Macintosh 
experience  with  Freehand,  Photoshop 
and  QuarkXPress  a  must.  Reply  with 
resume  and  samples  to  George  Cox, 
managing  editor.  The  Brownsville 
Herald,  P.O.  Box  351,  Brownsville,  TX 
78520. _ 

_ CIRCUIATION _ 

CIRCULATION  SALES  MANAGER 
A  southeastern  Florida  daily,  circula¬ 
tion  30,000  seeks  an  aggressive 
circulation  sales  manager  with  3-5 
years  experience  in  a  competitive 
market.  The  right  candidate  will  be 
able  to  professionally  manage  in-house 
telephone  sales,  kiosk  soles,  door-to- 
door,  retention  programs,  implement 
single  copy  promotions  and  develop 
new,  results-driven  soles  programs. 
Salary  30-36K.  Box  07743,  Editor  & 
Publisher. 
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EDITORIAL 

AGGRESSIVE  REPORTER 


_ EDITORIAL _ 

ASSOCIATE  EDITOR/SENIOR  EDITOR 


HELP  WANTED 


CIRCULATION 


A  GROWING,  family-owned  weekly  is 
seeking  a  Circulation  Manager.  The 
ideal  candidate  will  have  experience, 
be  customer-service  oriented  and 
circulation  promotion  driven.  Must 
maintain  circulation  lists,  produce  mail¬ 
ing  labels  and  reports,  and  promote 
circulation  through  acquired  marketing 
techniques.  Knowledge  of  2nd  class 
postal  requirements  necessary.  We 
offer  401  (k)  and  benefits  package.  To 
get  in  on  the  ground  floor  of  a  new 
marketing  effort  by  an  established 
newspaper  send  resume,  salary  require¬ 
ments  and  references  to  Lyle  Publishing 
Co.,  Circ.  Position,  P.O.  Box  38, 
Salem,  OH  44460.  Replies  held  in  con- 
fideiKe. 


CIRCULATION  DIREaOR 
1 3,300  daily  in  NE  North  Carolina 
seeks  a  circulation  manager  who  is 
knowledgeable,  personable,  self- 
motivated,  organized  and  has  experi¬ 
ence  in  all  areas  of  circulation  includ¬ 
ing  promotion,  delivery,  customer  ser¬ 
vice  and  carrier  collections.  Must  be 
customer  service  oriented  and  hove  the 
ability  to  lead  and  motivate  others. 
Excellent  opportunity  to  work  for  good 
people  in  a  terrific  coastal  community. 
Competitive  salary,  management  incen¬ 
tive  plan  and  benefits.  Send  resume 
and  cover  letter  to  Box  07730,  Editor 
&  Publisher  or  fax  to  (91 9)  335-441 5. 


CIRCULATION  DIREaOR:  Do  hunting, 
fishing,  the  great  outdoors,  and  living 
on  the  last  frontier  interest  you?  The 
Fairbanks  Daily  News-Miner  is  seeking 
an  individual  with  demonstrated  lead¬ 
ership  abilities  to  join  its  staff.  This  posi¬ 
tion  is  responsible  for  all  phases  of 
Circulation,  including  the  mailroom 
and  delivery.  The  successful  candidate 
will  have  a  proven  track  record  in 
sales,  distribution  and  service,  and 
possess  the  ability  to  successfully 
manage  staff.  The  FDNM,  an  AM 
paper  with  a  circulation  of  1 8,000  - 
23,000,  is  the  country's  farthest  north 
daily  newspaper.  A  unique  opportunity 
exists  for  the  right  person.  Send 
resume,  references,  and  salary  require¬ 
ments  to  Paul  J.  Massey,  publisher, 
Fairbanks  Daily  News-Miner,  P.O.  Box 
70710,  Fairbanks,  AK  99707.  The 
Fairbanks  Doily  News-Miner  is  an 
Equal  Opportunity  Employer. 


CIRCULATION  MANAGER  -  #2  Posi¬ 
tion  -  21 ,000  Daily  -  Zone  1  -  Excellent 
opportunity  for  odvoncement.  We  are 
seeking  a  take-charge  person  with 
experience  in  all  areas  of  circulation. 
Replies  held  in  strictest  confidence. 
Send  cover  letter/ resume,  salary  his¬ 
tory  to  Box  07687,  Editor  &  Publisner. 


Purchase  the  1996 
Editor  &  Publisher 
International 
Year  Book 
Call  our  Circulation 
Department  at 
(212)  675-4380 


CIRCULATION 


CIRCULATION  MANAGER  -  Outstand¬ 
ing  opportunity  for  experienced 
circulator  who  can  demonstrate  the 
ability  to  train,  motivate  and  lead  a 
staff  of  nine  District  Managers.  Position 
reports  to  VP/Circulation/Distribution 
and  is  involved  in  all  areas  of  depart¬ 
ment.  College  degree  preferred,  but 
appropriate  work  experience  con¬ 
sidered.  Complete  benefit  package 
including  401  (k),  pension  and  stock 
purchase  plan.  For  more  information 
call  Dave  Gossett,  VP  Circulation/ 
Distribution,  (512)  886-3612  or  send 
resume  to  Corpus  Christi  Caller-Times, 
P.O.  Box  9136,  Corpus  Christi,  TX 
78469. 


GANNETT  SUBURBAN  NEWSPAPERS, 
publisher  of  daily  newspapers  covering 
Westchester,  Rockland,  and  Putnam 
Counties,  north  of  New  York  City,  is 
seeking  professionals  with  expertise  in 
the  following  areas: 


SINGLE  COPY  MANAGER:  Great 
opportunity  for  an  aggressive  individ¬ 
ual  to  manage  our  single  copy  opera- 
tion  covering  three  counties. 
Responsibilities  will  include  implemen¬ 
tation  of  sales  strategies,  development 
of  budgets  and  management  of  distri¬ 
bution,  retail  and  vending  machine 
sales,  development  of  single  copy  pro¬ 
grams  that  will  result  In  growth  and 
motivation  of  staff. 


CIRCULATION  ADMINISTRATION 
MANAGER:  Seeking  an  experienced 
manager  with  strong  analytical  and  com¬ 
puter  skills.  Incumbent  will  be  responsi¬ 
ble  for  administrative  management  of 
the  circulation  department  including: 
cost  control/monitar  spending,  budget¬ 
ing,  audit  administration/liaison  with 
finance.  Corporate  office  and  ABC,  com¬ 
puter  systems  administration  and 
reporting. 


Both  positions  call  for  a  solid 
interpersonal  and  communication  skills, 
customer  service  commitment,  plus 
some  travel/beeper  contact. 


We  value  diversity  in  our  workforce. 
Those  of  diverse  background  and  those 
who  shore  this  value  are  especiolly 
encouraged  to  apply.  Our  salaries, 
benefits,  and  policies  reflect  our  com¬ 
mitment  to  work/life  balance.  We 
maintain  a  safe  and  drug-free 
workplace  and  require  pre¬ 
employment  drug  screening. 


For  further  consideration,  please  mail/ 
fax  your  resume,  indicating  position  of 
interest  to:  Human  Resources  at  (914) 
696-8174.  Resumes  with  cover  letters 
accompanied  by  salary  history  will  be 
reviewed  promptly. 

Gannett  Suburban  Newspapers 
One  Gannett  Drive 
White  Plains,  NY  10604 


THE  SARASOTA  HERALD-TRIBUNE,  a 
SW  FL  daily,  is  accepting  applications 
for  door-to-door  sales  crew  indepen¬ 
dent  contractors.  Call  Paul  Staik,  (941) 
957-5248  or  Fax  to  (941 )  957-5235. 
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The  Skagit  Valley  Herald,  a  21,000- 
circulation  daily  in  Northwest  Wash¬ 
ington  state,  has  an  immediate  open¬ 
ing  for  a  police  and  courts  reporter. 
Top  candidates  must  be  enthusiastic 
about  breaking  and  enterprise  news, 
must  be  able  to  cultivate  sources  and 
file  clean,  compelling  copy  on 
deadline.  Candidates  with  Northwest 
ties  and  experience  covering  hard 
news  preferred.  Send  resume  and  clips 
to  City  Editor  Greg  Lamm,  the  Skagit 
Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273.  Fax  (360)  428- 
0400. 


AGGRESSIVE,  RESOURCEFUL,  smart 
night  cops  reporter  needed  to  cover 
fast-growing  Florida  city  for  a 
200,000-circulation  metro  daily.  No 
beginners,  please.  This  is  a  challenging 
job  requiring  hard  work,  talent  and 
imagination.  Send  your  best  six  clips 
and  resume  by  April  22  to:  John  Burr, 
news  editor.  The  Florida  Times-Union, 
1  Riverside  Avenue,  Jacksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


ASSISTANT  BUSINESS  EDITOR 
REPORTER  &  COPY  EDITOR 
Earn  experience  that  few  markets  offer. 
We  are  a  mid-sized  Pulitzer  Prize¬ 
winning  newspaper  in  Puerto  Rico, 
where  news  is  non-stop,  from  political 
status  politics  and  major  drug  busts  to 
billion  dollar  bond  issues  and 
economic  development.  Two  years 
experience  and  knowledge  of  Spanish 
preferred.  Three  years  business  report¬ 
ing  experience  for  editing  post.  Clips/ 
resume  to  Barbara  Le  Blanc,  associate 
editor.  The  San  Juan  Star,  P.O.  Box 
3641 87,  San  Juan,  PR  00936-41 87. 


ASSISTANT  CITY  EDITOR 

We're  looking  for  an  Assistant  City 
Editor  with  energy,  intelligence,  expe¬ 
rience,  fearlessness,  new  ideas,  strong 
management  skills  and  a  gift  for  word 
editing.  If  you've  got  what  it  takes  for 
the  daily  battle  of  a  newspaper  war,  let 
us  know.  We  require  substantial  edit¬ 
ing  experience  at  a  metro  daily.  Send 
resume  and  work  examples  to  Deborah 
Goeken,  metro  editor.  Rocky  Mountain 
News,  400  W.  Colfax  Avenue, 
Denver,  CO  80209.  No  phone  calls. 

COPY  EDITORS/PAGINATORS 
San  Francisco  Bay  Area  newspaper 
roup  seeks  talented  and  experienced 
esk  personnel.  Our  news  production 
center  paginates  five  daily  newspapers 
with  a  combined  circulation  over 
200,000.  We  are  looking  for  both  rim 
editors  and  page  designers  to  work  on 
our  Harris  XP21  pagination  system 
and  PC-based  editing  system.  We 
welcome  all  levels  of  experience,  includ¬ 
ing  recent  college  graduates.  Our 
requirements:  a  love  of  words,  hard 
work  and  tough  challenges.  Send  a 
resume  and  cover  letter  to  Chris 
Campos,  managing  editor,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone: 
(510)416-4862. 

There  is  nothing  less  permanent  in  the 
world  than  a  map. 

William  Graves 


Mountain  Bike  magazine,  the  leader  in 
its  field,  seeks  an  experienced, 
energetic  editor.  The  job  reauires 
highly  polished  copy-editing  skills,  as 
well  as  content  editing,  fact-checking, 
rewriting,  a  team  mentality,  headline 
writing,  a  bright  editorial  mind  filled 
with  good  ideas,  the  ability  to  juggle 
multiple  tasks,  experience  in  Microsoft 
Word  and  QuarkXPress,  and  a  strong 
interest  in  the  sport.  Great  location  an 
hour  from  Philadelphia  and  less  than 
100  miles  from  NYC.  Excellent  bene¬ 
fits,  including  an  employee  fitness  cen¬ 
ter  and  401  (k)  plan.  Send  resume  and 
editing  samples  (before  and  after)  to: 

Personnel  Department  (EP-AE/SE) 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

EOE 


COLUMNIST;  The  Sun  of  Lowell,  MA 
has  an  opening  for  a  general  assign¬ 
ment  columnist.  Applicants  must  have 
column-writing  experience  and 
demonstrate  superior  writing,  reporting 
and  reasoning  skills.  The  Sun  is  a 
54,000-circulation  daily  serving  a 
newsy,  diverse  region  north  of  Boston. 
Send  letter,  resume  and  clips  to 
Jonathan  Kellogg,  executive  editor.  The 
Sun,  P.O.  Box  1477,  Lowell,  MA 
01853. 


COPY  EDITORS  -  SPORTS,  NEWS 
Help  make  our  newspaper  sparkle:  The 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  needs  strong  copy  editors/ 
page  designers  for  its  sports  desk  and 
news  desk.  We  value  tight  editing, 
crisp  headlines  and  compelling  layouts. 
Southeast  U.S.  candidates  preferred. 
Let  us  know  if  you're  interested  in  join¬ 
ing  our  team.  Send  resume,  clips  and 
references  to  John  Holmes,  personnel 
director,  P.O.  Box  849,  Fayetteville, 
NC  28302. _ 

COPY  EDITOR 

The  Berkshire  Eagle,  the  30,000 
circulation  daily  and  36,000  Sunday 
in  the  beautiful  Berkshires  has  an  open¬ 
ing  on  its  universal  editorial  desk.  We 
are  looking  for  a  candidate  with  strong 
editing  and  layout  skills  vtrho  can  han¬ 
dle  wire,  local  and  feature  pages  with 
enthusiasm,  as  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analytical  thinking,  creative  story 
idros  and  accuracy  from  its  reportarial 
staff.  Familiarity  with  pagination 
systems  a  plus.  Competitive  salary  and 
quality  fringe  benefits.  Send  letter, 
resume  and  work  samples  to  David 
Scribner,  editor.  The  Berkshire  Eagle, 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 

EDITORIAL  i  EDITORIAL 

CRIME/PUBUC  SAFETY/COMMUNITY  j  EXPERIENCED  REPORTER  -  The  Daily 
REPORTER  I  Iberian,  a  1 5,000-circulation,  seven- 


The  Bucks  County  Courier  Times  in  sub¬ 
urban  Philadelphia  has  an  opening  (or 
a  reporter  with  strong  conversational 
writing  skills  to  cover  police  news,  pub¬ 
lic  safely  and  community  issues.  We're 
looking  for  a  reporter  who  can  pro¬ 
duce  a  few  issue  stories  a  week  v^ile 
also  responding  to  breaking  news. 
Organizational  skills  ore  a  must. 
Minorities  are  encouraged  to  apply. 
Send  resume  and  clips  to  Guy 
Petroziello,  associate  editor,  Bucks 
County  Courier  Times,  8400  Route  1 3, 
Leviltown,  PA  1 9057. 

EDITOR  &  PUBUSHER  is  looking  for  an 
EDITOR  (or  a  newly  created  position  in 
its  New  York  office.  This  person  will 
coordinate  and  write  copy  tor  the  Free 
Paper  Publisher,  a  monthly  trade 
publication  covering  the  free  and  niche 
publishing  industry.  Must  have  a  jour¬ 
nalism  degree  and  a  strong  back¬ 
ground  in  the  free  paper  industry  (shop- 
pers/community  newspapers). 
Excellent  career  opportunity  offering 
competitive  wage  and  benefit  package. 
Send  salary  requirements,  cover  letter/ 
resume  to:  Colin  Phillips,  Editor  &  Pub¬ 
lisher,  1 1  W  19th  St.,  NY,  NY  1001 1 . 

EDITOR  sought  by  the  International 
Examiner,  a  nonprofit  twice-monthly 
Asian  American  newspaper  located  in 
downtown  Seattle,  circ.  1 2,000.  The 
candidate  should  be  a  professional 
journalist  with  at  least  five  years  expe¬ 
rience  writing  and/or  editing.  The 
editor's  duties  include  witing;  siting; 
training  young  journalists;  coordinat¬ 
ing  production;  maintaining  contacts  in 
the  community  to  assure  raevant,  com¬ 
pelling  coverage;  recruiting  new 
writers  and  photographers;  and  estab¬ 
lishing  internship  programs.  Salary 
$24-28K  DOE,  full  medical  and  dental 
paid.  No  phone  calls,  please.  Send 
resume  and  writing  samples 
postmarked  no  later  than  April  22  to 
Doug  Chin,  622  S.  Washington  St., 
Seattle,  WA  981 04-2720. 

EDITOR 

The  South  Central  Wisconsin  Newspa¬ 
per  Group  has  several  openings  for 
talented,  hard-working  editors.  We 
need  people  with  talent,  energy  and 
drive  to  run  our  news  operations.  We 
are  a  growing  organization  hot  on  the 
trail  to  producing  the  best  small  news- 
papers  in  the  state.  We  have 
immediate  openings  for  managing 
editors  at  our  two  daily  newspapers. 
The  successful  candidates  are  strong 
editorial  writers,  aggressive,  organized 
and  not  afraid  to  tackle  tough  issues. 
Macintosh,  QuarkXPress  pagination 
skills  helpful.  We're  locatejd  in  growing 
communities  a  half-hour  from 
Madison.  Send  letter,  resume  and  clips 
to  David  Gentry,  publisher.  South  Con¬ 
trol  Wisconsin  Newspapers,  Inc.,  P.O. 
Box  470,  Portage,  Wl  53901 . 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  call  (310)  792-1313. 


day  newspaper,  has  an  opening  (or  an 
experienced  reporter  to  join  its  award¬ 
winning  staff  at  the  1994  and  1995 
Louisiana  Newspaper  of  the  Year.  The 
ideal  candidate  will  have  strong  writ¬ 
ing  skills,  on  inquisitive  mind,  an  eye 
for  detail  and  the  desire  to  excel.  Send 
cover  letter,  resume  and  clips  to  James 
Smith,  managing  editor.  The  Doily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. 

FELLOWSHIPS 

Seeking  applicants  for  national  fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you've  always 
wanted  to  write.  Expert  advice, 
stipend,  travel  funds.  Deadline  May 
10.  Contact  Education  Writers  Associa¬ 
tion,  1331  H  St.,  N.W.  #307,  Wash¬ 
ington,  DC  20005,  (202)  637-9700, 
ewaoffice@aol.com,  vrww.ewa.org 

GENERAL  ASSIGNMENT  REPORTER  - 
Award-winning  newspaper  in  east- 
central  Pennsylvania  seeks  a  hard¬ 
working  and  aggressive  reporter  to 
round  out  its  nine-member  writing 
team.  The  position  offers  a  mix  of  hard 
news  and  feature  writing.  Send 
resumes  and  clips  to  Tim  Konski, 
managing  editor/news,  Press- 
Enterprise,  3185  Lackawanna  Avenue, 
Bloomsburg,  PA  17815. 

GENERAL  ASSIGNMENT  REPORTER 
for  Idaho's  largest  award-winning 
weekly  newspaper.  Looking  for  a 
bright  writer,  tenacious  story 
researcher,  self-starter.  Must  enjoy  liv¬ 
ing  in  a  ski  resort.  B.A.  in  journalism 
required,  but  will  consider  other 
degrees  plus  newspaper  experience. 
Send  resume  and  clips  to  Barbara 
Perkins,  editor,  Idaho  Mountain 
Express,  P.O.  Box  1013,  Ketchum,  ID 
83340. 

GENERAL  ASSIGNMENT 

You've  done  the  part-time  stints,  the 
internships  and  the  campus  daily 
beats.  Now,  put  it  all  together  as  a 
general  assignment  reporter  (or  an 
award-winning  West  Virginia  daily/ 
Sunday  community  newspaper  in  a 
progressive  university  town.  If  you've 
the  curiosity,  and  energy  and  ability  to 
write  clean,  concise  news  and  feature 
copy,  this  entry-level  spot  could  be  the 
start  of  something  big.  Contact:  Ralph 
Brem,  editor.  The  Dominion  Post,  1251 
Earl  Core  Road,  Morgantown,  WV 
26505.  An  Equal  Opportunity 
Employer.  No  calls,  please. 

INVESTIGATIVE  REPORTER 
Looking  for  a  place  where  you  can 
write  stories  rather  than  blurbs?  THE 
INDEPENDENT,  an  edgy,  award¬ 
winning  alternative  weekly  (circulation 
50,000)  in  the  Research  "’’riangle 
area  of  North  Carolina,  is  looking  for 
an  exceptional  reporter  who  can  also 
craft  a  memorable  narrative.  Send 
resume,  references  and  clips  to:  Bob 
Moser,  managing  editor.  The  Indepen¬ 
dent,  P.O.  Box  2690,  Durham,  NC 
27715.  No  phone  calls,  please. 


_ EDITORIAL _ 

MANAGING  EDITOR  -  Reporting, 
Photo  and  Management  skills  required. 
Small  SW  Wl  weekly.  Box  07736, 
Editor  &  Publisher. 


MANAGING  EDITOR/WEB  SITE 
Daily  www-based  music  news/info 
service  seeks  Web/HTML  savvy  ME 
experienced  in  daily  publication/staff 
management.  Fax  resume  and  salary 
range  to  HEP  (212)586-1024. 


NEWS  EDITOR 

The  Star-Telegram  is  looking  for  an 
experienced  news  editor  to  join  our 
news  desk  in  producing  an  aggressive 
edition  for  its  fastest-growing  coverage 
area.  Editor  will  help  senior  news 
editor  prioritize  everything  from  break¬ 
ing  news  to  features  and  sports,  and 
help  design  the  front  pages  of  every 
section  of  the  Star-Telegram/Northeast 
with  creative  flair. 

Good  news  judgment,  communication, 
strong  packaging  skills  and  Mac  know¬ 
ledge  are  required.  Must  have  3-5 
years  daily  newspaper  experience  for 
this  position,  but  a  newcomer  with 
great  tear  sheets  should  send  their 
resume  for  a  challenging  layout  posi¬ 
tion  on  our  news  desk. 

Send  resume  and  tear  sheets  to  Joan 
Krauter,  editor,  Star-Telegrom/ 
Northeast,  3201  Airport  Freeway, 
Suite  108,  Bedford,  TX  76021 . 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39, 1 3  issues  (or  $89. 

PHOTO  DIRECTOR  needed  at  the  Col¬ 
orado  Springs  Gazette  Telegraph 
(106,000  Aa»y,  127,000  Sunday)  to 
supervise  a  stafr  of  1 2.  The  successful  can¬ 
didate  will  prove  an  ability  to  create  a 
department  of  aggressive  photo- 
journalists,  instill  the  nighest  standards 
of  excellence,  move  into  technology's 
future  and  communicate  effectively  with 
the  newsroom  and  public.  Experienced 
photojournalist  managers  should  send 
cover  letter,  resume  and  applicable 
clips  to  Terri  Fleming,  deputy  manag¬ 
ing  editor,  30  S.  Prospect  St.,  P.O.  Box 
1/79,  Colorado  Springs,  CO  80901. 
No  phone  calls,  please. 
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_ EDITORIAL _ 

REPORTER/ENTERPRISE  &  PROJEOS 
Knight-Ridder  daily  seeks  reporter  to 
produce  strong  enterprise  and  project 
stories,  with  ability  to  do  investigative 
reporting.  Minimum  of  5  years  daily 
experience  required.  Send  resume  and 
6  work  samples  to  David  Dykes,  metro 
editor,  Columbus  Ledger-Enquirer, 
P.O.  Box  71 1 ,  Columbus,  GA  31902. 


REPORTERS 

New  managing  editor  is  looking  for 
reporters  to  join  a  team  to  revitalize 
AM  daily  in  great  news  town  on  the 
Texas-Mexico  tx)rder.  Applicants  must 
have  a  strong  commitment  to  quality 
news  coverage  and  a  desire  to  be  tfie 
best.  Spanish  a  plus.  Reply  with 
resumes  and  clips  to:  George  Cox, 
managing  editor,  P.O.  Box  351, 
Brownsville,  TX  78521 . 


REPORTERS 

The  Lexington  Herald-Leader  seeks 
applicants  lor  the  following  positions: 

-EDUCATION  WRITER:  Kentucky  is 
experimenting  with  the  nation's  most 
ambitious  education  reforms.  We're 
looking  for  a  talented  writer  to  focus  on 
Lexington  schools  and  to  join  two  other 
education  reporters  in  covering  trends 
and  issues. 

-BUSINESS  WRITER:  The  beat  is  two 
topics  of  prime  importance  in  rural 
Kentucky:  agriculture  and  coal.  Experi¬ 
enced  business  reporters  preferred. 

-REGIONAL  REPORTER:  Entry-level 
candidates  may  apply  for  this  tvm-year 
position  in  a  Central  Kentucky  bureau. 
Job  is  full-time  with  regular  pay  and 
benefits. 

The  Heraid-Leader  (Knight-Ridder; 
1 20,000  daily,  1 60,000  Sunday)  is  an 
aggressive  regional  newspaper  with 
two  Pulitzer  Prizes  in  the  last  decade. 
We  serve  the  many  faces  of  Kentucky 
from  the  university  community  in  Lex¬ 
ington,  to  the  Bluegrass  horse  country 
and  the  Cumbedand  Mountains. 

Send  letter,  clips  and  resume  with 
references  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  TOO  Midland  Avenue,  Lex¬ 
ington,  KY  40508.  App^  by  April  30. 


EDITORIAL 


EDITORIAL  CAREER  OPPORTUNITIES 
Phillips,  the  nation's  largest  publisher  of  award-winning  newsletters, 
seeks  experienced  reporters  and  editors  for  its  rapidly  expanding 
business.  With  more  than  100  publications  in  business-to-business 
markets,  we  offer  tremendous  career  opportunities  for  talented 
journalists.  We  are  seeking  reporters  and  editors  experienced  in 
covering  business  and  technology  beats  in  any  of  the  following  markets: 
aviation,  defense,  electronic  commerce,  public  and  enterprise 
network  communications  and  media.  Daily  newspaper  report¬ 
ing  experience  is  a  plus  for  some  positions,  and  other  openings 
require  a  talent  for  in-depth  analysis  of  news  events.  We  offer  an 
excellent  compensation  and  benefits  package  in  a  very  desirable 
suburban  Washington,  DC  location.  Send  cover  letter,  resume, 
clips  and  salary  requirements  to: 

f - )  Phillips  Business  Information,  Inc. 

/  Attn:JK-EP 

Phillips  P.O.  Box  60111 

L _  Potomac,  MD  20859 
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REPORTER 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
hos  an  immediate  opening  for  a  city 
government  reporter.  Candidates 
should  hove  at  least  three  years  expe¬ 
rience  in  solid  beat  coverage  coupled 
with  investigative  work.  Our  reporter 
will  be  responsible  for  coverage  of 
issues  in  a  diverse  community  ranging 
from  neighborhood  revitalization  to  the 
impact  of  riverboat  gambling  with 
emphasis  not  on  bureaucrats  but  local 
government's  effect  on  regular  people. 
Computer-assisted  reporting  experi¬ 
ence  also  a  big  plus. 

Send  letter,  resume,  references,  work 
samples  and  salary  hisloiv  to  Executive 
Editor  Mike  Whitehead,  The  Times, 
222  Lake  Street,  Shreveport,  LA 
71130.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply. 

EEO  M/F/V/H 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reoctions  and  win  national 


If  you  understand  the  difference 
between  ma^zine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  vrant  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

WE  ARE  LOOKING  FOR  A  FEW 
GOOD  writers  and  photographers.  For 
information,  see  web  site  at  http;// 
www.poinet.com  or  write  to  Box 
07746,  Editor  &  Publisher. 


REPORTER  needed  for  Crain  Commu¬ 
nications'  weekly  publication  covering 
the  waste  and  recycling  industries. 
Must  have  previous  daily  newspaper 
experience.  Please  send  cover  letter, 
resume  and  clips  to;  Allan  Gerlat, 
editor.  Waste  News,  1725  Merriman 
Road,  Suite  300,  Akron,  OH  44313. 
EOE  M/F/D/V 


ROOM  AT  THE  TOP 

The  Dallas  Observer  is  looking  for  an 
editor  to  lead  its  staff  of  award¬ 
winning  journalists.  We  want  an  editor 
with  news  and  feature  experience, 
someone  who  can  help  the  staff  gener¬ 
ate  strong  stories  and  guide  beginning 
writers  as  well  as  accomplished  ones. 
The  ideal  candidate  must  be  able  to 
edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview 
process  will  include  an  extensive  edit¬ 
ing  test. 

The  Dallas  Observer  is  a  104-page 
news  and  arts  weekly  published  by 
New  Times,  Inc.,  which  also  operates 
in  Phoenix,  Denver,  Miami,  Houston 
and  San  Francisco.  All  the  New  Times 
papers  put  a  premium  on  quality 
research  and  stylish  writing. 

Qualified  applicants  should  send  a 
cover  letter,  a  resume,  clips  and  three 
well-developed  story  ideas  to: 

Christine  Fleming- 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 


SPORTS  EDITOR 

Small  daily  AM  in  upstate  New  York 
with  emphasis  on  community  sports 
seeks  well-organized  sports  editor  to 
manage  and  train  staff  while  doing 
hands-on  editing  and  pagination.  Send 
resume,  samples  of  writing,  editing 
and  page  design,  aqd  salary  require¬ 
ments  to  Box  07744,  Editor  &  Pub¬ 
lisher. 


:  SCIENCE/MEDICAL  NEWS  WRITER 

:  The  University  of  Texas  Southwestern 
;  Medical  Center  at  Dallas  is  seeking  a 
I  science/medical  writer  vdio  can  clearly 
:  explain  complex  medical  and  scientific 
i  topics  in  news  releases  ond  stories  for 
i  internal  publications.  Candidates 
•  should  have  a  medical/science  back- 
;  ground  or  experience  writing  on 
I  medical  and  science  topics  for  pub- 
I  lication  in  the  lay  press. 

:  Coverage  areas  include  molecular 
:  genetics,  biochemistry  and  gene 
:  tnerapy.  The  position  includes  interac- 
j  tion  with  science/medical  reporters. 

I  Salary  negotiable,  excellent  benefits 
j  package.  If  interested,  send  letter, 
I  resume  and  5  writing  samples  to  Philip 
:  Schoch,  director.  Office  of  News  and 
i  Public  Information,  UT  Southwestern 
I  Medical  Center,  5323  Harry  Hines 
:  Blvd.,  Dallas,  TX  75235-9060  or  fax  to 
I  (214)  648-9119.  E-mail  address  is 
j  Schoch@UTSW.swmed.edu. 

:  UT  Southwestern  is  an  Equal  Opporluni- 
j  ly/ Affirmative  Action  Employer. 


NEWS 

MAKES  THE  DIFFERENCE 


•Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 

•  Editor  8c  Publisher  is  NOT  a 
monthly  association 
house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 

NEWS  makes  the  difference 

Editor^ 

PUBLISHER 

1 1  West  19th  street 
New  York,  NY  10011 
(212)  675-4380 
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SENIOR  EDITOR,  national  magazine, 
Naples,  FL.  Five  years  magazine/ 
newspaper  experience  required.  Jour¬ 
nalism,  English  or  Communication 
degree.  Send  resume,  salary  require¬ 
ments  to  LottoWorld  magazine,  Barry 
Miller,  2150  Goodlette  Rd.,  Suite  200, 
Naples,  FL  33940,  or  fax  (941)  263- 
0809. 


STAFF  WRITER:  Enterprising  reporter 
with  2  to  3  years  of  experience  in  hard 
news  and  features  needed  to  cover  the 
business  of  woodworking.  We  are  a 
national  consumer/trade  publication 
that  covers  professional  and  serious- 
amateur  woodworking,  from  furniture 
and  cabinet  making,  to  remodeling 
and  building,  to  crafts  and  galleries. 
Should  be  adept  at  hard  news,  com¬ 
pany  profiles  and  issue-oriented 
features.  Woodworking  knowledge 
helpful.  Competitive  salary  and  bene¬ 
fits.  Some  regional  and  national  travel. 
Send  cover  letter,  clips  and  resume  to 
Ian  C.  Bowen,  editor,  Woodshop 
News,  35  Pratt  St.,  Essex,  CT  06426. 


SUNDAY/SPECIAL  PROJEaS  EDITOR 

The  Courier-Post,  South  Jersey's  lead¬ 
ing  newspaper,  has  an  immediate 
opening  for  a  Sunday/Special  Projects 
Editor.  The  successful  candidate  will  be 
a  self-motivated,  hands-on  editor  with 
a  high  level  of  energy  who  can  plan, 
edit  and  schedule  stories,  photos  and 
graphics  for  our  100,000-f  Sunday  edi¬ 
tion.  This  key  spot  in  our  newsroom 
requires  excellent  communication  and 
organizational  skills  and  a  minimum  of 
5  years'  editing  experience.  A  keen 
eye  for  the  visual  will  be  a  plus.  If  you 
think  you're  up  to  the  challenge  in  one 
of  the  country's  most  competitive 
newspaper  markets,  send  resume, 
cover  letter  and  work  samples  to: 

Ev  Landers,  Executive  Editor 
Courier-Post 
P.O.  Box  5300 
Cherry  Hill,  NJ  08034 


THE  DAYTON  DAILY  NEWS  is  looking 
for  proofreaders  to  work  on  its  night 
news  desk.  Mastery  of  the  English  lan¬ 
guage  is  required.  Please  send  resumes 
to:  Attn:  Jeanette  Barrett- Stokes,  copy 
desk  chief/editorial,  45  South  Ludlow 
St.,  Dayton,  OH  45402. 

THE  DAYTON  DAILY  NEWS  is  looking 
for  copy  editors/designers.  Macintosh 
experience  is  preferred.  Attn:  Jeanette 
Barrett-Stokes,  copy  desk  chief/ 
editorial,  45  South  Ludlow  St.,  Dayton, 
OH  45402. 

THE  KANSAS  CITY  STAR  seeks  a  tele- 
vision  writer  who  con  bring  insight, 
perspective,  initiative  and  liveliness  to 
an  important  beat.  The  ideal  candidate 
should  hove  extensive  experience  writ¬ 
ing  for  a  daily  newspaper;  experience 
in  covering  television  is  preferred.  He 
or  she  should  be  able  to  comfortably 
juggle  writing  news,  analysis,  features 
and  opinion.  Lively  and  provocative 
writing  is  essential.  Please  send  a  letter, 
resume,  clips  and  references  to:  Steve 
Paul,  Arts  and  Entertainment  Editor, 
The  Kansas  City  Star,  1729  Grand 
Blvd.,  Kansas  City,  MO  64108. 


EMPLOYMENT  OPPORTUNITIES 


$35,000/ YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


THE  PARK  RECORD,  an  8500  circ.  com¬ 
munity  weekly  in  Park  City,  Utah,  seeks 
an  experienced  Managing  Editor. 
Going  twice-weekly  May  1 .  Paginated. 
35K/Denefits.  Send  resume,  references 
to  Publisher,  Park  Record,  P.O.  Box 
3688,  Park  City,  UT  84060. 

THE  SEATTLE  TIMES  News  Graphics 
Department  has  an  opening  for  an 
illustrator  with  page-design  experi¬ 
ence.  This  person  will  produce  illustra¬ 
tions  and  designs  for  our  feature  cov¬ 
ers  and  special  sections.  Applicants 
should  have  ability  to  create  strong, 
exciting  visual  metaphors.  We 
emphasize  both  ideas  and  execution. 
Preference  will  be  given  to  artists  who 
can  also  design  pages  that  reflec*  the 
design  philosophy  of  The  Seattle  Times: 
authoritative,  elegant  and  lively.  Can¬ 
didates  should  be  accomplished  in 
Macintosh  computer  programs,  includ¬ 
ing  QuarkXPress,  Photoshop  and 
Illustrator  and/or  Freehand.  Send 
cover  letter,  resume  and  portfolio  of 
illustrations  and  page  designs  to  Millie 
Quan,  AME,  Seattle  Times,  P.O.  Box 
70,  Seattle,  WA  981 1 1 .  No  calls, 
please. 

THE  SEATTLE  TIMES,  an  award¬ 
winning  business  section  competing 
nationally  on  technology  news,  has  an 
opening  for  an  experienced  business/ 
technology  reporter.  The  reporter  will 
track  the  fast-changing  telecommunica¬ 
tions  industry,  identify  the  hot  emerg¬ 
ing  technology  companies  in  the 
Pacific  Northwest,  and  cover  business 
trends  and  issues  on  the  national 
technology  scene.  Applicants  should 
have  contacts  in  the  technology  indus¬ 
try  and  ability  to  juggle  breaking  news 
and  enterprise  stories.  Send  cover  let¬ 
ter,  resume  and  clips  to  Millie  Quan, 
AME,  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  981 1 1 .  No  calls,  please. 
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$40,000 

Home  Ty 
(800)  89 
ings. 

/YR.  INCOME  POTENTIAL.  I 

pists/PC  users.  Toll  Free  1  1 

8-9778  Ext.  T-5189  for  list-  j 

FINANCE 

The  Jackson  Sun,  o  Gannett  Co.,  Inc. 
newspaper  of  40,000  daily  and 
45,000  Sunday  circulation,  in  Western 
Tennessee,  seeks  an  experienced 
finance  executive  to  lead  its  accounting 
and  systems  operations.  The  Controller 
reports  directly  to  the  Publisher  and  is 
an  integral  member  of  the  newspaper's 
operating  committee. 

Responsibilities  include:  directing 
accounting,  credit  and  MIS  operations; 
preparing  capital  and  operating 
budgets;  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance;  analyzing  operations  to 
improve  revenue  and  reduce  expenses. 
Assists  other  departments  with  financial 
and  quantitative  evaluations. 

A  degree  in  accounting  or  related  dis¬ 
cipline  and  at  least  5  years'  accounting 
experience  (in  a  newspaper  environ¬ 
ment)  are  preferred. 

Gannett,  a  Fortune  200,  is  an  Equal 
Opportunity  Employer  that  recognizes 
and  appreciates  the  benefits  of 
diversity  in  the  workplace.  People  who 
share  this  belief  or  reflect  a  diverse 
background  are  especially  encouraged 
to  apply.  If  you  are  interested  in  this 
position  or  future  finance  opportunities 
at  other  Gannett  locations,  please  send 
your  resume  with  cover  letter  including 
salary  history  and  references  to:  Karen 
Van  Lare,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234  or 
FAX  (703)  558-3810. 
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Southern  Poverty  Law  Center 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 


FINANCE 


PROGRESSIVE  AND  GROWING  Print 
Media  Company  in  Mid-Michigan  col¬ 
lege  town  has  an  immediate  opening 
for  a  CFO.  Responsibilities  involve 
budgeting,  general  accounting  and 
financial  reporting,  cash  management, 
credit  and  collections  and  data  pro¬ 
cessing  operations.  Experience  with 
lElM  36,  AS4(X)  and  PC-based  systems 
is  important  and  newspaper  experi¬ 
ence  is  a  plus.  Must  be  a  team  builder, 
a  strong  people  person  and  have 
excellent  communication  skills.  Salary 
and  benefits  are  commensurate  with 
experience.  Please  send  resume  and 
salary  requirement  to:  Attn:  John  A. 
Batdorff  II,  Pioneer  Group,  502  N. 
State  St.,  Big  Rapids,  Ml  49307. 


INFORMATION  SYSTEMS 


PROGRAAAMER/ANALYST 
The  Cincinnati  Enquirer  seeks  a  Pro¬ 
grammer/Analyst  in  Production 
Systems.  The  position  requires  orevious 
experience  in  a  publishing  systems 
environment.  A  diverse  background  in 
installing,  maintaining,  and  upgrading 
computer  systems  and  personal 
initiative  is  a  must.  Experience  with  Sll 
publishing  systems  and/or  Tandem  com¬ 
puters  is  a  plus.  Sll  skills  in  editorial  or 
classified  system  management,  LASR, 
SCOOP,  SIIMac,  LANs,  or  general 
System  55  file  management  will  be  an 
advantage.  Skills  and  experience,  in 
any  combination,  with  SLJN  or  H/P 
work  stations,  UNIX,  file  server  man¬ 
agement,  Digicol  photo  archiving, 
networking,  or  Macs/PCs  is  highly 
desirable.  Salary  commensurate  with 
experience.  Send  resume  to  Jeff  Roe, 
The  Cincinnati  Enquirer,  312  Elm 
Street,  Cincinnati,  OH  45202. 


MAILROOM 


ASSISTANT 

MAILROOM  MANAGER 

100,000  plus  weekday  morning  and 
afternoon,  1 30,000  Sunday  circulation 
newspaper  in  Mobile,  AL  seeks  an 
individual  with  strong  supervisory  and 
mechanical  skills  to  assist  current  man¬ 
agement  team. 

Candidate  will  possess  a  minimum  of  five 
years  experience  and  have  strong 
organizational  skills  with  emphasis  on 
detailed  written  and  interpersonal  skills. 
In  addition,  person  should  show  ability  to 
motivate  sales,  and  workforce,  and  be 
attentive  to  deadlines,  cognizant  of 
maintenance  issue  and  assist  in  training. 

Excellent  opportunity  for  manager 
looking  for  challenges,  working  for  a 
progressive  company  in  the  newspaper 
industry  with  exceptional  salary /benefits. 

Send  detailed  resume  and  salary  history 
to:  Production  Director,  Mobile  Press  Reg- 
ister,  P.O.  Box  2488,  Mobile,  AL 
36652. 

There  is  a  spirit  artel  a  need  and  a  man 
at  the  beginning  af  every  great  human 
advance.  Each  of  these  must  be  right  for 
that  particular  moment  of  history,  or 
nothing  happens. 

Corelta  Scott  King 
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HELP  WANTED 


MARKETING 


DIREaOR/PERIODICALS  MARKETING 
International  consulting  Firm  seeks 
person  to  develop  and  market  printed 
subscription  services  to  businesses.  Col¬ 
lege  degree  and  8-i-  years  in  pub- 
lisning  or  marketing  newsletters/ 
printea  information  services  to  business 
decision  makers  required.  Knowledge 
of  printing/publishing  technology,  mail¬ 
ing  list  acquisition  and  management, 
and  trode  press  advertising  are  desira¬ 
ble.  Retail  industry  knowledge  a  plus. 
Medical  benefits  +  401  (k).  Resume/ 
salary  history  to:  STRATEGIC 
WEATHER  SERVICES,  Marketing 
Department,  1325  Morris  Drive, 
Wayne,  PA  19087.  FAX:  |610)  640- 
0147. 


MARKETING  DIREaOR 

The  Herald  News,  located  on  the  coast 
af  beautiful  Southeastern  Massachu¬ 
setts  at  the  Rhode  Island  border,  is  seek¬ 
ing  a  dynamic  leader  for  the  advertis¬ 
ing  department. 

Responsibilities  include  developing 
strong  retail,  classified  and  preprint 
teams  of  managers,  salespeople  and 
support  staffs  to  achieve  and  exceed 
goals  in  ad  revenue,  linage  and 
customer  count.  A  successful  candidate 
will  hove  a  proven  track  record  of  initiat¬ 
ing  creative  sales  strategies,  building 
solid  relationships  with  major  national 
and  local  accounts,  motivating  and 
developing  people  and  have  accurate 
forecasting  and  budgeting  abilities. 

The  position  reports  to  the  Publisher 
and  is  a  part  of  a  growing  national 
newspaper  company  with  tremendous 
opportunities. 

Join  our  exciting,  fast  paced  team  and 
receive  a  comprehensive  salary  and 
benefits  package  and  enjoy  the  area's 
excellent  quality  of  life  including  hous¬ 
ing,  schools  and  recreation. 

Send  resume,  including  salary  history 
to  Tracy  R.  Greene,  publisher.  The 
Herald  News,  207  Pocasset  Street,  Fall 
River,  MA  02722. 


MARKETING  RESEARCH  MANAGER 
Major  suburban  daily  newspaper 
group  seeks  energetic  person  to  lead 
corporate  marketing  research  efforts. 
Primary  responsibilities  include  the 
extensive  analysis  and  interpretation  of 
syndicated  and  secondary  research, 
and  the  development  of  sales 
materials.  You  will  work  closely  with 
our  sales  team  to  plan  and  execute 
advertising  sales  strategies.  A  four- 
year  college  degree  and  two  to  five 
years  of  media  research  experience  is 
essential.  Please  send  resume  and 
salary  requirements  to  Box  07650, 
Editor  &  Publisher. 

Seek  out  that  particular  mental  altitude 
which  makes  you  feel  most  deeply  and 
vitally  alive,  along  with  which  comes  the 
inner  voice  which  says,  "This  is  the  real 
me,’  and  when  you  have  found  the 
attitude,  follow  it. 

William  James 


MARKETING 


THE  BOSTON  GLOBE 
MARKET  RESEARCH  ASSOCIATE 

The  Boston  Globe  is  seeking  a  Market¬ 
ing  Research  Associate  to  work  in  its 
Marketing  Services  Department.  A 
broad  base  of  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast  is  necessary.  Ideal  candidate 
should  have  3  years  experience  with 
major  syndicated  and  secondary 
marketing  information  sources  includ¬ 
ing  Scarborough  and  Claritas/ 
Compass,  with  primary  focus  on  news¬ 
paper  advertising  sales  marketing. 

Primary  Functions  will  be  to  analyze 
market  and  medio  research  data  and 
create  sales  presentations  and  sales 
support  materials  for  all  advertising 
sales  teams  with  a  special  emphasis  on 
national  categories.  Ability  to  access, 
process  and  compile  information  from 
on-line  databases  requires  candidate 
with  strong  computer  skills  using  word¬ 
processing  systems  and  spreadsheet 
programs  as  well  as  Microsoft  Power- 
point  application  and  GIS. 

Good  interpersonal,  written  and  oral 
communication  skills  a  must,  as  candi¬ 
date  will  be  working  with  sales  person¬ 
nel  and  clients.  Candidates  will  be 
required  to  supply  recent  samples  of 
sales  presentations  and  support 
material. 

Excellent  salary  and  benefits. 

Send  resume  to: 

Madeline  Wallis 
Personnel  Director 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02107-2378 
Equal  Opportunity  Employer 


PRESSROOM 


PRESS  OPERATOR  with  minimum  5 
years'  experience  on  Goss  Metro  and 
thorough  knowledge  of  all  aspects  of 
press  including  4-Color  process  work, 
maintenance.  Folder  and  reel  tending. 
Send  resume  to  John  Lundgren,  Tucson 
Newspapers,  P.O.  Box  26887,  Tucson, 
AZ  85726-6887. 


PRESSMAN  WITH  EXPERIENCE  in  Off¬ 
set  5-Unit  Goss  Community  Web  Press. 
Camera  Experience,  too.  Several 
newspapers  and  print  jobs.  Two  shifts, 
variable.  Send  resume  w/salary  needs 
and  references  to  the  Montrose  Morn¬ 
ing  Sun,  120  N.  Selig,  Montrose,  CO 
81401.  (970)  240-4900,  Mike  or 
Scott. 


Purchase  the  1996 
Editor  &  Publisher 
Market  Guide 
Contact  E&P’s 
Circulation  Department 
at 

(212)  675-4380 


PRODUCnON/TECH 


ELEaRICAL/ELEORONlC 
SYSTEMS  TECHNICIAN 

An  independent  daily  newspaper 
campany  in  Zone  3,  Durham,  NC, 
seeks  technician  in  their  MIS  Division. 
ASEE  degree.  Electricians  license,  or 
equivalent  work  experience  preferred. 
Must  have  trouble  shooting  skills  to 
repair  PC's,  Mac's,  Goss  Headline  Off¬ 
set  Press,  and  many  other  types  of 
equipment.  Hours  1:00  p.m.  -  10:00 
p.m.,  Monday  -  Friday.  Must  be  flexi¬ 
ble  for  on-call  assignments  also.  Salary 
commensurate  with  experience,  plus 
excellent  benefits. 

Send  resume  and  salary  requirements  to 
The  Herald-Sun,  Employment 
Coordinator,  P.O.  Box  2092,  Durham, 
NC  27702. 


FIVE-DAY-A-WEEK  Newspaper  needs 
production/graphics  expert.  Experi¬ 
ence  in  layout/design,  Mac  and  Quark¬ 
XPress  a  MUST.  Create  ads,  etc.  50 
WPM  preferable.  Qualified? 

Send  resume,  work  samples,  references 
to  Morning  Sun,  1 20  N.  Selig,  Montrose, 
CO  81401.  (970)  240-4900,  Mike  or 
Scott. 


TECHNICAL  SALES 


SALES  SUPPORT  MANAGER 

MAN  Roland,  Inc.,  a  world  leader  in 
print  technology,  is  currently  looking 
for  a  Sales  Support  Manager.  Responsi¬ 
ble  for  coordinating  and  facilitating 
Sales  Projects  From  initial  contact 
through  contract  signing  including 
presentations  on  cost  to  print  econom¬ 
ics,  technology  and  production  con¬ 
cepts.  Proven  ability  to  analyze  best 
customer  Fit  to  maximize  customer 
satisfaction. 

Technical  skills  should  include  expertise 
in  Lithography  and  Web  print  process. 
As  well  as  computer  skills  in  Excel, 
Harvard  Graphics,  and  Word  Perfect. 
Ability  to  work  in  a  team. 

We  offer  a  competitive  salary  tied  to 
your  expertise  and  experience.  If  you 
are  looking  for  challenge  and  rewards 
that  will  enhance  your  career,  please 
forward  your  resume  and  salary 
requirements  in  confidence  to: 

MAN  Roland,  Inc.  Web  Press  Division 
1 1 5  Poheganut  Drive 
Groton,  CT  06340 
Attn:  Gary  Segal 
No  phone  calls,  pease! 


Editors 

who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 

Editor  &  Publisher  -  77% 


Presstime  -  21% 


Newspapers  &  Technology  -  2.3%* 


*1995  survey  conducted  by  Research  USA,  Inc. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  weeK-$8.60  per  line 

2  weeks-$7.60  per  Hne,  per  Issue. 

3  week»-$6.65  per  Hne.  per  Issue. 

4  weeks-$5.75  per  Ine.  per  Issue. 


POSmONS  WANTED 

1  week-$4.30  per  Hne 

2  weelo-$4.10  per  Hne,  per  Issue. 

3  weeks-$3.00  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  Hne,  per  Issue. 


SHAWN  OLSON/CAM/ext.170,  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  $10.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  adcHttonol  iine  in  copy.  Count  os  on  odcHtionoi  line  In  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  Issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfoce.  illustrations,  logos,  etc.,  on  clossitled  ads  charged 
thie  following  rotes  per  column  Inch,  per  insertion:  1  time,  $96;  2  to  5  times,  $90 
6  to  13  times,  $86;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rotes  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City - 

State _ 

Zip - 

Phone _ 

Classification - 

Authorized  Signature 
Copy _ 


POSITIONS  WANTED 


ADMINISTRATIVE 

PUBUSHER  WITH  9  ywrs  history  of  suc¬ 
cess  seeks  community  newspaper  to 
build  revenue  and  profit.  Quality 
editorial  emphasized.  Community 
leader  &  skilled  motivator.  Reply  to  Box 
07742,  Editor  &  Publisher. 


PUBLISHER;  Award-winning  mid  80s 
daily,  niches.  Strong  in  financial,  news, 
marketing.  Community  leader.  FAX 
(914)291-7367. 

CIRCULATION 

CIRCULATION  PROFESSIONAL  with 
15  years  experience  on  dailies, 
weeklies  -f  shoppers  seeks  position  vdth 
small  daily  that  wants  to  grow.  Tom 
Warden,  1305  2nd  Ave.,  Sterling,  IL 
61081,(815)  625-7958. 

CARTOONIST 

(1)  Experienced  Cartoonist  Specializes 

(2)  In  People  of  Color  Themes  (3)  Tucky 

AAcKey  (510)  251-8337. _ 

_ EDITORIAL _ 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  ond  has  worked  for  major 
metro  newspapers,  vdiere  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

COPY  EDITOR  -  You  want:  editing, 
design,  pagination  experience 
(Quark/Harris),  dedication  and 
meticulous  editing.  I  want;  entry-level 
vrork  in  a  mountain  state  east  or  west. 
Call  for  samples.  Jason  (414)  749- 
9441. 

CYBERSPACE  JOURNALIST  seeks  col- 
umn/editoriol  writing  TOsition.  Have 
authored  four  best-selling  books  on 
online  culture  and  former  Ziff-Davis 
cyberspace  columnist.  Nancy  (212) 
876-8951;  nancyt7043@aol.com. 

DEDICATED  GRADUATE  Journalist, 
graduated  December  '95,  seeks  full¬ 
time  writer  or  editor  position  with 
newspaper  or  magazine.  3  years  col¬ 
lege  journalism  experience.  BA  in  edu¬ 
cation.  MA  in  journalism.  Zones 
1 ,2,3,5,7  only.  Resume  on  request.  E- 
mail;  wugap@ttacs1  .ttu.edu.  Reply  to 
Box  07737,  Editor  &  Publisher. 


_ EDLTORIAL _ 

EDITOR  for  Home,  Neighbor  or  Lifestyle 
section  of  doily  or  vreekly  newspaper.  I 
hove  5  years  experience  as  editor,  20+ 
years  as  feature  writer  in  Central  New 
York.  Call  Betty  at  (315)  437-7998. 


EXPERIENCED  EDITOR 
All  Areas 

Fox;  (908)  264-9279 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)  941  -6484. 


SEASONED  CORRESPONDENT  14 
years  experience  reporting  in  Japan, 
Hong  Kong,  Thailand,  SE  Asia  seeks 
publication  or  news  organization  for 
Japan  or  SE  Asia  covera^.  U.S.  col¬ 
let  graduate,  bom  in  Tokyo,  fluent  in 
Japanese.  Also  year's  experience  as 
stockbroker  handling  overseas  institu¬ 
tional  clients  and  long  experience  in  cov¬ 
ering  business  &  economics  as  well  as 
general  news  events.  Send  to  Box 
07726,  Editor  &  Publisher. 


UN  Correspondent  seeks  Washington 
position  with  newspaper  or  wire  ser¬ 
vice.  Call  Joe  Lauria  (21 2)  832-8390. 


VETERAN  SPORTS  WRITER  seeks  daily 
that  values  well-crafted  stories.  Zones 
1 ,  2,  8  or  9.  Reply  to  Box  07738, 
Editor  &  Publisher. 


WRITER/EDITOR  with  15  years  news¬ 
paper  and  magazine  experience  seeks 
Northern  California  slot.  Specialties; 
pop  music,  health,  young  adults/ 
educational.  Call  (914)  935-5218. 

FREELANCE 

PHOTOGRAPHER/WRITER  seeks 
assignments  in  Cincinnati/Dayton,  OH 
area.  John  Bruning,  (51 3)  866-6830. 

TESTED  TRAVEL  WRITER  will  make'em 
see  it,  hear  it,  smell  it,  feel  it.  (805) 
659-1548 

YOUR  INTERNATIONAL  CONNEC- 
TION.  Hundreds  of  Contacts  around 
the  globe.  Very  fast  turnaround. 
Nationally-published  writer  available 
for  diverse  stories.  Tom  (415)  552- 
4356. 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editori 

PUBLISHER 

1 1  West  19m  Street.  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY  r  n  y  m  a  r  k  f  i  r  /  (j  k  r  a'f  d  ' 


The  Effect  Of  The  Internet 
On  Print  Journalism 


WHAT  EFFECT  IS  the 
Internet  having,  or 
about  to  have,  on 
how  we  report  and 
write  newspaper 

journalism? 

It’s  pretty  well  agreed  that  no  matter 
what  the  medium,  the  essentials  of  jour¬ 
nalism  remain  tire  same:  Gather  and 
report  the  news  accurately,  fairly  and 
responsibly,  giving  readers,  listeners, 
viewers  —  whatever  they  are  called  — 
balance,  perspective  and  specific  infor¬ 
mation. 

That  isn’t  going  to  change  in  an  inter¬ 
active  environment. 

But  what  may  very 
well  change  —  indeed 
almost  certainly  will 
change  —  is  the  form 
of  journalism  as  it 
moves  from  the  printed 
newspaper  page  to  an 
HTML  universe  of  pix¬ 
els  and  bytes. 

Marshall  McLuhan  — 
writing  at  a  time  when 
physically  enormous 
computers  labored  in 
“clean”  rooms  and  spit 
out  punch  cards  — 
observed  that  there  are  critical  junc¬ 
tures  in  the  evolution  of  media  tech¬ 
nologies  tliat,  in  effect,  change  every¬ 
thing. 

He  wrote:  “The  hybrid  or  meeting  of 
two  media  is  a  moment  of  truth  and 
revelation  from  which  new  form  is 
bom  ....  The  moment  of  the  meeting 
of  media  is  a  moment  of  freedom  and 
release  from  the  ordinary  trance  and 
numbness  imposed  by  them  on  our 
senses.” 

McLuhan  likely  would  recognize  the 


This  is  an  adaptation  of  a  presenta¬ 
tion  given  by  Fitzgerald,  E&P’s 
Midwest  editor,  at  the  recent 
Interactive  Newspapers  ’96  confer¬ 
ence  in  San  Francisco,  sponsored  by 
The  Kelsey  Group,  Editor  &  Publisher, 
International  Newspaper  Marketing 
Association,  National  Newspaper 
Association  and  Suburban 
Newspapers  of  America. 


birth  of  the  Web  as  one  of  those 
moments  of  tmth. 

Now,  these  moments  are  nothing 
new  for  newspaper  journalism.  Indeed, 
back  in  the  century,  the  develop¬ 
ment  of  a  new  media  technology  —  the 
telegraph  —  changed  forever  the  way 
newspaper  journalism  was  written  — 
and  is  stiU  written  to  this  day. 

Newspaper  reporters  covering  the 
most  important  story  of  their  day,  the 
American  Civil  War,  depended  on  the 
telegraph  to  get  their  dispatches  from 
the  battlegrounds  back  to  Washington, 
Philadelphia  and  New  Yorit.  But  a 

reporter  could  never 
be  certain  —  and  doesn’t 
this  sound  familiar?  — 
how  long  it  would  be 
before  his  system 
crashed.  Confederate 
and  Union  soldiers 
alike  frequently  cut 
telegraph  lines. 

Even  if  part  of  a 
reporter’s  dispatch  got 
through,  the  big  prob¬ 
lem  with  the  early  Civil 
War  correspondents 
was  that  they  took  an 
awful  long  time  coming 
to  the  point.The  first  paragraphs  would 
lovingly  describe  the  battlefield,  the 
troop  formations,  the  sun  glistening  off 
the  bayonets.They’d  throw  in  some  bib¬ 
lical  metaphors,  a  few  political  opinions 
from  their  publishers,  a  long  examina¬ 
tion  of  exactly  how  the  correspondent 
felt  personally  and  then  they  would  get 
around  to  describing  whether  the 
Rebels  were  advancing  on  Washington, 
DC. 

That  sort  of  journalism  did  not  sur¬ 
vive  the  telegraph.  Instead,  the  corre¬ 
spondents  quickly  fashioned  a  report¬ 
ing  form  that  remains  the  basic  model 
of  newspaper  journalism  today:  the 
inverted  pyramid. 

It’s  often  reniaiked  that  the  inverted 
pyramid  is  one  of  the  most  unstable 
architectural  forms  the  mind  can  con¬ 
ceive. 

And  indeed  in  the  last  couple  of 
decades,  other  models  have  emerged  in 
newspapers,  such  as  those  that  empha- 


i  size  the  “nut  graph”  that  tends  to  be 
i  lower  in  the  story,  or  the  so-called 
j  “hourglass”  model  with  an  inverted 
I  pyramid  at  its  top  followed  by  a  more 
i  sequential  storytelling  style, 
i  But  the  inverted  pyramid  remains,  to 
I  use  a  well-worn  word  of  the  computer 
I  world,  the  principal  paradigm  of  news- 
i  paper  journalism. 

:  Clearly,  one  of  the  most  important 

i  questions  about  the  wholesale  repur- 
I  posing  of  print  newspaper  journalism 
i  for  cyberspace  is,  will  the  inverted  pyra- 
j  mid  remain  the  most  important  joumal- 
1  ism  model? 

I  Many  people  agree  with  Rafael 
I  Bonnelly,  the  director  of  NandO.net 
I  International,  who  says  journalists  will 
I  continue  to  write  in  inverted  pyramids 
I  —  but  there  will  be  multiple  inverted 
j  pyramids,  with  each  element  of  the 
j  story  its  own  pyramid.  Journalists  are 
:  linking  these  pyramids  in  ever-more  far- 
1  flung  connections. 

I  For  journalists,  the  virtual  newspaper, 
j  at  its  heart,  offers  a  paradox  that  is 
i  straight  out  of  Goethe’s  Faust:  There  is 
I  a  literally  infinite  news  hole  —  just 
j  waiting  to  be  filled  up  with  the  Great 
j  Thoughts  of  Joe  or  Jane  Reporter, 
i  At  the  same  time,  however,  the  com- 
i  puter  screen  is  notoriously  inhospitable 
i  to  long  stories.  Even  a  story  that 
i  amounts  to  just  10  inches  on  the  news- 
j  paper  page  seems  endless  on  a  comput- 
i  er 

j  Owen  Youngman,  director  of  interac- 
j  tive  media  at  the  Chicago  Tribune,  says 
I  it’s  possible  no  copy  wiU  be  longer 
j  than  24  lines.  “If  you  think  readers  don’t 
j  like  going  to  a  jump  —  just  think  how 
j  they’ll  feel  when  they’re  going  through 
I  the  equivalent  of  the  wire,”Youngman 
j  says. 

I  Web  publishing  may  compel  newspa- 
1  per  reporters  to  adapt  a  broadcast  style, 

I  says  Ruth  Gersh,  editor  of  multimedia 
j  services  at  the  Associated  Press. 

I  “There’s  something  about  the  [com- 
i  puter]  screen  —  size,  perhaps,  or  maybe 
j  the  scrolling  gives  the  sense  of  move- 
i  ment  or  impermanence  —  that  seems  to 
I  beg  for  a  simpler  writing  style,”  Gersh 
I  says.  “Again,”  she  continues,  “the 
(See  Shop  Talk  on  page  61 ) 


What  almost 
cet'tainly  will 
change  is  the 
form  of  jotintalism 
as  it  moves  from 
the  prhitecl 
newspaper  page 
to  an  HTML 
universe  of 
pixels  and  bytes 
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OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.'  Newspaper  Markets  '  .  _ 

Canadian  Newspaper  Markets  ,  ; 

Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables  ' 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for.demo- 
gj’aphics  and  retail  sales.  , 

O  Quantitative  and  qualitative  data. 

Reliable  Foreci\sts  Give  You  The  Edge! 

The  E&P  Market  Guide  fiarecasts'  demogi’aphic  composition  and  retail 
sales  with  proven  accuracy.  The  forecasting  model  developed  by  Editoi- 
&  Publisher  is  based  on  an  airay  of  economic  indicators  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econometnc  model  uses  91 
variables  to  project  the  year’s  retail  sales,  income  levels  and  demo¬ 
graphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  not  devnate  more  than  3 
percentage  points,  of  the  actual  figures! 
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ORDER  TODAY 


Only  $100.  (Also' available  oh  CD-ROM  for  $395.  )  To 
order  look  for  the  convenient  order  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  !  2 12)  675-4380. 
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In  tke  digital  race,  Canon  lias  taken  tne  lead. 


Only  Canon  cameras  could  Kave  captured  tke  digital  image  akove  for  Reuters’  pkotogra- 
pker  Gary  Herskom.  Wky?  Because  only  Canon  EOS'EXTS  cameras  unite  predictive  and  5-point  auto¬ 
focus,  allowing  you  to  control  kotk  tke  skarpness  and  tke  position  of  an  approacking  sukject.  And 
you’ll  always  ke  ready  to  skoot,  kecause  tke  EOS*DCS3  can  capture  as  many  as  12  frames  in  a  row 
at  speeds  of  up  to  2.7  frames  per  second.  EOS ‘DCS  cameras  use  Canon’s  exclusive  AIM  System. 
Tkis  links  5-point  predictive  autofocus  to  exposure  metering  in  real  time,  witkout  tke  need  to  lock  focus 
and  recompose.  And  kecause  tkey  are  compatikle  witk  all  of  tke  nearly  50  Canon  EE  lenses,  includ¬ 
ing  tke  remarkable,  new  17-35mm  f/2.8L  USM  pro  zoom,  no  otker  digital  cameras  offer  a  wider 
range  of  skooting  options.  Even  in  low  ligkt  conditions,  kigk  skutter  speeds  are  availakle  tkanks  to 
an  extended  range  of  ISO  settings  (200-1600);  tkis  range  is  augmented  ky  access  to  tke  full  aperture  range 
of  your  lens,  kecause  of  our  D2C  (direct-to-ckip)  optical  system. 

And  tkere’s  no  compromise  in  final  image  quality  as  up  to  124  images  can  ke  stored  witkout 
compression  on  convenient,  reusakle  Type  I,  II,  and  even  Type  III  cards  (and  tke  entire  EOS ‘DCS  sys¬ 
tem  is  kotk  IBM-  and  Mac-compatikle). 

Canon  continues  to  raise  tke  standards  of  digital  pkotograpky  wi  tk  tke  DCS  1,  our  top-of-tke- 
line  model.  It  offers  an  ultra-kigk  resolution  of  over  6  million  pixels,  creating  18  MB  full-color  RGB 
files  at  tke  snap  of  its  skutter. 

Ckoose  any  EOS -DCS  camera  and  receive  tke  Macromedia  XRES™  2.0  software  package  free 
(a  $699  value).  Canon  EOS ’DCS  —  in  cutting-edge  digital  pkotograpky,  notking  else  even  comes  close. 


EOS'DCS  Canon 


©1996  Canon  U.S.A.,  Inc.  EOS*DCS  developed  in  cooperation  wilK  Kodak.  For  product  guide,  write  Canon  EOS*DCS,  C.S.B.  3192A 
Melville.  NY  11747.  XRES™o  ffer  expires  Decemker  31,  1996.  Visit  our  World  Wide  Wek  site  at  Kttp;//www.U£a  .canon.com. 
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